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When  it  comes  to  buying  or  selling  a  car,  more  people  in  L.A.’s 
San  Fernando  and  neighboring  Valleys  are  turning  to  the  Daily 
News.  Why?  Because  they  know  the  Daily  News  has  the  biggest 
Classified  section  in  Los  Angeles  County  and  runs  more  car 
advertising  than  any  other  newspaper  in  California.  What’s  more, 
the  Daily  News  has  been  shown  to  be  the  area’s  most  relied  on 
source  for  new  and  used  car  ads,  with  more  choices,  more  deals 
and  more  satisfied  customers  —  seven  days  a  week!  All  the  more 
reason  why  we’re  tooting  our  own  horn  as  California’s  undisputed 
king  of  the  road. 


SOURCES:  LNA  Newspaper  1991  Full-Run  Advertising, 
Automotive  Display,  May,  Y-T-D,  Newspapers  with  50,000 -(- 
circulation;  Classified  Mar.-  May;  1990  Clark,  Martire  & 
Bartolomeo,  Inc. 
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WHOLESALE  PHOTOGRAPHIC  SUPPLIES 


ARE  YOU  TIRED? 

TIRED  OF  HIGH  PRICES. 

TIRED  OF  BACK  ORDERS. 

TIRED  OF  SHIPPING  DELAYS. 

TIRED  OF  SEARCHING  FOR  PHOTO  SUPPLIES. 

TIRED  OF  POOR  SERVICE. 

IF  YOU  ARE  REALLY  TIRED: 

THEN  BUY  FROM  UNIQUE  PHOTO,  THE 
#1  PHOTOGRAPHIC  WHOLESALER  FOR  45  YEARS. 

WE  HAVE  THE  LOWEST  PRICES,  WE  SHIP  WITHIN  24  HOURS, 
WE  CARRY  A  LARGE  SELECTION  OF  PRODUCTS,  AND  WE 
PROVIDE  COURTEOUS  AND  EFFICIENT  CUSTOMER  SERVICE. 
CALL  TOLL  FREE  1-800-631-0300,  FOR  OUR  FREE  CATALOG. 


"We  felt  we  could  sell  our  own 
TV  nu^azine;  we  were  wrong. 
PMC  could  and  did." 


Edward  L.  Fierstos 
Advertising  Director 
of  The  State 
Ck)lumbia,  SC 


"We’re  glad  to  be  ^ 

back  with  PMC.  They 
helped  us  sell  our  book  for  |  “ 

several  years  and  we  felt  |  " 
that  we  could  duplicate  j 

their  results.  Well,  we  / 

were  wrong.  ' 

Print  Marketing  brought  expertise  in  sales, 
layout,  design  and  editorial  content  to  our  book. 

They  also  brought  us  new  contract  customers 
who  became  believers  in  us  for  the  flrst  time. 

Our  contract  linage  grew  significantly,  our  edi¬ 
torial  publication  improved  dramatically  and  . 
reader  &  advertiser  acceptance  is  continuing  to 
grow.  I 

For  Columbia,  PMC  had  the  program  that  f 
has  made  our  TV  Weekly  a  financial  success.  I 

And  that  sound  financial  basis  allows  us  to  pro-  I 
duce  a  book  that's  reader  friendly."  I 

Edward  L.Fierstos,  advertising  director,  for  f 
The  State  is  a  happy  man.  PMC’s  sales  repre-  / 
sentatives  and  Fierstos'  sales  staff  filled  the  mag- 
azine  with  new  advertisers.  [ 

PMC's  listings  from  Tribune  Media  Ser- 
vices  are  the  best  in  the  business.  Sagging  pro- 
fits  and  slipping  readership  are  two  things  your  news¬ 
paper  can  live  without.  If  your  newspaper  wants  to  join  Print 
Marketing's  3.7  million  circulation  contact  Charles  Dye,  Jack 
Ballantine  at  (713)  780-7055. 


Minch,  Ed  Bryant  or  Bob 


pmc 


Print  Marketing  Concepts 

10590  Westoffice  Drive  Suite  250  •  Houston,  Texas  77042  •  (713)  780-7055 
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Celebration 


According  to  the  latest  ABC 
Audit,  the  St.  Petersburg 
Times  once  again  outshines 
its  closest  competitor.  The 
Tampa  Tribune.  This  marks 
the  20th  consecutive  year  the 
Times  has  maintained  its 
position  as  the  largest 
newspaper  in  Tampa  Bay. 

As  the  numbers  show*,  the 
Times  has  a  substantial 
circulation  advantage; 

Daily  Sunday 

Times  344,772  447,493 

Tribune  285,355  380,004 

Times  Lead  +59,417  +67,489 

Maintaining  the  lead  position 
for  20  years  in  a  row  is  an 
accomplishment  worth 
celebrating. 


*  ABC  Audit  Reports,  12  months  ending 
December  31, 1990. 


&t.petersburg  ®imes 

Tampa  Bay’s  Laigest  Newspaper 
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JULY 

31-8/2— Northeast  Regional  Newspaper  in  Education  Conference,  Mystic 
Hilton,  Mystic,  Conn. 


AUGUST 

7-10 — Association  of  Schools  of  Journalism  and  Mass  Communication, 
Annual  Convention,  Boston  Park  Plaza,  Boston,  Mass. 

9-14 — Newspaper  Advertising  Co-op  Network,  Sales  Conference  &  Orien¬ 
tation  Workshop,  Omni  Hotel,  Charlotte,  N.C. 

15-18 — Mid  Atlantic  Newspaper  Advertising  and  Marketing  Executives,  Fall 
Sales  Conference,  Myrtle  Beach  Hilton,  Myrtle  Beach,  S.C. 

21-24— Asian  American  Journalists  Association,  National  Convention,  Seat¬ 
tle  Sheraton  Hotel  and  Towers,  Seattle,  Wash. 

23-25— PhotoPro  Professional  Photography  Trade  Show  and  Conference, 
Hyatt  Regency  Hotel  Crystal  City,  Arlington,  Va. 

27-29— World  Conference  on  Incoming  Call  Center  Management,  Royal 
York  Hotel,  Toronto,  Canada. 


SEPTEMBER 

12-14 — Mid-America  Newspaper  Conference,  Holiday  Inn/Lake  of  the 
Ozarks,  Osage  Beach,  Mo. 

12- 14 — Michigan  Press  Association,  Annual  Display  Advertising  Confer¬ 

ence,  Sylvan  Resort,  Gaylord,  Mich. 

13- 15— Freedom  of  Information  Foundation  of  Texas,  Freedom  of  Informa¬ 


tion  Assembly,  Radisson  Plaza  Hotel  at  Austin  Centre,  Austin,  Texas. 
13-14 — Missouri  Circulation  Management  Association  Convention,  Adams 
Mark,  Kansas  City,  Mo. 

19-21— Missouri  Press  Association  Annual  Convention  and  Trade  Show, 
Holiday  Inn  Executive  Center,  Columbia,  Mo. 

19-21— Southern  Circulation  Managers  Association,  Fall  Convention,  Hilton 
Hotel,  Daytona  Beach,  Fla. 

24- 27— National  Conference  of  Editorial  Writers,  Annual  Conference,  Little 

America  Hotel,  Salt  Lake  City,  Utah. 

24 — American  Advertising  Federation,  Advertising  Law  &  Business  Con¬ 
ference,  Parker-Meridien  Hotel,  New  York  City. 

25- 27— American  Newspaper  Publishers  Association/Newspaper  Advertis¬ 

ing  Bureau/Libel  Defense  Resource  Center  Libel/Privacy  Confer¬ 
ence,  Hyatt  Regency,  Reston,  Va. 

25-28— National  Newspaper  Association,  Annual  Convention  and  Trade 
Show,  Excelsior  Hotel,  Little  Rock,  Ark, 

29-10/2— International  Newspaper  Marketing  Association,  Eastern  Region 
Meeting,  Loews  Hotel,  Annapolis,  Md 


Seminars/Workshops/Clinics 


AUGUST 

4-7— American  Newspaper  Publishers  Association/International  Circula¬ 
tion  Managers  Association/Newspaper  Personnel  Relations  Associ¬ 
ation,  Leadership  in  Circulation  Workshop,  Marriott  Hotel  City  Cen¬ 
ter,  Denver,  Colo. 

9-11 — Education  Writers  Association,  Wingspread  Weekend  Seminar  for 
Education  and  Youth  Reporters  and  Writers,  Wingspread  Confer¬ 
ence  Center,  Racine,  Wis. 

11-13 — Graphic  Arts  Technical  Foundation,  Integrating  Color  Electronic 
Prepress  Systems,  O’Hare  Marriott  Hotel,  Chicago,  III. 

11- 16— Poynter  Institute,  Art  &  Journalism  Professors  Seminar,  Poynter 

Institute,  St.  Petersburg,  Fla. 

12- 15 — Inter  American  Press  Association,  “How  to  Effectively  Manage  a 

Newspaper  in  the  1990s“  Senior  Management  Seminar,  Calinda 
Hotel.  Cancun,  Mexico. 

25-28 — American  Press  Institute,  Reporters  Workshop,  Kellogg  West  Center 
for  Continuing  Education,  Pomona,  Calif./Harley  Hotel,  Columbus, 
Ohio. 


SEPTEMBER 

8-13 — “Media  Criticism:  Watching  the  Watchdogs,"  Poynter  Institute,  St. 
Petersburg,  Fla. 

10-13 — American  Newspaper  Publishers  Association,  Leadership  in  Opera¬ 
tions  Workshop,  Adam's  Mark  Hotel,  Houston,  Texas. 

1 5-21 — American  Press  Institute,  City  and  Metro  Editors  Seminar,  API  Head¬ 
quarters,  Reston,  Va. 

20-22— Mid  America  Press  Institute,  “Better  Writing  for  All  Sections"  Semi¬ 
nar,  Radisson  Plaza  Hotel,  Indianapolis,  Ind. 
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THEIMnONtlFOUII-COlOR 
NEWSNPEII NHWORK 


Four-color  newspapers  with  letterpress,  flexograpbic  or  offset 
printing  processes  are  invited  to  become  members  of this 
successful,  innovative  newspaper  network.  A  color  quatit)  test  will 
be  required  and  careful  monitoring  to  ensure,  the  best  color 
reproduction  of  newspaper  ads  in  the  US. 

foin 300+  newspapers  who  are  already  Network  members,  providing 
advertisers  with  an  opportunity  to  reach  34.2  million  households 
with  high-quality  four-color  ads. 

The  Network  offers  you  the  unique  oppoiiunities  to: 


The  National  Four-Color  Newspaper  Network  advantages: 


NATIONAL  FOUR-COLOR  newspaper  network 
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THE  FOURTH  ESTATE 

Robert  U.  Browm,  President  James  Wright  Brown 

Ferdinand  C.  Teubner,  Publisher  Publisher,  Chairman  of  the  Board,  1912-1959 


The  media  at  war 

The  116-page  report  from  the  Gannett  Foundation  on  “The  Media 
at  War;  the  press  and  the  Persian  Gulf  conflict”  provides  not  only  a 
chronology  of  the  war  and  the  role  of  the  media  but  is  a  thorough  and 
systematic  examination  of  the  information  policy  and  censorship 
pursued  by  the  military.  It  includes  comments  of  the  correspondents 
who  were  there,  the  technology  they  used,  the  public’s  attitude 
toward  the  press  and  the  military. 

Considering  the  current  approach  by  17  media  leaders  to  the 
secretary  of  defense  with  a  Statement  of  Principles  which  they 
believe  should  govern  reporting  of  future  conflicts  (E&P,  July  6,  P. 
6)  the  document  is  very  timely. 

However,  one  of  the  conclusions  of  the  study  was  “that  the  press 
by  and  large  gave  in  to  the  military’s  press  restrictions  without  much 
opposition.”  This  is  not  exactly  the  way  we  saw  it. 

Since  the  day  the  Pentagon  issued  the  rules  for  the  press  on  Jan.  9, 
before  the  air  assault  started,  which  brought  immediate  protests 
from  the  press  as  well  as  some  members  of  Congress,  E&P  reported 
almost  weekly  on  complaints  from  the  press  about  the  failure  of  the 
pool  arrangements.  In  fact,  the  protests  prompted  the  Senate  Gov¬ 
ernment  Affairs  Committee  to  hold  hearings  on  the  subject  Feb.  20, 
just  before  the  ground  war  started  on  Feb.  23,  but  not  much  was 
heard  from  the  committee  after  that. 

In  hindsight,  we  doubt  that  more  and  louder  protests  from  media 
would  have  had  any  different  result  against  an  adversary,  the  milit¬ 
ary,  who  held  all  the  aces.  The  press  was  in  no  position  to  say  it  was 
not  going  to  play  the  cards  it  was  dealt  and  the  military  knew  it.  They 
set  the  rules  and  had  the  means  to  enforce  them. 

Now  that  the  conflict  is  over,  media  leaders  have  asked  Secretary 
of  Defense  Dick  Cheney  to  meet  with  them  in  order  to  agree  on  some 
principles  that  “strike  the  proper  balance  between  the  public’s  right 
to  know  and  the  legitimate  need  to  preserve  operational  security.”  It 
is  a  reasonable  request  that  Secretary  Cheney  should  honor. 

A  forecast  for  newspapers 

The  annual  forecast  for  the  communications  industry  from  Vero- 
nis,  Suhler  &  Associates  has  a  little  sunshine  peeking  through  some 
dark  clouds  for  newspapers. 

Newspapers  will  bounce  back  from  the  current  recession  but  it  will 
take  a  little  longer  than  previously  forecast,  it  was  said.  The  impor¬ 
tant  thing  is  that  the  bounce  may  be  a  little  sluggish  but  it  will  come, 
according  to  the  forecast. 

The  newspapers’  share  of  the  communications  industry  spending 
pie  is  shrinking — newspapers  received  27.6%  of  all  communications 
spending  in  1985  and  that  will  slip  to  22.1%  in  1995.  That  is  the  bad 
news.  However,  newspapers  will  still  retain  the  biggest  share  of  the 
pie,  thanks  to  local  retail  and  classified  advertising.  Furthermore, 
classified  is  expected  to  rebound  faster  than  other  categories  begin¬ 
ning  in  1993.  That  is  the  good  news. 

That  little  bit  of  optimism  ought  to  bring  some  smiles  to  the  sour 
faces  that  have  been  a  dominant  characteristic  of  newspaper  execu¬ 
tives  for  many  months. 
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Letters  to  the  Editor 

He’s  openmouthed  over  editorial 


Your  “First  Amendment”  editorial 
of  April  20  leaves  me  openmouthed  at 
the  depth  of  the  press’s  ignorance  of 
why  people  do  not  like,  and  do  not 
trust,  the  press. 

Nowhere  in  your  editorial  do  you 
even  touch  on  the  real  reason  for  what 
you  choose  to  call  “press  bashing.” 
That  is  the  fact  that  the  mass  of  people 
have  come  to  perceive  that  the  press 
is  terribly  biased  —  that,  almost 
without  exception,  the  press  will  pro¬ 
mote  the  liberal  agenda  whenever 
possible. 

Examples  abound:  Walter  Cronkite 
declaring  Vietnam  a  lost  cause  fol¬ 
lowing  the  Tet  offensive,  which  was 
actually  a  major  victory  for  the 
American  forces;  the  press’s  near¬ 
total  silence  about  police  brutality 
against  Operation  Rescue  people  at 
abortion  clinics;  Dan  Quayle-bashing; 
sympathetic  portrayals  of  AIDS, 
homosexual  and  lesbian  matters,  etc. ; 
positive  stories  and  reviews  about 


NEWSPAPERDOM® 

50  years  ago  .  .  . 

The  editor  of  Editor  &  Publisher 
declined  an  invitation  from  the  Fed¬ 
eral  Communications  Commission  to 
testify  as  an  expert  witness  before  the 
press-radio  hearings  on  the  grounds 
that  the  commission  did  not  have  the 
authority  to  investigate  the  press  in 
this  manner. 

*  *  * 

Jay  Allen  of  the  North  American 
Newspaper  Alliance  and  Richard 
Hottelet  of  the  United  Press  were 
released  by  the  German  government 
in  exchange  for  four  officials  of  Trans¬ 
ocean  News  Service,  a  German  pro¬ 
paganda  agency,  who  had  been 
arrested  in  New  York.  The  Germans 
were  among  464  German  consular 
officials  who  were  returned  to  Lis¬ 
bon.  Allen  and  Hottelet  had  been  held 
virtually  incommunicado  by  the  Ger¬ 
mans  since  March  22. 

*  *  * 

Col.  William  J.  (Wild  Bill)  Donovan 
was  named  co-ordinator  of  informa¬ 
tion  by  the  White  House  to  collect, 
analyze  and  collate  information  bear¬ 
ing  on  national  security  from  various 
departments  and  agencies. 

From  Editor  &  Publisher 
July  19,  1941 


books,  plays,  movies  and  tv  programs 
that  are  anti-God,  anti-family,  anti- 
America,  etc.;  never-ending  portray¬ 
als  of  people  on  the  “right”  as  bigots, 
fanatics,  no-nothings,  pecksniffs, 
etc.,  and  people  on  the  left  as  noble, 
long-suffering,  etc. 

As  you  are  doubtless  aware,  recent 
surveys  among  media  people  —  not 
to  mention  “Hollywood”  influen- 
tials  —  have  clearly  demonstrated 
that  the  “newsmakers”  and  the 
“playwrights”  are  overwhelmingly 
liberal,  agnostic,  left-leaning  people 
who  are  strongly  in  favor  of  abortion, 
criminal  rights,  homosexuality,  big 
government,  communistic  thinking, 
and  the  like.  “Hate  America  First”  is 
not  too'  extreme  a  motto  to  peg  these 
people  with.  Sunny  Sandinistas! 

Now,  do  you  not  imagine  that  the 
great  mass  of  American  people  who, 
repeated  surveys  have  shown,  are 
religious,  pro-life,  conservative,  pat¬ 
riotic,  pro-family,  etc.,  have  learned 
to  distrust,  even  hate,  the  press 
because  the  press,  instead  of  report¬ 
ing  the  news  “as  is,”  slants  it  and 
twists  it  and  perverts  it  to  further  its 
own  liberal  leanings,  its  own  leftist 
agendas. 

The  American  people  need  no  lec¬ 
tures  from  “all  media”  on  “what  free 
speech  and  free  press  are  all  about.” 

Whatever  their  shortcomings,  the 


American  people  soon  learn  to  spot  a 
phony  when  they  see  one,  a  rat  when 
they  smell  it,  a  lie  when  they  hear  it. 

Indeed,  I  think  the  American  peo¬ 
ple  value  a  free  press  much  more  than 
the  majority  of  current  media  people 
who  continue  their  elitist  efforts  to  try 
to  bend  the  American  people  to  their 
own  personal  agenda.  That  is  not  a 
“free  press,”  it  is  Herr  Goebbels  at 
work,  nunc  et  semper! 

Tom  Brady 
Mt.  Prospect,  Dl. 

Says  “Curmudgeon” 
is  too  liberal 

It  sounded  like  a  readable  addition 
to  E&P,  but  the  “New  Curmudgeon” 
turns  out  to  be  the  old  Boston  bleed¬ 
ing  heart  on  which  Teddy  Kennedy 
thrives.  The  agenda-setting  story 
ideas  that  Tom  Winship  produced 
(April  6)  would  not  sell  a  paper, 
except  perhaps  on  Harvard  Square. 
Each  is  globaloney. 

If  print  reporting  can  overcome  tv 
tawdriness  and  redeem  journalism,  it 
will  not  be  by  justifying  past  liberal 
mistakes  or  by  claiming  that  there  is 
(Continued  on  page  39} 
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Their  newsbreaks  rival  those  of  the  best 
national-security  agencies.’  -edwin  diamond 

MEDIA  COLUMNIST,  NEIV  YORK  MAGAZINE. 

It’s  all  very  valuable  and  beautifully 

written.’  -  -  JAMES  W.  SCOTT,  vice  president  &  EDITORIAL 
PAGE  EDITOR.  KANSAS  CITY  STAR,  KANSAS  CITY,  MO. 
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Publishers  on  Parade 


Adding  Parade  Was  a  Good  Business  Decision 
for  The  Conunercial  Appeal.” 


“When  market  conditions  negatively  affected  our  locally-edited  Sunday  magazine,  MidSouth, 
we  found  Parade  to  be  an  attractive  alternative. 

“Parade  quickly  gained  an  enthusiastic  following  among  our  readers.  In  fact,  according 
to  our  1990  Belden  Study,  Parade  ranks  as  one  of  the  top  five  best- 
read  Sunday  features.  That’s  no  surprise  considering  the  wide 
editorial  menu  presented  by  Parade’s  nationally-renowned 
contributing  editors  each  week. 

“Satisfied  readers  mean  less  ‘chum’  and  successful  circulation 
goals.  Less  expense  and  increased  revenues  add  up  to  a  better 
bottom  line. 

“The  decision  to  eliminate  MidSouth  was  made  easier . . .  because 
Parade  makes  good  business  sense.” 


Featured  in  over 330  newspapers 
ever>  Sunday. 
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Taxing  California  newspapers 

New  state  law  lifting  sales  tax  exemption  for  newspapers  goes 
into  effect;  some  publishers  raise  single-copy,  subscription  prices 


By  M.L.Stein 

Some  California  publishers  will 
raise  subscription  and  single-copy 
prices  in  the  wake  of  a  new  state  taw 
that  lifts  the  sales  tax  exemption 
newspapers  have  enjoyed  since  the 
1940s. 

Other  papers  were  expected  to  fol¬ 
low  suit  in  passing  onto  their  custom¬ 
ers  the  tax  that  became  effective  July 
15,  deepening  the  gloom  in  the  indus¬ 
try. 

The  extra  taxes,  which  are  ex¬ 
pected  to  bring  in  $3.6  billion  in 
new  revenue,  also  apply  to  maga¬ 
zines,  candy,  snack  foods  and  bottled 
water,  all  previously  tax-free. 

In  addition,  the  Legislature  hiked 
the  existing  sales  tax  a  cent-and-a- 
quarter,  elevating  the  total  tax  in 
some  cities  to  as  high  as  8.25%  on 
most  purchases.  Various  counties 
and  cities  impose  their  own  sales  tax. 

Among  the  first  newspapers  to 
announce  increases  were  the  Los 
Angeles  Times,  the  San  Francisco 
Newspaper  Agency  (San  Francisco 
Chronicle  and  San  Francisco  Exam¬ 
iner)  and  the  GanneU-owned  Marin 
Independent  Journal. 

The  Orange  County  Register  and 
the  Daily  News  of  Los  Angeles  said 
no  decision  had  been  made  on  a  price 
increase. 

“We’re  being  inundated  with  calls 
from  members  on  how  the  tax  will  be 
applied,”  Jack  Bates,  executive 
director  of  the  California  Newspaper 
Publishers  Association,  told  E&P. 
One  major  problem  for  newspapers, 
he  added,  is  that  there  is  not  yet  any 
“definitive  law”  written  in  connec¬ 
tion  with  the  tax  legislation  “and  that 
is  causing  great  concern.” 

Bates  said  the  state  Board  of 
Equalization  is  writing  a  detailed  law 
for  the  new  tax  structure. 

“Meanwhile,  he  continued,  “there 
are  more  questions  than  answers.  We 
will  send  out  the  information  as 
quickly  as  we  get  it.” 


Bates  noted,  however,  that  one  fact 
in  the  legislation  is  clear:  Publish¬ 
ers  —  not  paper  carriers  —  will  be 
responsible  for  collecting  the  tax.  Cir¬ 
culation  directors  had  feared  that 
young  deliverers  would  be  burdened 
with  route  collection. 

Lobbyists  for  CNPA  and  individual 
newspapers  fought  for  months  to  pre¬ 
vent  enactment  of  the  tax  change.  At 
one  point  in  the  legislative  process, 
newspapers  under  25,000  in  circula¬ 
tion  were  removed  from  the  tax  but 


later  they  were  put  back  in.  The 
CNPA  has  argued  that  the  tax  will  be 
particularly  hard  on  smaller  newspa¬ 
pers. 

“This  is  a  difficult  time  for  newspa¬ 
per  companies  to  adjust  to  this  tax,” 
Bates  said.  “Their  revenues  are  very 
soft  right  now,  making  it  extremely 
difficult  for  them  to  absorb  this  added 
tax.” 

The  Los  Angeles  Times  raised  its 
subscription  price  and  the  cost  of 
selected  single-copy  sales  on  the 
same  day  the  tax  took  effect,  but  the 
paper  stated  the  increase  was  only 
partly  related  to  the  new  law. 

In  statements  mailed  to  customers, 
the  Times  said  the  Orange  County 
subscription  price  would  go  up  7.4% 
and  subscription  prices  elsewhere 
will  rise  8%. 

The  paper’s  single-copy  price  will 
jump  to  350  from  250  for  most  daily 
editions.  The  Sunday  price  will  rise 
from  $1  to  $1.25. 

In  San  Francisco,  the  daily  and 
Sunday  subscription  prices  of  the 
Chronicle  and  Examiner  went  from 
$10  to  $10.80.  Newsrack  copies  will 


remain  at  350  but  stores  and  hotels 
may  impose  the  sales  tax  on  newspa¬ 
per  sales,  said  John  Raytis,  the  agen¬ 
cy’s  vice  president  for  circulation. 

Chronicle  editor  and  publisher 
Richard  T.  Thieriot  called  the  sales 
tax  “discriminatory”  because  it 
targets  newspapers  but  not  television 
or  cable  stations. 

Noting  that  some  readers  are  lost 
whenever  a  newspaper  boosts  prices, 
Thieriot  predicted  that  “Fewer  peo¬ 
ple  will  take  the  paper  than  took  it 


before.  I  don’t  really  know  how  nrany 
yet,  but  it’ll  be  a  number  of  thou¬ 
sands.” 

Oakland  Tribune  managing  editor 
Eric  Newton,  who  said  his  paper  was 
considering  whether  to  raise  its  price, 
was  quoted  in  a  Chronicle  story  as 
saying:  “I  think  the  Stiles  tax  on  news¬ 
papers  is  a  big  mistake.  Most  states  in 
America  care  about  the  marketplace 
of  ideas  and  don’t  confuse  it  with  the 
marketplace  for  muffins  and  candy 
bars.” 

Approximately  12  other  states 
mandate  taxes  on  newspaper  sales. 

In  California,  the  new  and  higher 
taxes  are  aimed  at  reducing  the  state’s 
$14.3  budget  shortfall. 

New  sections 

Herald-Sun  Newspapers  of  Dur¬ 
ham,  N.C.,  publishers  of  the  daily 
Herald-Sun  of  Durham,  has  intro¬ 
duced  two  new  editions  for  the  Cary, 
N.C.,  area,  the  Cary  Edition  and  a 
weekly  Sunday  publication  called 
Cary  Extra. 


“This  is  a  difficuit  time  for  newspaper  companies  to 
adjust  to  this  tax.  Their  revenues  are  very  soft  right 
now,  making  it  extremeiy  difficuit  for  them  to  absorb 
this  added  tax.” 
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Former  IRA  soldier  turns  journalist 

Imprisoned  Joe  Doherty,  stifled  for  a  while  by  prison  officials, 
wants  to  make  sure  he’s  allowed  to  offer  his  free  columns  to  local  papers 


By  Allan  Wolper 

Former  Irish  Republican  Army  sol¬ 
dier  Joseph  Doherty  claims  that  the 
First  Amendment  would  be  diluted  if 
officials  stopped  him  from  writing  his 
newspaper  column  in  a  Manhattan 
federal  detention  cell. 

“It’s  not  just  my  right  as  a  writer  to 
write  but  yours,  as  a  citizen  to  read, 
that  would  be  infringed,”  Doherty 
said  in  a  telephone  interview  from  an 
office  in  the  federal  holding  center. 
“It’s  very  important  that  people  don’t 
take  that  for  granted.” 

The  conversation  was  monitored 
by  a  guard  sitting  at  a  nearby  desk. 

Doherty  (pronounced  Dock-er-tee) 
began  writing  a  column  a  year  ago  for 
the  Irish  Voice,  a  New  York  City 
weekly  that  claims  to  be  “the  Voice  of 
Irish  Republicanism  in  America.”  It 
is  a  publication  that  supports  an  end 
to  British  rule  of  Northern  Ireland. 

The  former  IRA  soldier  is  con¬ 
cerned  about  a  July  1990  California 
federal  court  ruling  which  declared 
that  a  prisoner’s  First  Amendment 
rights  had  to  be  weighed  by  “legiti¬ 
mate  penological  objectives”  of  the 
prison  system. 

The  court  ruling  was  in  response  to 
a  suit  filed  by  the  San  Francisco 
Chronicle  and  Dannie  Martin,  a  pris¬ 
oner  who  was  transferred  after  he  had 
written  an  article  critical  of  the  war¬ 
den  at  Lompoc,  Calif. 

However,  the  Federal  Bureau  of 
Prisons  insisted  that  Martin  had  lost 
his  prison  journalism  rights  because 
he  had  accepted  money  for  his  arti¬ 
cles,  not  because  of  what  he  wrote. 

Doherty  feels  that  he  should  be  able 
to  keep  his  writing  rights  if  censorship 
is  truly  not  part  of  the  issue  in  Califor¬ 
nia. 

“I  am  a  volunteer,”  Doherty  ex¬ 
plains,  noting  that  he  receives  no 
cash  for  his  literary  work. 

Sandra  Burks,  a  spokesman  for  the 
Metropolitan  Correction  Center,  said 
that  she  did  not  know  of  any  plans  to 
stop  Doherty  from  writing  his  col¬ 
umns. 

“The  only  prohibition  would  be  if 
he  were  conducting  a  business,”  she 


(Wolper  is  director  of  journalism  at 
Rutgers  University’s  Newark,  N.J., 
campus.) 


observed.  “I  don’t  know  anything 
about  his  columns.” 

Tom  Connolly,  the  editor  of  the 
Irish  Echo,  said  he  would  be  upset  if 
federal  officials  told  Doherty  to  stop 
writing  his  column  in  the  Irish  People. 

“It  is  virtually  impossible  to  get 
anything  out  of  the  Irish  prisons,” 
Connolly  commented.  “We  tried  to 
get  some  op-ed  pieces,  but  couldn’t. 
Someone  would  probably  have  to 
smuggle  the  stories  out  on  toilet 
paper. 

“If  anyone  were  to  take  away  his 
column  now,  I  would  think  that  would 
be  a  First  Amendment  problem.  It’s 
one  thing  if  they  told  him  he  couldn’t 
do  it  from  the  start,  but  he’s  been 
writing  it  for  more  than  a  year  now.” 

Connolly  says  that  Doherty  has 
written  some  relatively  uncontrover- 
sial  pieces  for  the  Irish  Echo,  a  more 
mainstream  Irish- American-oriented 
newspaper. 

The  only  Doherty  column  that  has 


drawn  noticeable  official  reaction  was 
one  he  wrote  after  Christmas  about 
John  Gotti,  the  alleged  Mafia  boss 
who  was  being  held  in  a  nearby  cell. 

In  that  piece,  Doherty  criticized  the 
media  for  claiming  that  Gotti  was 
living  in  luxurious  conditions  and  the 
detention  center  administration  for  its 
reaction  to  the  stories. 

“My  blood  boils  when  I  hear  the 
media  portray  the  MCC  [Manhattan 
Correction  Center]  as  the  Holiday  Inn 
of  the  prison  system,”  he  wrote  in  the 
Irish  People.  “Of  course  the  media 
are  not  allowed  to  see  inside  the 
MCC  —  otherwise  the  overcrowded 
conditions  and  the  punitive  lockup 
system  would  dispel  the  myth. 

“John  Gotti  ...  is  locked  up  on 
Roach  Motel,  the  solitary  confine¬ 
ment  block.  The  media  exploitation  of 
John  Gotti’s  supposed  hotel  condi¬ 
tions  has  panicked  the  administration 
into  punishing  Gotti. 

“John  Gotti  and  his  two  co-defen¬ 


dants  are  confined  to  the  worst  cells, 
24-hour-per-day  lockup,  and  with  no 
contact  with  any  other  inmate.” 

Within  days  after  that  story  was 
printed  Doherty  was  transferred  out 
of  a  high-security  unit  with  typing 
privileges  and  a  fax  machine  to  a  gen¬ 
eral  holding  cell  that  forced  him  to 
wait  on  line  for  a  phone  to  dictate  his 
stories. 

Doherty  refused  to  comment  on  the 
transfer  even  as  he  complained  about 
the  conditions  in  his  new  cellblock. 

“It’s  more  difficult  to  get  to  the 
phones,”  Doherty  said.  “Then,  when 
I  get  on  the  phone,  it  gets  so  chaotic 
and  loud  in  here  that,  to  try  and  get 
each  sentence,  each  syllable  and  each 
word  across  to  my  editor,  it  became 
more  difficult.” 

John  McDonagh,  editor  of  the  Irish 
People,  believes  that  there  may  have 
been  another  reason. 

“The  typesetter  that  we  have  is 
from  Tennessee  and  she  has  a  real 


Southern  accent.  Joe’s  got  a  real  Bel¬ 
fast  accent,  and  the  two  of  them  are 
yelling  back  and  forth  over  the  phone. 

It  is  an  incredible  situation  just  to  get 
the  column  in  every  week.”  I 

The  transfer  followed  by  two  weeks 
the  broadcast  of  a  mid-May  interview 
with  Doherty  on  Right-to-Know,  a 
series  on  media  issues  broadcast  on 
WBGO-FM  and  other  public  radio 
outlets. 

Doherty  was  returned  without 
comment  to  the  high-security  section 
in  early  June,  after  having  spent  five 
months  in  the  main  cellblock. 

“We’re  glad  he’s  back,  that’s  all  I 
want  to  say  on  that,”  McDonagh  re¬ 
marked. 

The  36-year-old  Doherty  has  been 
in  a  federal  detention  center  for  eight 
years,  fighting  to  win  the  right  to  post 
bail. 

Meanwhile,  the  Justice  Depart¬ 
ment  has  been  trying  to  extradite  him 
to  Great  Britain  where  he  has  been 


“John  Gotti ..  .is  locked  up  on  Roach  Motel,  the 
solitary  confinement  block.  The  media  exploitation  of 
John  Gotti’s  supposed  hotel  conditions  has  panicked 
the  administration  into  punishing  Gotti.” 
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convicted  in  the  murder  of  a  British 
soldier  in  a  Belfast  shoot-out  between 
the  IRA  and  the  British  Army. 

U.S.  District  Judge  John  E. 
Sprizzo  ruled  in  1984  that  Doherty 
should  not  be  extradited,  asserting 
that  the  shoot-out  in  Belfast  was  part 
of  a  political  struggle  and  that  Doh¬ 
erty  was  guilty  of  a  political  offense. 

Doherty  generally  uses  his  col¬ 
umn  —  which  is  sometimes  picked 
up  by  New  York  City  media  —  to 
push  his  own  cause  and  the  return  of 
Northern  Ireland  to  Irish  rule. 

While  Doherty  praises  America’s 
First  Amendment  rights,  he  ruefully 
admits  that  he  would  not  be  able  to 
write  any  anti-government  newspa¬ 
per  stories  if  he  were  imprisoned  in 
Ireland  or  Great  Britain. 

“Back  in  Great  Britain  and  Ireland, 
we  don’t  have  the  right  to  have  access 
to  the  media  because  of  censor  laws,’’ 
Doherty  said.  “The  British  are  infur¬ 
iated  that  Joe  Doherty  can  write  a 
column.  They  have  made  an  enor¬ 
mous  kickup  in  Washington  that  I 
have  access  to  the  American  First 
Amendment.” 

McDonagh  claims  that  the  British 
and  Irish  counsulates  are  upset  when 
the  weekly  containing  Doherty’s  col¬ 
umn  is  not  delivered  on  time. 

“The  British  Counsulate,  they  call 
up  and  say,  ‘Oh  dear,  we  didn’t  get 
our  paper  this  week,  could  you  please 
send  it  down?’  So  we  accommodate 
them  —  they  are  subscribers,” 


McDonagh  pointed  out. 

Brian  Kirk,  a  British  Consulate 
spokesperson  responsible  for  North¬ 
ern  Ireland  affairs,  said  that  the  fact 
that  Doherty  is  writing  a  column  “is 
an  American  affair.  What  we  are 
upset  about  is  that  he  is  not  serving  his 
sentence.  As  far  as  we  are  concerned, 
the  guy  is  a  murderer  and  he  should  be 
returned  to  the  United  Kingdom.” 

McDonagh  has  reported  that  the 
Justice  Department  and  the  FBI  also 
are  avid  readers  of  the  column,  look¬ 
ing  for  what  he  describes  as  evidence 
that  could  be  used  against  Doherty  in 
the  extradition  case. 

“They  would  love  to  hang  him  if  he 
came  out  with  the  wrong  [kind  of] 
column,  and  bring  it  up  in  court 
against  him,”  McDonagh  said.  “So 
we  have  to  be  very  careful  with  his 
column.” 

Joseph  Valiquette,  the  head  of  the 
FBI  public  relations  office  in  New 
York  City,  said  that  he  could  not 
“acknowledge”  whether  anyone 
from  his  olfice  read  Doherty’s  col¬ 
umn.  “We  have  a  terrorists  section 
that  investigates  IRA  activities,” 
Valiquette  noted,  “but  1  couldn’t  say 
whether  they  read  him  [Doherty]  or 
not.” 

Valiquette  said  he  also  did  not 
know  whether  any  of  the  material  in 
Doherty’s  column  had  become  part  of 
the  court  record  against  the  former 
IRA  soldier.  “Trying  to  find  that  kind 
of  information  is  like  looking  for  a 


needle  in  a  haystack.” 

Calling  attention  to  himself  through 
interviews  with  60  Minutes,  the 
Chicago  Sun-Times,  the  Philadelphia 
Inquirer,  the  Baltimore  Sun,  and  his 
own  writing,  Doherty  has  become 
something  of  a  political  celebrity. 

Along  the  way,  the  IRA-soldier- 
tumed-columnist  has  picked  up  the 
New  York  City  tendency  of  picking 
on  other  columnists.  Doherty  admires 
Jimmy  Breslin  of  New  York  Newsday 
and  Anthony  Lewis  of  the  New  York 
Times,  but  he  also  knows  how  to  get 
under  their  skin. 

“1  have  enormous  respect  for  the 
two  writers,  two  of  the  most  famous 
in  the  United  States,”  Doherty  said, 
“but  the  point  is  that  Jimmy  Breslin  is 
in  Queens  and  Anthony  Lewis  in 
Manhattan. 

“They  can’t  understand  what  it’s 
like  to  be  under  occupation,  being  a 
victim  of  a  colonial  system,  being  a 
victim  of  injustice.  I  can  write  from 
that  perspective,  from  a  real  perspec¬ 
tive,  being  there.  1  can  relay  it  more 
personally.”  (Actually,  Breslin  lives 
in  Manhattan.) 

Doherty,  a  smile  in  his  voice,  said 
there  was  one  other  difference 
between  him  and  columnists  Lewis 
and  Breslin.  “They  have  secretaries, 
typewriters,  enormous  field  of  re¬ 
search  at  their  fingertips.  I  am  not 
permitted  to  have  more  than  six 
books  in  my  cell.” 


The  economy  ‘kills’  another  daily  newspaper 

Competing  paper  blames  ‘out-of-state’  ownership 


A  New  England  Newspaper  of  the 
Year  1990  became  an  out-ofibusiness 
newspaper  in  1991. 

In  another  sign  of  hard  economic 
times  in  the  Northeast,  Scripps 
League  Newspapers  Inc.  closed  the 
Manchester  (Conn.)  Herald  June  28 
after  losing  more  than  $2  million  over 
several  years. 

The  closure  left  35  full-time  em¬ 
ployees,  including  nine  in  the  news¬ 
room,  jobless,  along  with  20  part- 
timers. 

The  110-year-old  evening  broad¬ 
sheet  was  selling  about  8,000  copies  a 
day  and  had  no  Sunday  edition. 

“For  the  past  several  years  the 
Herald  has  sustained  large  operating 
losses  due  to  the  decline  in  national 
advertising  revenues,  the  general 
recession  in  the  New  England  and 
Connecticut  economy  and  increased 
competitive  pressures  in  the  market¬ 
place,”  Scripps  League  executive 
vice  president  Roger  N.  Warkins  said 


in  a  statement. 

Despite  aggressive  marketing  and 
cost  cutting,  plus  improvements  in 
the  editorial  product  that  helped  win 
the  best  newspaper  award  for  its  size 
from  the  New  England  Newspaper 
Association,  “advertising  linage  did 
not  increase.  Our  projections  show 
that  trend  continuing,”  Warkins  said. 

Though  the  Herald  had  a  loyal  read¬ 
ership,  Warkins  blamed  the  economy 
for  the  paper’s  failure. 

“The  economy  killed  it,”  he  said. 
“It  couldn’t  survive  three  years  of 
recession  in  a  highly  competitive 
market  ....  It’s  really  a  shame.” 

He  said  the  parent  company 
pumped  more  than  $2  million  into  the 
paper  before  shutting  it  down,  after 
fruitless  attempts  to  sell  it. 

Employees  were  to  be  offered  up  to 
four  months  of  severance  pay  and  a 
continuation  of  health  benefits. 

The  Herald’s  demise  left  Manches¬ 
ter  with  the  Journal  Inquirer,  a 


46,()00-circulation  afternoon  tabloid 
owned  by  the  Ellis  family.  The  state’s 
dominant  paper,  the  Hartford  Cou- 
rant,  also  circulates  in  the  area. 

“It’s  a  sad  thing  for  the  people  that 
were  working  there,  but  I  think  it  was 
inevitable  because  the  people  weren’t 
accepting  the  product.  It  had  changed 
so  much,”  said  Journal  Inquirer 
president  and  publisher  Elizabeth  S. 
Ellis.  She  said  the  Herald  had  cut  staff 
and  coverage  in  recent  years. 

The  Herald’s  circulation  had 
declined  from  about  15,000  since 
Scripps  League  bought  it  from  the 
Ferguson  family  in  1971. 

The  Journal  Inquirer,  which  went 
daily  in  1968  as  two  area  weeklies 
combined,  saw  an  opportunity  in  1978 
and  expanded  coverage  into  Man¬ 
chester.  It  immediately  signed  5,000 
subscribers. 

An  editorial  in  the  Journal  Inquirer 
blamed  the  Herald’s  long  decline  on 
(Continued  on  page  43) 
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Covering  the  Kennedy  sex  scandal 

Reporters  left  their  mark  on  Palm  Beach;  businesses 
hope  to  capitalize  on  their  return  during  the  trial 


By  Tony  Case 

The  exclusive  island  town  of  Palm 
Beach,  Fla.,  may  be  isolated  from  the 
rest  of  the  world  geographically  and 
socially,  but  the  international  press 
corps  has  put  the  playground  of 
Trumps  and  Pulitzers  in  the  white-hot 
media  spotlight  in  the  wake  of  the 
Kennedy  sex  scandal  of  Easter 
weekend. 

Due  to  its  status  as  home  to  some  of 
the  world’s  richest  and  most  famous 
personalities.  Palm  Beach  certainly  is 
no  stranger  to  public  scrutiny,  but 
perhaps  no  news  item  in  recent  mem¬ 
ory  has  focused  so  much  attention  on 
the  town  as  the  Kennedy  story. 

“We’ve  had  big  cases  here  before 
that  really  attracted  media  attention, 
but  I’ve  been  here  four  years,  I  guess, 
and  I  can’t  think  of  one  [which  has 
received]  nearly  the  attention,”  said 
Price  Patton,  metro  editor  of  the  Palm 
Beach  Post  of  West  Palm  Beach. 

When  news  about  an  alleged  rape  at 
the  Kennedy  compound  broke  on 
April  Fool’s  Day,  and  later  when 
U.S.  Sen.  Edward  Kennedy’s 
nephew  William  Kennedy  Smith  was 
implicated  in  the  incident,  newspa¬ 
pers  and  other  media  took  notice  — 
and  began  to  make  their  airplane, 
reservations  for  the  Sunshine  State. 

One  hot  spot  during  the  weeks  that 


followed  the  incident  was  the  now- 
famous  nightclub  Au  Bar,  a  meeting 
place  for  the  creme  de  la  creme  of 
Palm  Beach  society,  and  reportedly 
the  place  where,  on  the  night  of  the 
alleged  assault,  the  Kennedy  entour¬ 
age  met  the  women  they  would  later 
invite  to  the  family  digs. 

Among  that  group  of  women  was 
the  29-year-old  Jupiter,  Fla.,  mother 
who  claimed  she  was  raped  by  Smith; 
a  widespread  debate  later  arose  over 
the  publication  of  her  name  by  vari¬ 
ous  news  organizations  {E&P,  April 
27,  P.  11). 


exchange  thoughts  about  the  latest 
developments  in  the  Kennedy  case, 
Lichtenstein  observed. 

“It  was  like  the  old  days  at  Costel¬ 
lo’s  back  in  New  York  where  report¬ 
ers  used  to  get  together  at  the  end  of 
the  day  to  brainstorm,”  he  told  E&P. 
“I  kind  of  miss  it.  It  was  fun.” 

Reporters  did  not  use  all  the  time 
they  spent  at  the  bar  simply  hobnob¬ 
bing  with  their  contemporaries,  how¬ 
ever;  there  were,  of  course,  stories  to 
be  filed,  and  pertinent  questions  to  be 
asked  regarding  events  on  the  night  of 
March  30. 


“It  was  like  the  old  days  at  Costello’s  back  in  New 
York  where  reporters  used  to  get  together  at  the  end 
of  the  day  to  brainstorm.  I  kind  of  miss  it.  It  was 
fun.” 


According  to  Au  Bar  night  manager 
Stuart  Lichtenstein,  the  swanky 
rendezvous  —  with  its  chic  decor, 
disco  music  and  raucous  clientele  — 
was  a  haven  for  journalists  during  the 
month  of  April. 

After  a  typical  workday,  during  the 
traditional  “happy  hour,”  reporters 
from  various  news  operations  would 
converge  on  the  watering  hole  to 


Exterior  of  “Au  Bar"  at  the  Palm  Beach  Club  which  served  as  a  watering  hole 
for  journalists  covering  the  early  days  of  the  Kennedy  sex  scandal. 


The  problem,  though,  according  to 
Lichtenstein,  was  that  there  really 
wasn’t  much  news. 

“It  was  an  interesting  situation 
because  you  had  all  these  reporters  in 
town  trying  to  make  something  out  of 
nothing,”  he  told  E&P.  “There  was 
nothing  to  report.” 

This  milieu  resulted  in  the  “tabloid- 
style  journalism”  that  ensued,  Lich¬ 
tenstein  noted. 

One  bartender  described  the  atmo¬ 
sphere  as  circuslike,  but  noted  that 
the  excitement  has  since  diminished 
considerably. 

Indeed,  for  a  place  where  gossip 
appears  to  be  as  popular  a  pastime  as 
yachting  or  window  shopping  along 
tony  Worth  Avenue,  most  players  in 
the  investigation  —  including  police 
officials,  Au  Bar  staffers  and  the 
Kennedy  entourage  —  have  become 
closemouthed,  of  late,  partially 
because  of  a  court-imposed  gag  order, 
but  also  because  some  appear  to  have 
grown  weary  from  the  ordeal. 

“Reporters  were  in  and  out  every 
day,  asking  questions,”  said  one 
exasperated  bartender,  adding  that 
the  staff  has  since  been  told  by  man¬ 
agement  not  to  talk  to  reporters. 

By  mid-June,  he  observed,  an  aver¬ 
age  of  only  about  one  reporter  a  week 
visited  the  establishment  with  ques¬ 
tions  in  tow. 
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According  to  Lichtenstein,  who 
said  he  used  to  work  in  a  public  rela¬ 
tions  capacity  with  the  Florida-based 
supermarket  tabloid  the  National 
Enquirer,  Au  Bar  usually  operates 
only  four  days  during  the  summer,  the 
area’s  off  season,  but  the  establish¬ 
ment  might  open  seven  nights  a  week 
after  the  start  of  the  Kennedy  trial, 
which  is  slated  for  August. 

This  news  was  not  particularly 
well-received  by  Palm  Beach  Police 
Department  officials  when  E«&P  dis¬ 
closed  it  to  them. 

PBPD  public  information  officer 
Craig  E.  Gunkel,  who  has  acted  as  the 
department’s  spokesperson  through¬ 
out  the  Kennedy  investigation,  would 
not  discuss  with  E&P  any  information 
regarding  the  case  because  of  court- 
and  department-imposed  gag  orders, 
but  added  that  he  might  be  able  to  do 
so  after  jury  selection  is  complete. 

In  regard  to  the  media  circus  of 
recent  months,  Gunkel  said  simply: 
“It  was  wild.” 

However,  an  unidentified  police  of¬ 
ficial  told  E&P  that  90%  to  95%  of  the 


reporters  who  have  covered  the  Ken¬ 
nedy  investigation  have  acted  in  a 
“professional  manner.” 

While  it  would  seem  local  journal¬ 
ists  enjoy  an  advantage  in  covering 
the  story  because  of  their  contacts 
and  knowledge  of  the  community, 
Patton  noted  that  media  from  outside 
the  area  have  proven  to  be  heady 
competition  for  the  Post. 

“We  were  probably  on  top  of  the 
story,  obviously,  first,  and  then  after 
about  a  week  we  started  losing 
ground,”  he  told  E&P. 

Newspapers  such  as  Newsday  of 
Long  Island,  N.Y.,  the  New  York 
Times  and  the  smaller-circulation 
Palm  Beach  Daily  News,  known 
locally  as  the  “Shiny  Sheet,”  had 
been  “really  delivering  some  good 
licks”  at  the  forefront,  he  related. 

In  addition,  Patton  noted  that  the 
supermarket  tabloids  as  well  as  syndi¬ 
cated,  tabloid-format  television 
shows  such  as  A  Current  Affair  have 
provided  new  types  of  competition 
for  the  mainstream,  daily  newspapers 
and  other  media. 


Meanwhile,  with  the  trial  only 
weeks  away,  the  Post  has  braced 
itself  for  another  media  onslaught. 

Patton  said  the  environment  should 
be  more  controlled  this  time,  how¬ 
ever,  which  is  both  good  and  bad. 

“The  judge  [Mary  E.  Lupo]  is 
doing  her  best  to  limit  it  to  just  court¬ 
room  discussion  .  .  .  .  ”  Patton  said. 
“I’d  argue  against  the  gag  order,  but 
in  terms  of  our  job  ...  we  don’t  have 
to  have  as  many  calls  or  checks  [with 
contacts]  outstanding.” 

At  least  one  local  business  has 
responded  to  the  marketing  appeal  of 
the  trial,  according  to  the  Post. 

The  local  Ramada  Hotel  Resort 
reportedly  has  mailed  brochures 
touting  itself  as  “the  most  convenient 
property  to  the  West  Palm  Beach 
Courthouse  where  the  William  Ken¬ 
nedy  Smith  trial  begins  Aug.  5.” 

The  special  “trial  package” 
includes  lodging  accommodations, 
complimentary  breakfast,  morning 
paper,  and  transportation  to  the 
courthouse. 


J-school  dean  resigns  in  plagiarism  controversy 


The  dean  of  Boston  University’s 
journalism  school  resigned  July  9,  a 
week  after  the  Boston  Globe  exposed 
how  he  apparently  plagiarized  in  a 
commencement  speech. 

“My  folly  and  carelessness  are 
indisputable  and  indefensible,”  H. 
Joachim  Maitre,  dean  of  BU’s  Col¬ 
lege  of  Communication,  said  in  his 
resignation  letter. 

In  a  Page  One  story  July  2,  the 
Globe  analyzed  a  tape  of  Maitre’s 
commencement  speech  to  the  jour¬ 
nalism  school  and  found  15  passages 
nearly  identical  to  paragraphs  written 
by  PBS  film  critic  Michael  Medved  in 
an  February  article  in  the  conserva¬ 
tive  scholarly  journal  Imprimis  and 
later  reprinted  in  Readers  Digest  and 
elsewhere. 

“This  has  been  a  singularly  unfor¬ 
tunate  incident  for  all  concerned,” 
BU  president  John  R.  Silber  said  of 
the  incident  that  has  enveloped  the 
school  in  controversy. 

The  school  had  been  embarrassed 
because  plagiarism,  using  someone 
else’s  work  without  giving  credit,  is 
one  of  the  worst  offenses  in  academia 
and  is  often  punished  by  dismissal. 

Maitre  could  not  have  been  fired 
because  he  was  granted  tenure, 
essentially  a  lifetime  job  guarantee,  in 
1989. 

In  his  resignation  letter,  Maitre  said 
he  had  planned  to  credit  Medved,  but 
forgot.  He  explained  that  he  had  dis¬ 


tributed  copies  of  the  article,  “Popu¬ 
lar  Culture  and  the  War  Against  Stan¬ 
dards,”  to  colleagues  and  had  read 
from  a  copy  of  the  article  during  his 
speech.  He  also  authorized  video¬ 
taped  copies  of  the  speech  to  be 
released  for  sale. 

Silber,  an  unsuccessful  guberna¬ 
torial  candidate,  appointed  as  interim 
dean  Walter  Lubars,  chairman  of  the 
college’s  school  of  mass  communica¬ 
tions  and  public  relations. 

Maitre,  a  57-year-old  East  German 
native  who  reported  and  edited  for  the 
German  newspapers  Die  Welt  and  Die 
Welt  am  Sonntag,  joined  BU  in  the 
early  1980s  and  had  caused  con¬ 
troversy  earlier  by  supporting  con¬ 
servative  causes. 

For  instance,  despite  strong  criti¬ 
cism  on  ethical  grounds,  he  supported 
a  1986  project  sponsored  by  the  U.S. 
Information  Agency  to  teach  journal¬ 
ism  to  Afghan  rebels  in  Pakistan.  He 
also  helped  produce  a  videotape  of 
contras  fighting  the  Communist 
Nicaraguan  government.  The  tape 
was  used  to  get  support  from  Con¬ 
gress  for  the  contras. 

In  its  story,  the  Globe  quoted 
Medved  as  being  shocked  and 
appalled. 

“My  article  was  about  upholding 
standards.  One  of  the  most  funda¬ 
mental  standards  is  not  to  pass  off  as 
one’s  own  the  work  of  someone 
else,”  he  said. 


Maitre  later  called  Medved  and 
apologized,  newspaper  accounts 
said. 

In  a  follow-up  story,  the  Globe 
cited  “sources”  as  bringing  the 
apparent  plagiarism  to  the  newspa¬ 
per’s  attention.  The  Globe  said  it  tran¬ 
scribed  Maitre’s  speech  from  the  vid¬ 
eotape. 


Times  confesses: 

‘improperly 

dependent’ 

In  an  ironic  twist,  the  New  York 
Times  admitted  it  essentially  had  pla¬ 
giarized  in  a  story  about  Boston  Uni¬ 
versity  journalism  school  dean  H. 
Joachim  Maitre’s  apparent  plagia¬ 
rism. 

In  an  editor’s  note,  the  Times  said 
its  July  3  story  on  the  controversy 
had  credited  the  Globe  but  “should 
also  have  noted”  that  Maitre’s  quotes 
were  taken  from  the  Globe. 

The  note  on  July  11  also  said  the 
Times  story  was  “improperly  depen¬ 
dent”  on  the  Globe  account  because 
five  paragraphs  comparing  quotes  by 
Maitre  and  the  original  author, 
Michael  Medved,  “closely  re¬ 
sembled”  five  paragraphs  from  the 
Globe. 
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Reporter  Mike  Koleniak  breathing  oxygen  otter  his  valient  forays  into 
burning  building  to  lead  residents  to  safety. 
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Reporter  leads  residents  from  burning  tenement 


Conn,  governor 
appoints  publisher 
to  college  board 

Connecticut  Gov.  Lowell  P.  Weick- 
er  Jr.  has  announced  the  appointment 
of  Arthur  L.  Carter,  publisher  of  the 
Litchfield  County  Times  of  New  Mil¬ 
ford,  Conn.,  to  a  six-year  term  on  the 
University  of  Connecticut’s  board  of 
trustees. 

Carter  succeeds  Dr.  Jack  Opinsky, 
who  served  as  chairman  of  the  trust¬ 
ees’  external  affairs  committee  and 
had  been  a  trustee  since  1984. 


By  George  Garneau  1 

New  York  Post  crime  reporter  Mike 
Koleniak  got  sidetracked  on  his  way 
to  a  murder  scene:  He  made  three 
trips  into  a  burning  Harlem  tenement 
to  lead  a  dozen  people  to  safety. 

Koleniak,  a  34-year-old  former 
New  York  City  police  officer,  was 
treated  and  released  for  smoke  inhala¬ 
tion  at  a  local  hospital. 

The  story  began  when  Koleniak 
and  photographer  Robert  Kalfus  saw 
the  fire  at  7:45  a.m.  July  1  as  they 
were  headed  underground  for  a  story 
on  a  murdered  subway  token  clerk. 

‘T  told  the  photographer,  ‘The  crime 
scene  will  be  there.  Let’s  cover  the 
fire,’  ”  Koleniak  said  in  an  interview. 
“As  we  got  there,  flames  blew  out  a 
fifth-floor  window.  I  threw  my  memo 
book  to  the  photographer  and  said, 
‘I’m  going  in.’  ’’ 

With  thoughts  that  it  could  as  easily 
be  his  daughters — aged  2,  3  and  4-- 
inside,  he  said  he  wasn’t  thinking 
about  the  danger. 

“Usually  I  cover  [fires]  from  the 
outside.  It’s  a  lot  safer  that  way,’’ 
Koleniak  said.  “But  when  I  heard 
there  were  women  and  children 
inside,  something  clicked.  1  decided 
some  things  were  more  important 
than  a  story.” 

In  a  first-person  account  in  the  Post 
the  next  day,  he  wrote,  “I  had  to  go 
in.... In  that  moment,  I  was  back  on 
the  beat — the  police  beat.  Nothing  to 
decide.  I  went  in.” 


Banging  on  doors  and  yelling  for 
people  to  get  out,  he  met  two  women, 
each  holding  a  child,  and  led  them 
downstairs. 

Others  who  were  fleeing  told  him 
about  tenants  who  had  slept  on  the 
roof  overnight  to  escape  the  summer 
heat.  So  he  climbed  the  stairs  to  the 
roof  of  the  six-story  building  and  led 
six  more  people  down,  instructing 
them  to  crouch  for  fresh  air  as  they 
passed  smoke  billowing  from  the 
fifth-floor  fire. 

Hearing  of  a  67-year-old  man 
stranded  on  the  roof,  Koleniak 
returned  yet  again  and  coaxed  the 
frightened  man  downstairs  to  safety, 
just  as  firefighters  arrived  to  douse 
the  blaze. 


Post  editor  Jerry  Nachman  said, 
“The  world  is  essentially  made  up  of 
people  in  two  categories:  those  who 
run  from  shots  and  those  who  run 
toward  shots.  Cops  and  journalists 
tend  to  be  in  the  latter  category.  As  a 
reporter  and  ex-cop,  Mike  is  both. 
We’re  all  very  proud  of  his  heroics.” 

Koleniak,  who  spent  five  years  as  a 
New  York  patrol  officer  before  a  taxi 
hit  him  and  forced  him  into  injury 
retirement  five  years  ago,  wrangled 
his  way  onto  the  Post’s  staff  after 
submitting  a  letter  to  the  editor.  When 
the  Post  wanted  to  run  it  as  an  op-ed 
piece,  the  then-unemployed  Koleniak 
agreed — in  exchange  for  a  tryout  as  a 
reporter.  After  three  weeks,  he  was 
hired. 


“Usually  I  cover  [fires]  from  the  outside.  It’s  a  lot 
safer  that  way,”  Koleniak  said.  “But  when  I  heard 
there  were  women  and  children  Inside,  something 
clicked.  I  decided  some  things  were  more  Important 
than  a  story.” 


Choking  and  with  his  eyes  nearly 
closed  from  the  smoke,  Koleniak  was 
given  oxygen — and  thanks  from  the 
tenants,  all  of  whom  escaped. 

Then  he  gave  interviews  to  radio 
and  television  reporters  who  had 
gathered. 

Somebody  else  picked  up  the  mur¬ 
der  story. 


He  said  he  was  glad  he  didn’t  have 
to  carry  anybody  out  of  the  building 
because  of  his  back  injury. 

The  only  other  time  he  had  entered 
a  burning  building,  as  a  cop,  he  had 
arrived  too  late  to  save  the  disabled 
victim. 

At  home,  his  wife  and  daughters 
greeted  their  hero  with  a  handmade 
poster. 

But  for  the  former  cop  and  hero 
reporter,  the  real  lesson  was:  The  fire¬ 
fighters  are  the  real  heroes. 

“I  got  a  firsthand  look  at  how 
dangerous  the  firefighters’  job  is — 
and  how  well  they  do  it  every  day,” 
he  wrote. 
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New  U.S.  policy:  sunshine  on  campus  crime 

Education  Dept  reverses  course,  supports  opening  coiiege  crime  reports 


By  Mark  Fitzgerald 

In  a  sharp  reversal  of  policy,  the 
U.S.  Department  of  Education  has 
decided  that  campus  crime  records 
should  be  open  to  public  access. 

Within  a  single  week,  the  depart¬ 
ment  dropped  its  challenge  to  a  U.S. 
District  Court  judge’s  ruling  that 
opened  up  campus  crime  records,  and 
it  proposed  a  change  in  the  so-called 
Buckley  Amendment  that  is  even 
more  sweeping  than  a  bill  passed  by 
the  Senate  in  June  (E&P,  July  6,1991, 
P.  21). 

“The  Buckley  Amendment,  which 
Congress  enacted  in  1974  to  protect 
student  records,  has  made  it  difficult, 
sometimes  impossible,  for  a  college  to 
report  campus  crime,”  U.S.  Secre¬ 
tary  of  Education  Lamar  Alexander 
said  July  11. 

“That  makes  no  sense,”  he  added. 
“The  federal  government  shouldn’t 
keep  colleges  from  making  campus 
crime  information  available  to  stu¬ 
dents  and  their  families.  1  don’t  think 
Congress  ever  expected  that.” 


SPEC  and  the  Society  of  Profes¬ 
sional  Journalists  have  been  the  two 
groups  loudest  in  their  criticism  of  the 
Education  Department’s  previous 
stance  on  the  Buckley  Amendment. 

Until  this  reversal,  the  Education 
Department  has  maintained  that  uni¬ 
versities  could  lose  their  federal 
funding  if  they  released  campus  crime 
records  that  identified  students. 

In  the  17-year  history  of  the  Buck- 
ley  Amendment,  no  institution  ever 
actually  did  lose  funding  for  making 
crime  records  public,  but  beginning 
this  year  the  Education  Department 
took  a  series  of  actions  that  alarmed 
student  free  press  advocates. 

First,  the  department  in  February 
sent  warning  letters  to  15  schools  that 
had  been  routinely  opening  crime 
reports  to  their  student  newspapers. 

By  the  end  of  this  school  year, 
Goodman  said,  the  SPLC’s  Campus 
Crime  Reports  Project  had  received 
calls  from  more  than  100  student 
newspapers  who  said  they  had  been 
denied  access  to  campus  crime 
reports. 


“The  federal  government  shouldn’t  keep  colleges 
from  making  campus  crime  information  available  to 
students  and  their  families.  I  don’t  think  Congress 
ever  expected  that”  said  U.S.  Education  Secretary 
Lamar  Alexander. 


Alexander’s  proposed  changes  to 
the  Buckley  Amendment — formally 
known  as  the  Family  Educational 
Rights  and  Privacy  Act — would  per¬ 
mit  universities  to  release  the  records 
of  campus  law  enforcement  units. 

As  a  practical  matter,  the  law 
would  mandate  access  to  law  enforce¬ 
ment  records  at  public  colleges 
because  these  records  would  be  cov¬ 
ered  by  applicable  state  open  records 
laws. 

However,  the  Alexander  proposal 
would  go  even  further  than  the  change 
proposed  by  U.S.  Sen.  Tim  Wirth  (D- 
Colo.)  because  it  would  also  apply  to 
private  colleges,  which  would  have 
the  option  of  releasing  records. 

“I  do  think  the  Education  Depart¬ 
ment  language  sounds  a  little  better 
than  the  Wirth  bill,”  said  Mark  Good¬ 
man,  executive  director  of  the  Stu¬ 
dent  Press  Law  Center. 


In  March,  the  department  went  to 
court,  asking  U.S.  District  Court 
Judge  Russell  G.  Clark  to  “recon¬ 
sider”  his  landmark  ruling  that  the 
Buckley  Amendment  did  not  require 
a  college  to  keep  crime  reports  secret 
and  that,  if  it  did,  it  would  be  uncon¬ 
stitutional  (E&P,  March  23,  P.  11  and 
April  6,  P.  22). 

Clark  ruled  on  a  case  brought  by 
Southwestern  Missouri  State  Univer¬ 
sity  student  newspaper  editor  Traci 
Bauer  and  bankrolled  by  SPJ. 

An  Education  Department  spokes¬ 
man  said  the  department  had  with¬ 
drawn  its  court  challenge  to  the  ruling 
on  July  9. 

“We  felt  that  the  legislative  route, 
the  amendment  to  FERPA,  offered  a 
better  opportunity  to  adress  the  avail¬ 
ability  of  campus  crime  records  than 
through  the  courts,”  the  spokesman 
said. 


Student  Press  Law  Center  execu¬ 
tive  director  Goodman  hailed  the 
reversal  as  “long  overdue.  1  think 
they’ve  begun  to  realize  they  have 
really  been  a  hindrance  to  the  public 
getting  information  about  campus 
crime,”  he  said. 

Goodman  added,  however,  that  the 
Education  Department  should  take 
one  further  step  immediately:  Tell 
universities  that  they  will  not  lose 
funding  if  they  release  campus  crime 
records. 

“The  chances  of  their  bill  passing 
the  House  and  Senate  and  getting 
signed  by  the  president  before  school 
starts  in  September  is  slim  to  none,” 
Goodman  said.  “What  I  think  the 
department  has  to  do  is  make  it  clear 
that  they  are  not  going  to  take  any 
action  against  schools  that  release 
these  records.” 


Student  paper 
sues  for 
open  hearings 

The  University  of  Georgia’s  stu¬ 
dent  newspaper  is  claiming  in  a 
recently  filed  lawsuit  that  the  school 
is  improperly  using  the  Buckley 
Amendment  to  keep  its  student  dis¬ 
ciplinary  hearings  secret. 

In  its  suit,  the  Red  and  Black,  a 
newspaper  run  by  students  but 
funded  independently  of  the  univer¬ 
sity,  is  demanding  access  to  the 
records  and  hearings  conducted  by 
the  school’s  Organizational  Court. 
The  newspaper  filed  suit  after  its 
reporters  were  not  permitted  to 
attend  the  court’s  disciplinary  hearing 
related  to  hazing  charges  against  a 
fraternity. 

The  suit  argues  that  the  OC’s  hear¬ 
ings  and  records  are  not  covered  by 
the  Buckley  Amendment,  also  known 
as  the  Family  Educational  Rights  and 
Privacy  Act.  In  addition,  it  says,  the 
OC  is  subject  to  Georgia’s  sunshine 
laws. 

The  school  contends  that  the  dis¬ 
ciplinary  hearings  and  records  are 
exactly  the  kinds  of  student  records 
the  Buckley  Amendment  was  intend¬ 
ed  to  protect. 
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Newspaper  ordered  not  to 
identify  rape  victim 

A  judge  has  barred  the  Fort  Worth  (Texas)  Star-Tele¬ 
gram  from  revealing  the  name  or  otherwise  identifying  a 
rape  victim  who  is  suing  the  newspaper  for  invasion  of 
privacy. 

The  paper  has  not  named  the  woman  who  filed  the  suit  in 
July  1^,  claiming  a  story  about  the  rape  contained  spe¬ 
cific  details  that  identified  her  in  the  community. 

However,  her  name  was  included  in  the  public  record  of 
the  criminal  trial  of  her  assailant. 

Star-Telegram  assistant  managing  editor  Kenneth 
Bunting  said  the  paper’s  policy  is  not  to  publish  names  of 
rape  victims  and  it  does  not  intend  to  disclose  the  name  of 
the  plaintiff. 

Still,  he  asserted  that  the  July  8  ban  ordered  by  District 
Judge  Jeff  Walker  is  being  challenged  by  the  Star-Tele¬ 
gram  because  it  constitutes  prior  restraint.  The  paper’s 
attorneys  said  they  plan  an  appeal. 

“Our  quarrel  is  over  the  larger  Constitution  issue,” 
Bunting  continued.  It’s  important  to  remember  tha* 
although  the  rape  occurred  two  years  ago,  we  have  never 
published  the  victim’s  name,  and  we  certainly  have  no 
plans  to  do  so  now. 

“[However,]  we  feel  duty-bound  to  appeal  in  the  pub¬ 
lic’s  interest  when  a  judge  seeks  to  restrain  us  from  using 
public  information  that  has  long  been  available  for  anyone 
to  see.” 

Before  Walker’s  ruling,  the  woman’s  attorney,  Mark 
Haney,  said  her  constitutional  right  to  privacy  “outweighs 
constitutional  protections  of  the  press  and  speech  ....  The 
identity  of  the  victim  of  a  sexually  related  offense  .  .  .  ought 
to  have  the  right  to  keep  those  facts  private.” 


About  Awards 


Clarion  winners.  Women  in  Communications  Inc.  has 
announced  the  winners  of  its  1991  Clarion  Awards,  recog¬ 
nizing  outstanding  achievement  in  all  areas  of  communica¬ 
tion.  Newspaper  Clarion  winners  were:  Photography, 
feature/human  interest,  Brian  Masck,  the  Muskegon 
(Mich.)  Chronicle;  Photography,  series,  Pat  McDonogh, 
the  Courier-Journal,  Louisville,  Ky. 

Newspaper  article/hard  news,  circulation  50,000  and 
under,  the  staff  of  the  Bay  City  (Mich.)  Times;  circulation 
50,001-100,000,  Kim  Clarke,  theA/m  Arftor(Mich.)  News; 
over  100,001,  Cathryn  Creno,  the  Arizona  Republic, 
Phoenix. 

Newspaper  article/feature  story,  circulation  50,000  and 
under,  the  staff  of  The  Independent,  Santa  Barbara,  Calif. ; 
50,001-100,000,  Kathy  Ann  Moilanen,  the  Ann  Arbor 
News;  over  100,001,  Richard  C.  Firstman,  Newsi/av,  Mel¬ 
ville,  N.Y. 

Interpretive/editorial  column,  Melinda  Gassaway,  the 
Sentinel-Record,  Hot  Springs,  Ark.;  regular  feature,  Ellis 
Henican,  New  York  Newsday,  New  York  City. 

Newspaper  series/investigative  series,  features,  special 
section,  group  project  or  special  edition:  Circulation 
50,000  and  under,  (two  winners)  Susan  B.  Andrews  and 
John  Creed,  Chukchi  News  &  Information  Service,  Kot¬ 
zebue,  Alaska,  and  Marcia  Coyle,  Fred  Strasser  and 
Marianne  Lavelle,  National  Law  Journal,  New  York  City; 
50,001-100,000,  Jerry  DeMarco  and  Lois  DiTommaso,  the 
News  Tribune,  Woodbridge,  N.J.;  over  100,00,  Donna 
Wares,  Kim  (I!hristensen  and  James  V.  Grimaldi,  the 
Orange  County  Register,  Santa  Ana,  Calif. 


victims  to  hide  their  identify  in  public  records  and  to 
testify  under  an  alias.  The  statute  also  forbids  “public 
servants”  such  as  police  and  prosecutors  from  revealing 
the  name  if  the  person  decides  to  use  a  pseudonyn. 

Last  January,  Walker  declared  the  woman’s  name 
should  be  concealed  after  her  attorney  filed  a  motion 
stating  that  she  had  chosen  to  be  known  as  “Jane  Doe”  in 
records  relating  to  the  crime. 

She  was,  however,  named  in  the  indictment  against  the 
alleged  rapist  and  she  testified  under  her  true  name  at  his 
trial. 

In  May,  the  newspaper  went  to  court  in  an  effort  to  set 
aside  Walker’s  ruling  after  discovering  that  the  woman’s 
name  had  been  part  of  the  public  record  during  the  trial. 

Associate  editor  Phil  Record  told  E&P  that,  although 
the  S-T  does  not  normally  publish  the  names  of  rape 
victims,  it  ran  a  New  York  Times  story  that  identified  the 
name  of  the  woman  who  has  accused  William  Kennedy 
Smith,  the  nephew  of  U.S.  Senator  Ted  Kennedy,  of 
raping  her  at  the  Kennedy  family’s  Palm  Brach,  Fla., 
estate.  —  M.L.Stein 


Editor  &  Publisher 
Media  Stock  Values 

(Weekly  Closing  Quotes) 


Stock 

7/16/91 

7/9/91 

7/16/90 

Affiliated  Publications  Inc.  (NY) 

8.75 

9.00 

10.375 

A.H.  Belo  Corp.  (NY) 

29.25 

30.375 

34.50 

Capital  Cities/ABC  Inc.  (NY) 

480.00 

454.00 

619.75 

Central  Newspapers  Inc.  (NY) 

19.50 

19.75 

18.75 

Dow  Jones  &  Co.  Inc. (NY) 

27.00 

27.75 

24.00 

Gannett  Co.  Inc.  (NY) 

44.125 

44.25 

36.25 

Knight  Bidder  Inc.  (NY) 

50.875 

51.50 

51.25 

Lee  Enterprises  Inc.  (NY) 

26.125 

25.50 

23.00 

McClatchy  Newspapers  Inc.  (NY) 

21.875 

22.00 

19.375 

Media  General  Inc.  (AM) 

21.50 

21.75 

29.00 

Multimedia  Inc.*  (OTC) 

29.50 

27.25 

23.20 

New  York  Times  Co.  (AM) 

24.125 

24.50 

24.125 

Park  Communications  Inc.  (OTC) 

15.00 

15.50 

20.25 

Pulitzer  Publishing  Co.  (NY) 

22.00 

22.125 

26.00 

E.W.  Scripps  Co.  (OTC) 

22.125 

21.125 

19.00 

Times  Mirror  Co.  (NY) 

31.00 

30.50 

29.875 

Tribune  Co.  (NY) 

45.625 

45.875 

41.50 

Washington  Post  Co.  (NY) 

225.00 

224.50 

262.00 

*3  for  1  stock  split 

Editor  &  Publisher 
Foreign  Media  Stock  Values 

(Weekly  Closing  Quotes) 

Stock  7/16/91  7/9/91  7/16/90 

McLean  Hunter  Ltd.  (a)  10.375  10.50  9.375 

Hollinger  Inc.  (a)  11.50  11.625  13.25 

Quebecer  Inc.  Class  A  (a)  17.625  17.625  10.50 

Southam  Inc.  (a)  18.00  18.125  25.125 

Thomson  Corp.  (a)  15.00  15.125  15.75 

Toronto  Sun  Publishing  Corp.  (a)  17.375  17.50  20.50 

Torstar  Corp.  (a)  25.25  25.375  27.00 

Pearson  (b)  7.32  6.80  7.79 

News  Corp.  Ltd.  (c)  12.375  11.625  20.875 

*(a)  Quotes  are  in  Canadian  Dollars 
*(b)  Quote  is  in  British  Pounds 
*(c)  Quote  is  in  U.S.  Dollars 
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Unlikely  alliance 

PCs,  Macs  still  compete,  but  IBM,  Apple  Join  forces  for  future  development 


By  Jim  Rosenberg 

At  the  same  time  that  ANP A/TEC 
vendors  in  Las  Vegas  were  busy 
showing  the  latest  publishing  systems 
developments  (see  Page  26),  talks 
were  under  way  between  two  of  their 
major  hardware  and  system  software 
suppliers. 

IBM  Corp.  and  Apple  Computer 
Inc.  executives  met  to  consider  tech¬ 
nology  trades  and  joint  develop¬ 
ments. 

Early  speculation  on  the  discus¬ 
sions  corresponded  to  strengths  of 
each  evident  at  the  show:  Apple’s 
Macintosh  software  and  IBM’s 
reduced  instruction  set  computing 
(RISC)  for  its  RSbOOO  machines.  IBM 
was  further  developing  a  version  of 
the  OS/2  operating  system  and  Apple 
was  scouting  for  a  RISC  chip. 

Such  an  exchange  could  help  create 
a  powerful  and  friendly  operating  sys¬ 
tem  and  put  both  squarely  among  the 
ranks  of  workstation  vendors. 

Apple  has  no  workstation  compar¬ 
able  with  the  RISC  machines  avail¬ 
able  from  Sun,  IBM,  DEC  and  Hew¬ 
lett-Packard,  among  others.  IBM  may 
want  another  new  operating  system  if 
its  four-year-old  OS/2  fails  to  gain 
significant  PC  market  acceptance. 

Apple  can  offer  the  proven  success 
of  its  own  Mac  operating  system  and 
current  work  on  new  system  soft¬ 
ware;  IBM  brings  not  only  PC  market 
dominance  but  work  on  advartced 
microprocessing  needed  to  compete 
for  workstation  business. 

A  month  before  ANPA/TEC, 
Apple  had  unveiled  System  7  soft¬ 
ware  for  the  Macintosh  (E&P,  June 
8),  a  notable  interapplication  part  of 
which,  the  “Publish  and  Subscribe” 
function,  was  among  its  possible 
offerings  to  IBM,  according  to  an 
InfoWorld  story  the  week  after  the 
show.  Other  reported  tradables 
included  network  communications 
technology  and  an  operating  system 
now  in  development. 

According  to  the  same  computer 
trade  weekly,  IBM  networking  proto¬ 
cols,  portions  of  its  OS/2  operating 
system  and  the  RISC  chip  were  on  the 
table. 

“Each  company  is  interested  in 
getting  its  technology  to  run  on  the 
other’s  platform,”  said  InfoWorld, 
noting  interoperability  as  a  next  step 


from  mere  connectivity. 

Also  during  the  TEC  show,  Micro¬ 
soft,  developer  of  OS/2  for  IBM, 
announced  version  5  of  its  venerable 
MS-DOS  operating  system,  which 
launched  computing  on  PCs  and  com¬ 
patibles.  Meanwhile,  Microsoft’s 
Windows  software  seemed  to  draw 
much  of  the  interest  away  from  OS/2, 
which  IBM  and  Microsoft  are  still 
pursuing. 


More  News  Tech  appears  in  this  issue 
beginning  on  Page  26.) 


The  day  before  ANPA/TEC 
opened,  a  Wall  Street  Journal  ac¬ 
count  of  the  Apple-IBM  discus¬ 
sions  said  that  one  factor  bringing  the 
two  companies  together  was  “a 
mutual  suspicion  of  Microsoft,  whose 
clout  over  the  PC  industry  has  stead¬ 
ily  risen  in  recent  years.” 

Apple  brought  suit  against  Micro¬ 
soft  over  aspects  of  its  graphical  user 
interface.  IBM  was  reportedly 
unhappy  with  the  pace  of  Microsoft’s 
development  of  OS/2,  upon  which  it 
staked  a  change  of  architecture  from 
PCs  to  the  newer  PS/2  line  (which  also 
can  run  its  own  AIX  version  of  Unix). 


Microsoft  also  stood  accused  of 
being  a  very  smart  business:  Its  prod¬ 
ucts  that  had  thrust  IBM  to  the  fore  in 
the  PC’s  first  decade  were  made  avail¬ 
able  to  others  (at  least  as  much  the 
reason  for  the  personal  computer’s 
proliferation);  it  dominated  in  many 
areas  the  market  for  applications  soft¬ 
ware  to  run  on  IBM-competitor  Ap¬ 
ple’s  Macintoshes;  it  licensed  some 
Apple  software  related  to  the  now- 
contested  Windows  environment 
designed  for  non-Apple  machines. 

While  the  two  big  names  in  per¬ 
sonal  computing  may  be  seen  aligned 
against  a  software  supplier  in  large 
part  responsible  for  their  successes, 
their  possible  cooperation  also 
threatened  to  yank  business  from  big¬ 


time  chip  maker  Intel  Corp.,  around 
whose  products  IBM  PCs  and  com¬ 
patibles  were  designed.  But  apart 
from  the  microprocessor  market,  like 
Microsoft,  Intel  competed  with  its 
customers,  although  more  directly  — 
it  sold  PCs. 

Because  of  the  compatibility 
derived  from  the  same  processor  and 
operating  system,  PCs  sold  or  recom¬ 
mended  by  publishing  systems  ven¬ 
dors  and  integrators  have  often  been 
models  from  companies  that  could 
undersell  IBM. 

One  of  them  is  Intel,  which  recently 
acquired  the  stamp  of  approval  of 
System  Integrators  Inc.  SII  itself  has 
been  moving  over  to  OS/2  —  a  com¬ 
mitment  manifest  in  the  recent 
unveiling  of  the  Coyote/MTX  (E&P, 
June  8).  Developed  for  the  Washing¬ 
ton  Post,  the  new  product  runs  on 
PS/2s  and  compatibles.  The  Post 
chose  to  use  IBM  PS/2  machines,  but 
SII’s  hardware  of  choice  is  from  Intel. 

(Also,  the  day  before  ANPA/TEC 
packed  up  for  another  year,  IBM 
announced  it  will  offer  discounts  to 
buyers  of  PS/2  machines  who  trade  in 
old  IBM  PCs,  some  compatibles  from 
Compaq  Computer  Corp.  and  certain 
Apple  Macs,  possibly  among  other 


machines.  To  run  through  year’s  end, 
the  program  was  said  to  offer  above¬ 
market  prices  for  the  used  personal 
computers.) 

Three  weeks  after  the  show  closed 
Apple  and  IBM  announced  a  pact.  In 
microprocessors,  IBM  will  license  its 
RISC  technology  to  Apple’s  supplier. 
Motorola  Inc.,  and  Apple  may  adopt 
the  chips  for  its  own  future  machines. 

As  powerful  as  Microsoft  and  Intel 
are,  the  fruits  of  an  Apple-IBM  col¬ 
laboration  will  probably  have  to  func¬ 
tion  in  an  environment  in  which  the 
software  and  hardware  developers 
maintain  a  significant  presence. 

For  example,  it  is  only  a  partial  loss 
for  Intel,  according  to  the  Wall  Street 
(Continued  on  page  39) 


At  best,  it  may  mean  more  products  available  to  run 
on  more-capable  machines.  Integration  would  be  a 
design  feature  rather  than  a  post-purchase  chore. 
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Chicago  ordinance  seeks  to  spruce  up  newsstands 


By  Mark  Fit^erald 

Chicago  wants  newsstand  owners 
to  clean  up  their  act. 

In  a  unanimous  vote  June  28,  the 
City  Council  adopted  a  strict  set  of 
standards  that  decree  there  will  be  no 
more  than  850  newsstands,  all  of  them 
“aesthetically  pleasing”  and  free  of 
graffiti  and  advertising. 

Reacting  to  ramshackle  news¬ 
stands  that  sometimes  sell  groceries, 
souveniors  and  even  drugs,  the  new 
ordinance  outlaws  the  selling  of  any¬ 
thing  but  newspapers  and  magazines. 

In  a  public  hearing  on  the  ordinance 

Oversized  vendor 
boxes  pulled 

Two  months  after  a  federal  appeals 
court  upheld  Chicago’s  ban  on  over¬ 
sized  billboard/newsbox  combina¬ 
tions,  the  hundreds  of  oversized  Chi¬ 
cago  Observer  boxes  have  disap¬ 
peared  from  city  streets. 

Literally  overnight  one  Monday  in 
June  1990,  nearly  500  three-feet-by- 
four-feet  white  boxes,  many  with  big 
McDonald  Cheddar  Melt  hamburger 
ads,  appeared  lashed  to  light  posts  on 
Chicago  downtown  and  Near  North 
neighborhood  sidewalks. 

The  boxes  contained  a  new  12-page 
free  paper,  but  city  officials  con¬ 
tended  the  real  function  of  the  boxes 
was  as  minibillboards,  which  have 
been  banned  from  city  sidewalks  for 
decades  (E&P,  July  14,  1990,  P.  14). 

The  City  Council  quickly  passed  an 
ordinance  outlawing  the  oversized 
boxes,  which  was  challenged  by  the 
Observer.  In  April,  the  7th  Circuit 
U.S.  Court  of  Appeals  upheld  the 
ordinance  (E&P,  April  27,  1991,  P. 
26). 

Beginning  this  April,  city  workers 
armed  with  blowtorches  went  to  work 
uprooting  the  boxes. 

The  city  eventually  collected  253  of 
the  boxes,  which  now  sit  in  a  ware¬ 
house. 

Chicago  officials  told  Chicago  Sun- 
Times  reporter  Zay  N.  Smith  that  the 
bill  for  the  dismantling,  towing  and 
storage  comes  to  $5,812.56  —  but 
that  the  Chicago  Observer  appears  to 
have  disappeared. 

“We  just  got  the  bill  back  in  the 
mail.  It  was  marked  undeliverable,” 
assistant  corporate  counsel  Law¬ 
rence  Rosenthal  told  the  Sun-Times. 

—  Mark  Fitzgerald 


June  25,  assistant  corporation 
counsel  Lawrence  Rosenthal  said  the 
restrictions  would  be  strictly  en¬ 
forced  by  inspectors  from  the  Depart¬ 
ment  of  Public  Works. 

A  Public  Works  official  told  the 
Council  that  the  great  majority  of 
newsstands  already  would  comply 
with  the  code,  which  takes  effect  Jan. 
1.  Remaining  stands  could  get  into 
compliance  with  fairly  nominal 
expenditures,  deputy  public  works 
commissioner  Robert  Johnson  said. 

Newsstands  will  also  pay  permit 
fees  for  the  first  time.  The  fees  will  be 
based  on  an  unusual  sliding  scale 
pegged  to  anticipated  sales  and  prop¬ 
erty  values  in  each  neighborhood. 

Thus,  said  Rosenthal,  the  fee  for 
the  newsstand  at  State  and  Van  Buren 
streets,  in  the  heart  of  the  downtown 
Loop,  would  pay  $816;  one  news¬ 
stand  in  the  yuppie  Lincoln  Park 
neighborhood  would  pay  $436;  the 
stand  in  a  blue-collar  West  Side  area 
would  pay  $82;  and  stands  at  far 
reaches  of  the  city  would  pay  the 
minimum  $50  permit  fee. 

The  cap  of  850  newsstands  has 
existed  since  a  previous  1953  ordi¬ 
nance  that  city  officials  acknowledge 
was  ignored  for  years. 

Johnson  said  city  inspectors  were 
able  to  find  only  458  stands  with  per¬ 
mits  throughout  the  city,  but  that  as 
many  as  400  other  illegal  stands  may 
be  operating. 

Under  the  new  ordinance,  news¬ 
stands  could  be  no  higher  than  nine 
feet  with  an  area  of  120  square  feet. 
They  must  also  be  positioned  to  allow 
a  minimum  of  six  feet  of  sidewalk 
clearance  for  pedestrians. 

The  newsstand  ordinance  was 
adopted  as  the  Chicago  officials  once 
more  tangled  with  Rick  Graff,  the 
fiesty  owner  of  a  large  newsstand 
located  outside  the  old  downtown 
central  Public  Library. 

Graff  bought  the  decades-old  stand 
in  1984  and  has  operated  it  without  a 
permit  since. 

Last  November,  the  city  said  it  was 
evicting  him  in  accordance  with  a  new 
policy  of  removing  vendors  from  the 
fronts  of  city  property. 

That  eviction  was  rescinded  in  Jan¬ 
uary,  but  Graff  has  continued  to 
pursue  a  federal  suit  contending  the 
city  is  violating  his  constitutional 
rights  by  denying  him  a  permit. 

In  mid-June,  the  city  took  excep¬ 
tion  to  an  overhang  Graff  added  to  the 
stand,  and  indicated  it  may  take 
action. 


Under  the  new  ordinance,  Graff’s 
sprawling  stand  would  have  to  be 
scaled  back  in  size. 

Nevertheless,  Graff  told  Chicago 
Sun-Times  reporter  Angie  Chester, 
“I  feel  [the  ordinance]  is  fair  .  .  .  [But] 
why  can’t  I  pay  an  extra  fee  like  res¬ 
taurants  do  for  outdoor  cafes?” 

Barring  media 
from  court 
was  wrong 

The  Rhode  Island  Supreme  Court 
has  ruled  that  the  Superior  Court 
should  not  have  shut  the  news  media 
out  of  the  jury  selection  process  in  a 
manslaughter  trial. 

The  Providence  Journal  Co.  and 
reporter  Tracy  Breton  objected  dur¬ 
ing  the  1989  trial  of  Donna  Ordway, 
who  was  accused  and  subsequently 
convicted  of  manslaughter  in  the 
death  of  her  husband  David  Ordway. 

The  trial  judge,  Robert  D.  Krause 
of  Superior  Court,  had  closed  the 
individual  examination  of  prospective 
jurors  to  the  press  and  public 
because,  he  said,  he  was  “concerned 
as  to  the  sensitive  nature  of  the  ques¬ 
tions  that  would  be  asked  of  the 
jurors”  —  possibly  including  ques¬ 
tions  about  whether  they  had  ever 
been  abused. 

The  defense  contended  Ordway’s 
physical  abuse  of  his  wife  drove  her  to 
kill  him. 

The  Journal  Co.  argued  that  closing 
the  voir  dire  process,  as  it  is  called, 
violated  the  media  and  public’s  First 
Amendment  right  of  access  to  crimi¬ 
nal  proceedings. 

The  court,  in  an  opinion  written  by 
Justice  Donald  F.  Shea,  came  down 
on  the  side  of  the  newspaper. 

Closing  part  of  the  jury  selection 
“may  have  been  an  unconstitutional 
infringement  on  the  press  and  public’s 
right  of  access  to  criminal  proceed¬ 
ings,”  it  said.  The  Superior  Court’s 
“concerns  were  speculative  and  were 
an  insufficient  basis  on  which  to  con¬ 
clude  that  a  limited  closure  was 
necessary,”  it  ruled. 

—  AP 

New  editions 

North  Jersey  Newspapers  Co.  has 
introduced  new  weekend  editions 
that  include  several  new  features  in 
the  Bergen  County,  N.J.,  area. 
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The  newspaperindustry  knows  that  reducing  VOCs  is 

important.  The  challenge^^^^  is  doing  it  without  increasing 
ink  costs. 

Huber’s  SIERRA,  a h^ performance  guaranteed 
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So  we  focused  our  research  not  just  on  redudng^^  VOCs,  but 
doing  it  in  a  cost  effective  way  The  result  was  SIERRA,  a 
black  newsink:  low  VOC,  low  rub,  low  cost. 
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inks,  we’re  your  Partners  in  Printing. 

For  more  information  on  the  new  line  of  SIERRA  newsinks  or 
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Printing  Ink  Division 
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LEGAL  BRIEFS  - 

Reporter  sues 
city  over  denial 
of  records 

A  reporter  for  the  Delaware  County 
Daily  Times  of  Chester,  Pa.,  has  sued 
the  city  of  Chester  over  a  1989  inci¬ 
dent  in  which  he  was  refused  access 
to  police  records  and  later  was 
arrested  for  disorderly  conduct  and 
strip-searched. 

According  to  the  Philadelphia 
Inquirer,  an  attorney  for  Adam  Tay¬ 
lor,  still  a  reporter  at  the  paper,  said 
that  “Chester’s  ‘routine  and  indis¬ 
criminate’  strip-search  policy  violates 
the  constitutional  ban  on  unreason¬ 
able  searches.” 

Taylor’s  attorney  went  on  to  cal! 
strip  searches  without  reasonable 
cause  “degrading,  humilating,  intimi¬ 
dating,  embarrassing  and  outra¬ 
geous,”  according  to  the  Inquirer. 

Taylor  reportedly  has  maintained 
that  he  was  denied  access  to  the 
records  because  of  a  disagreement  he 
had  had  with  a  narcotics  officer  over  a 
news  story  and  editorial  which  had 
been  published  in  the  Daily  Times. 

The  narcotics  officer  and  Chester’s 
city  solicitor  reportedly  declined  to 
comment  on  the  lawsuit. 

Newspaper  loses 
bid  to  gain 
law  records 

The  Newberry  Observer  of  Colum¬ 
bia,  S.C.,  has  lost  its  challenge  to  the 
State  Law  Enforcement  Division’s 
refusal  to  make  public  an  investiga¬ 
tive  file. 

Circuit  Judge  James  Moore  said 
privacy  provisions  of  the  state’s  Free¬ 
dom  of  Information  Act  allowed  the 
division  to  keep  the  report  secret. 

In  1989,  the  triweekly  newspaper 
sought  a  state  investigative  file  on  the 
Newberry  Commission  on  Alcohol 
and  Drug  Abuse  after  the  commission 
fired  executive  director  Ken  Riebe. 
The  commission  had  asked  for  the. 
investigation.  No  charges  were  ever 
filed. 

The  FoIA  allows  law  enforcement 
agencies  to  refuse  access  to  reports, 
Moore  noted.  Public  release  of  such 
reports  would  hurt  investigations  in 
progress  and  might  make  people 
unwilling  to  cooperate  with  investiga¬ 
tors,  he  wrote. 

Observer  editor  Ollie  Moye  said  the 
newspaper  sought  an  explanation  for 
why  Riebe  was  fired. 
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“They  never  explained  why  they 
fired  him.  Since  we  had  a  public 
agency  asked  to  be  investigated,  I 
think  there  should  be  some  exit  report 
available  to  the  press,”  Moye  said. 
“He’s  a  man  who  lost  his  job  and 
nobody  knows  why.  He  had  done  an 
excellent  job.” 

John  Setzler,  the  commission’s 
chairman,  defended  the  organiza¬ 
tion’s  action. 

“Our  whole  attempt  was  to  be  pro¬ 
fessional,  be  discreet  as  good  citizens 
should  be,”  he  said.  “This  action  of 
the  court  verifies  what  we  did  from 
beginning  to  end.” 

Setzler  refused  to  say  why  Riebe 
was  fired.  “We  feel  it  serves  no  real 
purpose,”  he  said. 

Although  no  one  was  ever  charged, 
information  contained  in  the  report 
could  still  be  used  for  criminal  prose¬ 
cution,  Moore  wrote,  citing  that  as  a 
factor  in  keeping  the  report  secret. 

Moye  said  the  newspaper  had  not 
decided  whether  to  appeal  Moore’s 
ruling. 

—  AP 

Court  refuses 
to  reinstate 
$24  million  lawsuit 

A  federal  appeals  court  in  Miami 
has  refused  to  reinstate  a  $24  million 
lawsuit  accusing  contra  leaders  and 
former  CIA  officials  of  planning  a 
bombing  in  Nicaragua  that  killed  five 
people,  including  three  journalists, 
lawyers  have  said. 

The  suit,  filed  by  two  Central 
American-based  journalists,  accused 
Iran-contra  figures  Richard  Secord 
and  Albert  Hakim,  along  with  contra 
leader  Adolfo  Calero  and  nine  others, 
of  involvement  in  the  1984  bombing. 

The  lawsuit,  filed  in  1986,  said  the 
bombing  was  aimed  at  maverick  con¬ 
tra  leader  Eden  Pastora,  who  refused 
to  accept  CIA  control  of  the  war 
against  Nicaragua’s  Sandinista  gov¬ 
ernment. 

Pastora  survived  the  blast,  set  off  at 
a  news  conference  in  the  Nicaraguan 
countryside.  The  five  killed  included 
American  journalist  Linda  Frazier 
and  two  Costa  Rican  journalists. 
Dozens  of  others  were  injured, 
including  reporter  Tony  Avirgan, 
who  later  filed  the  suit  with  his  wife, 
journalist  Martha  Honey. 

U.S.  District  Judge  James  Law¬ 
rence  King  threw  out  the  civil  racke¬ 
teering  case  in  1988,  saying  Avirgan 
and  Honey  had  failed  to  prove  their 
case. 


The  suit  claimed  the  assassination 
attempt  was  only  a  small  part  of  a 
wide-ranging,  semiprivate  U.S.  intel¬ 
ligence  operation  that  included  trad¬ 
ing  guns  for  drugs  to  support  the  con¬ 
tras. 

In  the  latest  ruling,  the  11th  U.S. 
Circuit  Court  of  Appeals  refused  to 
reinstate  the  suit  and  upheld  a  SI  mil¬ 
lion  award  of  attorneys’  fees  to  the 
defendants. 

Daniel  Sheehan,  who  argued  the 
case  for  the  Washington-based 
Christie  Institute,  a  non-profit  public- 
interest  law  firm,  said  the  decision 
would  be  appealed. 

However,  attorney  Thomas  Spen¬ 
cer,  who  represented  some  of  the 
defendants,  called  the  decision 
another  blow  against  the  left-leaning 
Christie  Institute. 

Sheehan  had  argued  that  subse¬ 
quent  investigations  supported  many 
of  the  suit’s  accusations.  For  exam¬ 
ple,  criminal  charges  have  since  been 
filed  in  Costa  Rica  against  two  defen¬ 
dants,  John  Hull  and  Felipe  Vidal. 
Costa  Rica  has  asked  Jhe  U.S.  gov¬ 
ernment  to  extradite  Hull,  a  rancher 
believed  to  have  returned  to  the 
United  States  from  Central  America. 

—  AP 

Names  of  sex 
i  crime  victims 
to  be  withheld 

Police  in  New  York  state  will  be 
prohibited  from  disclosing  the  names 
of  sex  crime  victims  under  a  bill 
signed  into  law  by  Gov.  Mario  M. 
Cuomo. 

The  Legislature  passed  the  bill  after 
some  news  organizations,  including 
the  New  York  Times,  set  off  con¬ 
troversy  this  spring  by  printing  the 
name  of  a  woman  who  said  she  was 
raped  at  the  Kennedy  family  estate  in 
Palm  Beach,  Fla. 

“The  release  of  such  identifying 
information  does  not  serve  the  inter¬ 
est  of  justice,”  Cuomo  said. 

It  is  already  illegal  in  New  York  for 
police  and  public  officials  to  disclose 
the  names  of  sex  crime  victims  under 
the  age  of  18.  The  new  bill  extends 
such  provisions  to  people  of  all  ages. 

The  bill  allows  people  whose  names 
have  been  disclosed  to  seek  civil 
penalties  against  the  public  official 
who  releases  the  name  and  the  offi¬ 
cial’s  employer.  However,  it  provides 
no  sanction  against  news  organiza¬ 
tions  that  disclose  the  name  of  a  rape 
victim. 

—  AP 
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LEGAL  BRIEFS  - 


N.Y.  judge  fines 
business  for  suing 
to  silence  opponents 

A  state  court  judge  in  New  York 
City  has  decided  to  fine  the  owners  of 
a  nightclub  for  using  a  lawsuit  to  stifle 
the  club’s  neighborhood  opponents. 

New  York  State  Supreme  Court 
Acting  Justice  Diane  Lebedeff  dis¬ 
missed  the  owners’  $4.5  million  libel 
and  slander  suit  last  month  as  “part  of 
an  ominous  trend  toward  litigation 
brought  against  public-interest 
groups.’’ 

Calling  the  case  a  SLAPP  —  stra¬ 
tegic  lawsuit  against  public  par¬ 
ticipation — Lebedeff  said  the  owners 
of  the  Crane  Club  used  the  threat  of 
long  and  expensive  litigation  to  try  to 
silence  opponents  who  sought  to  keep 
the  club  from  opening. 

“A  developer  or  business  owner 
cannot  be  permitted  to  use  the  courts 
to  stifle  legitimate  activity  by  commu¬ 
nity  groups,  which  generally  have 
limited  economic  resources  to  use  in 
their  defense,”  the  judge  said  in  a  12- 
page  decision. 

The  club,  owned  by  Entertainment 
Partners  Group,  opened  on  Amster¬ 
dam  Avenue  on  the  chic  Upper  West 
Side  two  years  ago,  despite  the 
opposition  and  appeals  of  defendents 
Gail  Davis,  Lawrence  D.  Bernfeld 
and  Ed  Green. 

Lebedeff  postponed  a  decision  on 
how  big  a  fine  to  assess. 

But  Raymond  C.  James,  the  attor¬ 
ney  for  club  owners  Entertainment 
Partners  Group,  “strongly  dis¬ 
agreed”  with  the  ruling  and  planned 
to  appeal. 

“In  essence,  I  think  she’s  making  a 
political  statement  in  a  case  where 
it’s  not  called  for.  It’s  an  economic 
suit  between  business  and  its  oppo¬ 
nents,”  he  said. 

He  said  the  suit  was  “a  valid  cause 
of  action”  and  denied  it  was  a 
SLAPP.  The  opponents  passed  out 
leaflets  and  made  statements  at  public 
meetings  that  were  untrue  and  mali¬ 
cious,  disparaged  the  reputations  of 
the  owners  and  delayed  the  club’s 
opening  by  18  months,  James  said. 

In  another  apparent  SLAPP 
recently,  a  medical  researcher  who 
edits  a  medical  journal  accrued  nearly 
$1  million  in  legal  fees  defending 
against  a  suit  filed  by  a  Swiss  pharma¬ 
ceutical  company  over  a  letter  to  the 
editor  in  a  medical  journal.  After  two 
reviews  by  the  U.S.  Supreme  Court, 
the  suit  was  finally  dismissed  on  the 
grounds  that  the  opinion  criticizing 


the  company  was  constitutionally 
protected. 

Though  courts  have  rendered 
mixed  decisions  on  newspapers’  lia¬ 
bility  for  the  opinions  they  carry,  “It 
seems  that  any  time  you’ve  got  a 
court  reaffirming  that  citizens  have 
the  right  to  express  their  viewpoints, 
that  can’t  help  but  affirm  the  press’s 
right  to  assist  them  in  doing  that  by 
publishing  their  letters  to  the  editor,” 
said  Jane  Kirtley,  executive  director 
of  the  Reporters  Committee  for  Free¬ 
dom  of  the  Press,  a  Washington  group 
that  defends  press  freedom. 

—  George  Garneau 

Milwaukee  daily 
wins  access  to 
applicants’  names 

A  Wisconsin  appeals  court,  siding 
with  the  Milwaukee  Journal,  has 
ruled  that  the  University  of  Wiscon¬ 
sin  must  disclose  the  resumes  of 
applicants  for  key  university  jobs. 

The  2-1  decision  in  late  June  upheld 
a  lower  court  ruling  maintaining  that 
applications  for  athletic  director  and 
football  coach  fall  under  the  state’s 
open  records  law. 

The  university  appealed,  arguing 
that  a  state  Department  of  Employee 
Relations  rule  exempts  the  names  of 
applicants  from  disclosure  under  the 
open  records  law,  which  is  silent  on 
the  issue  of  job  applications. 

But  the  Wisconsin  Court  of  Ap¬ 
peals  for  the  4th  District,  in  accor¬ 
dance  with  the  broad  mandate  of  the 
open  records  law,  came  down  on  the 
side  of  disclosure. 

Finding  a  distinction  between  civil 
service  jobs,  which  are  exempt  under 
the  state  regulation,  the  majority  said 
the  open  records  law’s  failure  to  pro¬ 
tect  high-level  state  job  applicants 
from  disclosure  was  “strong  evi¬ 
dence”  of  legislative  intent  that  pub¬ 
lic  interest  in  the  appointment  process 
takes  precedence  over  public  policy 
considerations  favoring  secrecy. 

“If  the  university  desires  a  blanket 
rule  mandating  secrecy  for  the  names 
of  job  applicants  at  any  level,  it  should 
press  its  case  in  the  Legislature,  rather 
than  asking  the  courts  to  rule  contrary 
to  the  expressed  public  policy  of  the 
State  by  creating  an  exception  to  the 
open  records  law  through  the  inter¬ 
pretation  of  an  ambiguous  statute,” 
Chief  Judge  William  F.  Eich  wrote  for 
the  majority. 

In  a  dissenting  opinion.  Judge  Rob¬ 
ert  Sundby  interpreted  the  records  to 
be  closed  under  the  Department  of 


Employee  Relations  regulation. 

The  Journal  sued  in  1989  after  the 
university  had  hired  a  coach  and  ath¬ 
letic  director  to  replace  fired  athletic 
officials.  The  paper  was  represented 
by  La  Follette  &  Sinykin. 

In  another  case,  seven  newspapers 
have  gone  to  court  for  access  to  a  list 
of  candidates  for  president  of  the  Uni¬ 
versity  of  Wisconsin  and  14  other  top 
jobs.  The  school  is  claiming  it  needs 
to  keep  applicants  secret  because  the 
prospect  of  public  disclosure  will  dis¬ 
courage  qualified  candidates  from 
applying.  —  George  Garneau 

Atlanta  daily  wins 
access  to  ceiiular 
phone  records 

Agreeing  with  the  Atlanta  Journal- 
Constitution,  Georgia’s  highest  court 
has  held  that  Atlanta’s  cellular  com¬ 
munication  records  are  public. 

Before  the  June  ruling,  Atlanta  offi¬ 
cials  provided  cellular  phone  records, 
but  the  numbers  called  and  the  num¬ 
bers  of  city  car  phones  were  expur¬ 
gated. 

The  city  claimed  disclosing  the 
names  and  numbers  of  people  called 
could  violate  their  privacy,  and 
releasing  city  cellular  numbers  would 
result  in  more  calls  and  higher  costs. 

The  5-2  decision  by  the  Georgia 
Supreme  Court  upheld  a  state  trial 
judge  who  maintained  the  records  are 
covered  by  Georgia’s  open  records 
law  and  should  be  disclosed  unedited. 
Atlanta  Bureau  of  General  Services 
director  Carol  Dortch  appealed  that 
decision  in  Dortch  et  al.  v.  the  Atlanta 
Journal  and  the  Atlanta  Constitution. 

In  a  dissenting  opinion.  Justice 
George  T.  Smith  compared  the 
majority  decision  to  giving  the  news¬ 
paper  a  wiretap  without  a  warrant.  He 
argued  that  disclosing  names  and 
phone  numbers  of  people  called 
opens  police  officers  and  confidential 
police  informants  to  exposure. 

“The  real  result  of  today’s  opinion, 
is  that  any  member  of  the  general 
public,  including  convicted  felons, 
may  access  the  personal  unlisted  tele¬ 
phone  numbers  of  our  citizens, 
including  police  officers  and  their 
families,”  Smith  wrote. 

The  paper  began  seeking  the 
records  last  year.  They  had  not  been 
turned  over  as  E&P  went  to  press, 
but  the  city  had  agreed  to  do  so, 
according  to  Peter  C.  Canfield,  one  of 
the  newspapers’  attorneys  at  the  firm 
Dow,  Lohnes  &  Albertson  in  Atlanta. 

—  George  Garneau 
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Federal  court  will  stay  out  of  Union-Sun  Times  fight 


By  Mark  Fitzgerald 

The  Chicago  Sun-Times  and  its 
unionized  composing  room  employ¬ 
ees  will  have  to  fight  their  labor  nego¬ 
tiations  without  the  help  of  federal 
courts,  the  U.S.  Court  of  Appeals  for 
the  Seventh  Circuit  ruled. 

In  an  opinion  that- occasionally 
twitted  both  sides  for  conduct  in  what 
Judge  Richard  Posner  called  “this 
continuing  saga  of  labor  strife,”  the 
appeals  court  refused  the  Chicago 
Typographical  Union  Local  16’s 
appeal  to  overturn  a  1989  arbitrator’s 
decision. 

That  decision  was  a  mixed  bag  of 
good  news  and  bad  for  both  sides. 

On  the  one  hand,  arbitrator  Fred 
Witney  decided  that  a  so-called 
“most  favored  nations”  contract 
clause  allowed  Sun-Times  manage¬ 
ment  to  take  control  of  substitute 
printers  hiring  and  to  limit  the  union’s 
jurisdiction  to  manual  pasteup  work. 

On  the  other  hand,  the  arbitrator 
ordered  the  Sun-Times  to  restore 
drastic  wage  cuts  management  had 
imposed  in  the  wake  of  similar  cuts 
imposed  by  the  rival  Chicago  Tri¬ 
bune.  About  half  of  the  CTU  work 
force  had  seen  their  pay  cut  by  as 
much  as  40%. 

The  Sun-Times  had  argued  it  could 
impose  the  work  and  hiring  restric¬ 
tions  and  pay  cuts  under  the  most 
favored  nations  contract  clause  that 
permitted  management  to  impose 
whatever  contract  concessions  the 
Tribune  could  wrest  from  its  typogra¬ 
phers.  In  1989,  Local  16  agreed  to  the 
concessions  to  settle  its  unsuccessful 
five-year  strike  against  the  Tribune. 


Editorial  writers 
plan  trips  to 
Europe,  Africa 

The  National  Conference  of  Edito¬ 
rial  Writers,  based  in  Rockville,  Md., 
has  announced  plans  for  group  trips  to 
Western  Europe  on  the  eve  of  integra¬ 
tion  and  southern  Africa  in  the  midst 
of  constitutional  change. 

The  Western  Europe  tour,  which  is 
scheduled  for  October  19  to  Novem¬ 
ber  2,  will  include  stops  in  London, 
Paris,  Brussels  and  Berlin;  tentative 
plans  for  the  two-week  African  trip, 
which  is  slated  to  begin  December  7, 
include  visits  to  South  Africa  and 
Namibia. 


The  union  brought  two  lawsuits 
against  the  Sun-Times,  both  of  which 
were  eventually  decided  together  by 
the  appeals  court. 

In  the  first.  Local  16  sought  to  have 
the  courts  overturn  the  arbitrator’s 
decision  —  something.  Judge  Posner 
noted  in  sometimes  withering  lan¬ 
guage,  that  courts  are  loath  to  do. 

In  his  decision,  Posner  lambasted 
the  union’s  argument,  which  he  said 
tried  simply  to  ignore  voluminous 
case  law  that  did  not  support  its  posi¬ 
tion. 

“The  ostrich’s  posture  is  not  a 
seemly  one  for  a  lawyer,”  Posner 
wrote.  “The  [union’s]  appeal  ...  is 
therefore  doubly  frivolous  —  both  in 
advance  a  discredited  standard  for 
evaluating  arbitrators’  awards  and  in 
failing  to  recognize  the  existence  of 
potentially  dispositive  precedent.” 

As  a  sanction  against  the  “frivo¬ 
lous”  suit,  Posner  ordered  Local  16  to 
pay  the  Sun-Times’  legal  fees. 

In  the  other  case,  the  union  argued 
that  contract  talks  with  the  Sun- 
Times  should  be  ordered  to  arbitra¬ 
tion  because  an  “impasse”  had  been 


reached  as  the  result  of  a  “final  offer” 
made  by  the  company  Jan.  26,  1990. 

In  his  decision,  Posner  noted  that 
bargaining  had  not  really  stopped, 
and  that  the  Sun-Times  came  back 
with  another  “final  offer”  later. 

“The  final  offer  was  followed  not 
by  implementation  [by  the  company 
of  the  terms  contained  in  the  final 
offer]  but  by  bargaining  followed  by 
another  final  offer  followed  by  more 
bargaining,”  Posner  wrote. 

“This  has  gone  on  for  almost  a 
year-and-a-half.  Apparently,  the  use 
of  ‘final  offers’  as  bargaining  ploys  is 
common  ....  The  so-called  final 
offer  was  an  interim  offer,  called 
‘final’  merely  to  command  the  union’s 
attention,”  he  added. 

“The  negotiation  stage,”  Posner 
ruled,  “is  not  over  until  the  Sun- 
Times  abandons  negotiations,  and 
that  hasn’t  happened  yet.” 

Bar  code  request 

The  U.S.  Postal  Service  has  filed  a 
request  with  the  Postal  Rate  Commis¬ 
sion  for  new  discounts  for  bar-coded 
flats  mail,  which  is  larger  than  letters. 
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let  Olympus  take  the  notes. 

Get  your  ideas  down  before  they  get  away.  Capture  and  communicate  them  with  an 
Olympus  Pearlcorder.  Anytime,  anywhere,  you’  11  make  every  word  count. 

The  Olympus  Pearlcorders.  From  the  people  who  invented  the  Microcassette, 
they’re  perfect  when  the  idea  strikes. 

For  more  on  how  Olympus  can  solve  your  recording  treeds,  call  1-800-22 1-3000, 
ext.  32.  Or  write  Olympus  Corporation,  Crossways  Park,  Woodbury,  NY  1 1797-2087. 
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NEWSPEOPLE  IN  THE  NEWS 


—  NEWSPEOPLE  EDITOR 
TONY  CASE 


Everett  Landers 


Mary  Lu  Latfey 


Phil  Bronstein 


Pamela  Brunger  Scott 


Everett  S.  Landers,  formerly 
executive  editor  of  the  Fort  Myers 
(Fla.)  News-Press,  has  been  named 
executive  editor  of  the  Courier-Post 
of  Cherry  Hill,  N.J.  He  succeeds  Wil¬ 
liam  Chanin,  who  has  been  named 
executive  editor  of  the  Vineland 
(N.J.)  Daily  Journal. 

Landers  previously  had  served  as 
associate  publisher  and  editor  of  The 
Olympian  of  Olympia,  Wash.,  and 
executive  editor  of  the  Reno  (Nev.) 
Gazette-Journal.  He  has  also  worked 
for  weeklies  in  upstate  New  York. 


Mary  Lu  Laffey  has  been  named 
editor  of  the  Accent  section  of  the 
Daily  Journal  of  Kankakee,  Ill.  She 
succeeds  Sherry  Weiler,  who 
recently  resigned. 

Laffey  previously  had  served  in 
marketing  and  communications  posi¬ 
tions  for  two  outside  companies.  Ear¬ 
lier  she  had  served  as  a  part-time  fea¬ 
ture  writer  for  Accent. 


Walter  J.  Nester  Jr.,  retired 
executive  vice  president/general 
manager  of  the  New  Haven  (Conn.) 
Register,  has  been  named  director, 
marketing  communications,  of  David 
Greene  Associates  Inc.,  an  advertis¬ 
ing,  public  relations  and  marketing 


company  based  in  North  Haven, 
Conn. 

Nester  spent  more  than  30  years  in 
general  management,  marketing, 
advertising  sales  and  community  rela¬ 
tions  during  his  newspaper  career. 


The  San  Francisco  Examiner  has 
promoted  deputy  managing  editor 
Pamela  Brunger  Scott  to  managing 
editor  for  operations,  and  associate 
editor  for  investigative  reporting  Phil 
Bronstein  to  managing  editor  for 
news.  Brunger  Scott’s  appointment 
follows  the  retirement  of  Frank 
McCulloch. 

Brunger  Scott  previously  had 
worked  as  features  section  editor  for 
the  Examiner  and  in  editorial  posi¬ 
tions  for  papers  in  the  Midwest, 
including  the  Wichita  (Kan.)  Eagle. 

Bronstein  previously  had  served  as 
a  foreign  correspondent. 


W.  Curtis  Riddle,  president  of 
Central  Region  Newspapers  of  Gan¬ 
nett  Co.  Inc.,  and  Spero  C.  Canton, 
manager  of  corporate  information  for 
Southern  Bell  of  Miami,  have  join¬ 
ed  the  board  of  visitors  of  the  Florida 
A&M  University  School  of  Journal¬ 
ism,  Media  and  Graphic  Arts  in  Talla¬ 
hassee. 


John  Kelly,  formerly  retail  major 
accounts  manager  for  the  Sacra¬ 
mento  (Calif.)  Bee,  has  been 
appointed  retail  advertising  manager 
at  the  paper. 

Kelly  previously  had  served  as 
county  retail  advertising  manager  at 
the  Riverside  (Calif.)  Press-Enter¬ 
prise. 

*  *  * 

Howard  Salz,  formerly  editor  of 
The  Argus  of  Fremont,  Calif.,  has 
been  named  editor  of  the  Johnstown 
(Pa.)  Tribune-Democrat.  He  suc¬ 
ceeds  Theodore  N.  Beitchman,  who 
resigned  last  fall. 

Salz  previously  had  worked  at  the 
Greenwich  (Conn.)  Times  and  served 
as  news  editor,  managing  editor  and 
editor  of  the  North  Jersey  Advance  of 
Dover,  N.J.,  and  editor  of  the  Hamil¬ 
ton  (Ohio)  Journal-News. 

*  *  * 

Jerrold  Abrams,  formerly  assis¬ 
tant  sales  manager,  has  been  pro¬ 
moted  to  manager/special  sales,  and 
Benjamin  Barash  has  been  named 
circulation  telemarketing  manager  at 
the  Journal  of  Commerce  of  New 
York  City. 

*  *  * 

The  Dallas  Times  Herald  has 
announced  the  following  staff 
changes. 

Lytt  Stamps,  formerly  deputy 
news  editor  for  days,  has  been  pro¬ 
moted  to  assistant  news  editor. 

Helen  Bond,  who  previously  had 
covered  media,  marketing  and  adver¬ 
tising  for  the  Dallas  Business  Journal, 
has  joined  the  Times  Herald  business 
staff  as  a  columnist. 

Brian  R.  Delaney  and  Newman  S. 
Huh  have  joined  the  editorial/art 
department  staff  of  the  paper. 

♦  ♦  * 

Tom  Gibboney,  who  previously 
had  worked  on  special  projects  for 
McClatchy  Newspapers  in  Sacra¬ 
mento,  Calif. ,  has  been  named  editor 
and  publisher  of  the  Ledger  Dispatch 
of  Jackson,  Calif. 
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Jennie  Buckner,  vice  president/ 
news  at  Knight-Ridder  Inc.  of  Miami, 
and  Ed  Turner,  executive  vice  presi¬ 
dent  of  Cable  News  Network,  have 
been  elected  to  serve  on  the  board  of 
trustees  of  the  California-based  Foun¬ 
dation  for  American  Communica¬ 
tions,  or  FACS. 


North  Jersey  Newspapers  Co.  of 
Paramus,  N.J.,  has  announced  the 
following  staff  appointments. 

Kathleen  M.  Hivish,  formerly 
general  manager  Asbury  Park  (N.J.) 
Press  subsidiary  Summerfield  Oper¬ 
ating  Co.,  has  been  named  director  of 
advertising  for  the  Herald  &  News  of 
Passaic,  N.J.,  and  a  group  of  weekly 
papers  in  Passaic  County. 

Hivish  previously  had  served  as 
general  manager  and  advertising 
director  at  Century  Publications  of 
Winchester,  Vt.,  general  manager  of 
newspapers  in  Farmingdale,  N.J., 
and  a  consultant  to  Richner  Publica¬ 
tions  in  Lawrence,  N.Y. 

Hivish  will  oversee  the  expansion 
and  reorganization  of  the  sales  divi¬ 
sion  of  the  company,  which  includes 
the  appointment  of  Anthony  Roselli 
to  retail  manager  for  the  Herald  & 
News,  Sy  Dolobowsky  to  advertis¬ 
ing  manager  for  the  group  of  weeklies 
and  the  paper  Today,  and  Michael 
Lawson  and  Linda  Light  to  sales 
managers  for  the  weeklies. 

In  addition,  William  J.  McIner- 
NEY,  who  previously  had  worked  for 
the  Philadelphia  Bulletin,  as  an 
account  executive  with  the  New 
York-based  AD/SAT  and  as  a  consul¬ 
tant  for  newspapers  in  Texas,  has 
been  appointed  retail  advertising 
manager  of  the  Daily  Journal  of  Eliz¬ 
abeth,  N.J. 

David  J.  Farren,  formerly  director 
of  sales  and  marketing  at  AD/SAT, 
has  been  named  corporate  promotion 
director  of  North  Jersey  Newspapers. 

Farren  previously  had  worked  as 
general  manager  of  Vegas  magazine 
of  Las  Vegas,  Nev.,  promotion  direc¬ 
tor  of  the  Philadelphia  Bulletin  and 
also  served  in  several  positions  at  the 
Courier-Post  of  Camden,  N.J. 

In  editorial,  Jerry  Bellune,  for¬ 
merly  editor  and  president  of  the  Dis¬ 
patch-News  in  Lexington,  S.C.,  has 
been  named  executive  editor  of  the 
group  of  New  Jersey  weeklies. 

In  addition,  Scott  West,  formerly 
assistant  managing  editor  and  associ¬ 
ate  editor  of  the  Herald  &  News, 
news  editor  at  the  Grand  Junction 
(Colo.)  Daily  Sentinel  and  associate 
news  editor  of  the  Huntsville  (Ala.) 
News,  has  been  appointed  managing 
editor  of  the  Herald  &  News. 


Don  Nicoson 


Robert  AAcCroy 


John  Williams 


Don  Nicoson,  formerly  assistant 
business  editor  of  the  Arizona 
Republic  of  Phoenix,  has  been  named 
business  section  editor.  He  succeeds 
Bruce  Sankey,  who  has  been  named 
senior  reporter  and  business  analyst 
for  the  paper. 

Nicoson  previously  had  worked  as 
copy  editor  and  deputy  business  edi¬ 
tor  at  the  Los  Angeles  Herald  Exam¬ 
iner  and  as  a  reporter  and  editor  at  the 
Pueblo,  Colo.,  Chieftain. 


Robert  D.  McCray,  formerly 
advertising  director  for  the  Los 
Angeles  Daily  News  and  retail  adver¬ 
tising  director  for  the  St.  Louis  Subur¬ 
ban  Journals,  has  been  named  sales 
and  marketing  director  for  the  Bir¬ 
mingham  (Ala.)  News  and  Post-Her¬ 
ald.  He  succeeds  Vincent  Townsend 
Jr.,  who  recently  retired. 

McCray  has  also  held  advertising 
positions  with  the  Miami  Herald,  the 
Miami  News  and  El  Dorado  (Calif.) 
Newspapers. 


John  C.  Williams,  formerly  mar¬ 
keting  director  for  the  Atlanta  Jour¬ 
nal  and  Constitution,  has  been  named 
national  advertising  manager. 

Williams  previously  had  served  as 
audiovisual  manager  and  marketing 


communications  manager  at  the 
paper. 


Elizabeth  V.  Drewry,  director  of 
human  resources  at  Newsday  of  Long 
Island,  N.Y.,  and  New  York  Newsday 
of  New  York  City,  has  been  elected 
president  of  the  Newspaper  Person¬ 
nel  Relations  Association.  She  suc¬ 
ceeds  James  R.  Schober,  employee 
relations  director  at  the  San  Jose 
(Calif.)  Mercury  News. 

Drewry  previously  had  worked  as 
training  and  development  manager 
for  the  Commercial  Appeal  of  Mem¬ 
phis,  Tenn. 

Other  officers  elected  were  Ste¬ 
phen  D.  Rice,  human  resources  man¬ 
ager  for  the  Asbury  Park  (N.J.) 
Press  —  vice  president  and  presi¬ 
dent-elect;  and  Sue  Ann  Tempero, 
vice  president/employee  relations  for 
the  Des  Moines  (Iowa)  Register  — 
secretary-treasurer. 


Al  Young  has  joined  the  staff  of 
USA  Today  as  a  copy  editor  in  the 
sports  department. 

Young  previously  had  worked  as 
sports  copy  editor  at  the  New  York 
Daily  News  and  as  a  sportswriter  and 
columnist  for  the  New  Haven  (Conn.) 
Register  and  the  Bridgeport  (Conn.) 
Post-Telegram. 


Video  workshop  can  help 
your  staff  create  better  ads 

At  last...a  program  that  is 
tailor-made  for  newspapers! 
Basics  ofLayofutand  Copy  is 
getting  rave  reviews  from 
publishers  and  ad  managers 
coast-to-coast  Write  for 
brochure. 

John  Foust  Advertising  Semmars,  PO  Box  10861,  Raleigh,  NC  27605,  •  (919)  834-2056 
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IN  BRIEF 


California  Senate 
committee  approves 
rape  victim  bill 

A  California  Senate  committee  has 
approved  a  bill  that  would  hold  news¬ 
papers  criminally  responsible  for 
publishing  the  names  of  rape  victims 
against  their  wishes. 

The  measure,  which  is  opposed  by 
the  California  Newspaper  Publishers 
Association,  was  sent  to  the  full 
Senate  after  its  7-2  passage  in  the  judi¬ 
ciary  committee. 

The  bill’s  author.  Art  Torres  (D- 
Los  Angeles)  said  he  expected  strong 
support  for  it,  noting  that  10  legisla¬ 
tors  have  offered  to  be  co-authors. 

The  proposal  calls  for  a  fine  of  up  to 
$1,000  per  day  for  newspapers  that 
violate  the  law. 

According  to  Kate  Sproul,  spokes¬ 
woman  for  the  California  chapter  of 
the  National  Organization  for 
Women,  women  may  not  be  reporting 
rapes  for  fear  their  names  will  be  pub¬ 
lished. 

CNPA  attorney  Thomas  Newton 
has  argued  that  the  bill  is  not  needed 
since  most  newspapers  do  not  print 
rape  victims’  names  without  their  per¬ 
mission.  He  added  that  the  press  is 
putting  itself  under  close  scrutiny  on 
the  issue  since  some  news  organiza¬ 
tions  mentioned  the  name  of  the 
woman  who  has  accused  William 
Kennedy  Smith  of  raping  her  in  Flor¬ 
ida. 

Speaking  for  California’s  First 
Amendment  Coalition,  Mel  Opo- 
towsky,  senior  managing  editor  of  the 
Riverside  Press-Enterprise,  said; 
“However  well-intended  the  bill  is,  it 
violates  some  very  cardinal  princi¬ 
ples.  It  imposes  a  prior  restraint  and  it 
imposes  a  law  controlling  freedom  of 


the  press,  both  of  which  are  banned 
by  the  First  Amendment.’’ 

Five  other  states  are  currently  con¬ 
sidering  bills  barring  media  identifica¬ 
tion  of  rape  victims:  Iowa,  Missouri, 
Alaska,  Pennsylvania  and  Louisiana. 

The  New  York  state  Legislature  also 
recently  passed  a  bill  prohibiting  the 
police  from  disclosing  the  names  of 
sex  crime  victims.  It  was  signed  into 
law  by  Governor  Mario  Cuomo  last 
week. 

Kuwait  daily 
paper  resumes 
publication 

The  daily  Al-Quabas  of  Kuwait 
City  resumed  publication  June  17,  the 
first  independent  pre-war  paper  to 
start  printing  again  in  an  industry  that 
was  hit  especially  hard  by  Iraqi  gov¬ 
ernment  looters. 

The  Iraqis  had  used  the  newspa¬ 
per’s  building  to  publish  Al-Nida,  the 
only  daily  available  during  their 
seven-month  occupation  of  Kuwait. 

On  Jan.  16,  just  hours  before  the 
allied  bombing  campaign  began 
against  Iraqi  occupation  forces,  the 
Iraqis  pulled  the  paper’s  sophisti¬ 
cated  printing  press  out  through  a 
gaping  hole  in  the  front  wall  and  took 
it  away. 

In  his  opening  editorial,  editor  in 
chief  Mohammed  al-Saqr  said  ii  was 
time  for  a  new  beginning  in  Kuwait. 

Al  Fajr  al-Jadid,  a  Kuwaiti  govern¬ 
ment-backed  newspaper,  started 
publishing  in  April,  and  another  gov¬ 
ernment  paper,  Sawt  al-Kuwait,  is 
printed  in  Saudi  Arabia  and  distrib¬ 
uted  in  Kuwait.  Other  newspapers 
say  they  are  months  away  from  publi¬ 
cation. 

—  AP 
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Iraq  loosens 
limits  on 
foreign  reporters 

The  Iraqi  government  has  loosened 
censorship  on  foreign  correspondents 
allowed  into  Iraq.  The  problem  now  is 
finding  accurate  information  to 
report. 

In  some  ways,  the  limitations  on 
foreign  reporters  are  remarkably 
light,  especially  for  a  country  that 
once  made  giving  sensitive  informa¬ 
tion  to  a  foreigner  a  capital  offense. 

Since  war  censorship  was  lifted 
May  6,  foreign  reporters  have  been 
able  to  file  stories  unimpeded  by  gov¬ 
ernment  officials,  who  had  to  approve 
every  story  and  monitor  every  call 
during  the  Persian  Gulf  war. 

The  tapped  communications  lines 
common  in  prewar  Iraq  —  and  many 
other  Middle  Eastern  countries  —  no 
longer  exist,  casualties  of  allied 
bombs  and  missiles. 

Correspondents  now  are  allowed  to 
use  their  own  imported  satellite  tele¬ 
phones,  making  it  impossible  for  the 
government  to  cut  off  an  offending 
story  in  midparagraph. 

Limitations  remain,  because  of 
Iraq’s  long-standing  suspicion  of  the 
foreign  press,  its  obsession  with  secu¬ 
rity  and  a  vast  intelligence  apparatus 
that  still  inspires  fear. 

About  only  two  dozen  foreign 
reporters  and  cameramen  are  allowed 
into  Iraq  at  one  time  —  down  from 
the  300  during  the  Gulf  crisis  late  last 
year.  Most  are  on  two-week  visas, 
and  authorities  warn  that  visitors 
whose  stories  are  deemed  unfair  may 
not  receive  extensions. 

Reporters  can  travel  freely  and 
unescorted  around  Baghdad.  In  war¬ 
time,  they  were  restricted  to  their 
hotel  unless  accompanied  by  offi¬ 
cials. 

In  recent  weeks,  officials  have 
taken  reporters  throughout  the  coun¬ 
try,  even  to  Kurdish  regions  that 
allied  troops  control.  However,  trips 
outside  Baghdad  still  require  an  Infor¬ 
mation  Ministry  official,  colloquially 
known  as  a  “minder,”  to  ease  the 
way  through  army  checkpoints. 

—  AP 

Reuters  opens 
new  bureau 

Reuters  news  agency  has  opened  a 
southern  New  England  bureau  in 
Hartford,  Conn.,  with  David  Isgur 
assigned  to  the  bureau. 
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Landon  markets  audiotex 

Newspaper  sales  representative  in  pact  with  voice  information  firm 


By  Ann  Marie  Kerwin 

Want  to  know  the  weather,  or 
who’s  having  whose  baby,  or  what 
the  baseball  scores  were?  Talk  to 
Landon  Associates. 

The  900  phone  line  business  is  now 
being  offered  by  Landon  Associates, 
a  newspaper  sales  representative 
firm,  through  an  agreement  with 
Audio  Ad  Inc.,  an  MCI  “direct  con¬ 
nect”  company. 

Landon  Associates  is  acting  as  the 
marketing  arm  of  Audio  Ad  and  will 
offer  its  services  to  any  newspaper 
interested,  not  just  the  ones  Landon 
represents. 

Weather,  soap  opera  updates,  | 
sports  —  local  and  national  —  and 
horoscopes  are  just  some  of  the  900 
information  lines  that  are  part  of  a 
new  product  launch  by  Audio  Ad. 
The  company  also  offers  voice  infor¬ 
mation  services,  such  as  “Talking 
Personally”  personal  ads. 

The  advantage  of  using  the  900  lines 
from  Audio  Ad  is  its  “direct  connect” 
status  with  the  MCI  phone  company, 
the  firms  claim.  Most  other  900  line 
offerings  go  to  companies  such  as 
Audio  Ad  which  they  subcontract  the 
direct  connect  privilege.  Audio  Ad  is 
one  of  37  telecommunication  compa¬ 
nies  that  have  direct  connect  status 
with  MCI. 

Owen  E.  Landon  III,  project  direc¬ 
tor  at  Landon  Associates,  described 
direct  connect  as  being  analagous  to 
wholesale. 

“So  their  cost  of  doing  business  is 
less  than  anyone  else’s  because  of  the 
direct  connect  status,”  Landon  said. 

Joseph  Randazza,  vice  president  of 
marketing  for  Audio  Ad,  decided, 
after  receiving  so  many  requests  by 
900  line  companies  to  subcontract 
from  it,  that  Audio  Ad  should  get 
involved  in  the  business  itself. 

He  also  realized  that,  as  a  direct 
connect  company.  Audio  Ad  could 
offer  newspapers  a.  more  accurate 
billing  system. 

If  a  newspaper  is  working  through  a 
900  vendor  which  buys  its  direct  con¬ 
nect  status  through  a  company  such 
as  Audio  Ad,  the  statement  of  charges 
has  to  pass  from  MCI  to  Audio  Ad  to 
the  vendor  and  then  to  the  newspa¬ 
per.  By  that  time,  the  newspaper  is 
probably  getting  only  a  summary  of 
the  charges,  rather  than  an  itemized 
bill.  With  Audio  Ad,  the  newspaper 


receives  the  MCI  statement,  thus  pro¬ 
viding  a  much  cleaner  audit  trail. 

“There’s  no  reason  for  newspapers 
to  have  a  middleman  and  have  less  of 
the  revenues  to  split,”  Randazza 
said.  With  Audio  Ads  voice  person¬ 
als,  newspapers  can  receive  76.8%  of 
the  revenue  as  opposed  to  50%,  he 
said.  He  added  that  another  advan¬ 
tage  is  that  with  Audio  Ad,  newspa¬ 
pers  are  getting  an  environment  that  is 
controlled  by  only  one  entity,  as 
opposed  to  a  vendor,  a  direct  connect 
company,  and  the  phone  company. 

Landon  said  his  firm  is  most 
excited  about  being  able  to  offer  new 
opportunities  to  national  and  local 
advertisers  through  Audio  Ad,  such 
as  a  “Facts  by  Fax”  service  and  data¬ 
base  building  capabilities. 

An  example  Landon  used  is  that 
they  can  approach  a  national  adver¬ 
tiser  such  as  Xerox,  and  offer  it  adver¬ 
tising  in  Landon’s  network  of  papers. 
With  that,  Landon  can  provide  free  to 
Xerox  an  800  line  that  readers  can  call 
if  they  want  more  information.  When 
the  reader  calls  the  800  number,  he 
punches  in  his  fax  number  and  more 
detailed  sales  information  is  sent  out 
to  him  via  fax.  Meanwhile,  the  call¬ 
er’s  information  can  be  recorded  in  a 
database  and  passed  along  to  Xerox, 
which  can  then  pass  it  along  to  a  local 
sales  representative  for  a  follow-up 
call. 

“So  we  have  a  chance  to  offer 
advertisers  something  we  couldn’t 
offer  before,”  Landon  said. 

Landon  also  stated  that  revenue 
can  be  generated  through  the  900 
lines.  The  900  lines  being  offered  are 
ones  that  other  large  papers  which 
offer  reader  services,  such  as  the 
Atlanta  Journal  &  Constitution  and 
the  Miami  Herald,  have  found  most 
popular  and  successful. 

Audio  Ad  has  already  installed  in 
their  programs  a  voluntary  kill  mes¬ 
sage.  That  gives  the  caller  the  exact 
charges  for  the  call  and  gives  him  a 
chance  to  hang  up  without  paying. 
Congress  is  considering  legislation 
that  would  make  this  mandatory  for 
all  900  lines,  but  so  far  that  has  not 
been  passed. 

Peter  Winter,  Newspaper  Adver¬ 
tising  Bureau’s  vice  president  of  tech¬ 
nology,  says  audiotex  is  beneficial 
provided  it  is  in  the  business  of  pro¬ 
viding  marketing  solutions.  Newspa¬ 


pers  profit  from  audiotex  when  the 
system  looks  at  how  newspaper 
advertising  is  sold  and  how  to  add 
value  with  technology  for  the  client. 

Newspapers  have  yet  to  make  900 
numbers  truly  profitable  on  their  own 
but,  if  one  thinks  about  voice  pro¬ 
cessing  technology  and  how  to  apply 
it  to  the  advertiser’s  needs,  audiotex 
can  be  a  successful  venture.  Winter 
said. 

Audio  Ad  has  worked  with  the 
Rocky  Mountain  News  and  the  Balti¬ 
more  Sun,  as  well  as  E&P,  for  voice 
classified  systems. 


Newspapers 
contribute 
advertising  space 

In  support  of  Partnership  for  a 
Drug-Free  America,  participating 
newspapers  contributed  space  for  a 
special  anti-drug  educational  message 
created  specifically  for  Independence 
Day. 

Jack  Lucey ,  director  of  sales  devel¬ 
opment  for  the  New  York  Times 
developed  the  idea  of  newspapers 
participating  jointly  in  an  anti-drug 
effort. 

“We  wanted  to  put  together  a  net¬ 
work  of  newspapers  that  would  pub¬ 
lish  the  Partnership’s  messages  on  a 
given  day.  Independence  Day  is  per¬ 
fect  because  it  represents  our  effort  to 
be  free  from  drugs,”  Lucey  said. 

The  message,  created  by  the  Bloom 
Agency  of  Dallas,  pictures  a  young 
boy  and  girl  in  silhouette  with  hands 
entwined.  The  boy  waves  a  flag  as  the 
sun  sets.  The  headline  reads  “There’s 
another  tiny  nation  worth  fighting 
for.” 

Some  of  the  participating  papers 
include:  Atlanta  Journal  &  Constitu¬ 
tion,  Baltimore  Sun,  Boston  Globe, 
Dallas  Times  Herald,  Denver  Post, 
Fort  Worth  Star-Telegram,  Houston 
Chronicle,  Kansas  City  Star,  Los 
Angeles  Times,  Milwaukee  Journal, 
Milwaukee  Sentinel,  Newsday, 
Orange  County  Register,  Seattle  Post 
Intelligencer,  Seattle  Times,  Buffalo 
News,  Charlotte  Observer,  New  York 
Times,  Oregonian,  and  Washington 
Post. 
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Publishing  systems  shown  at  ANPA/TEC 

Vendors  settle  onto  new  power  platforms; 

Atex  unbundles  TPE,  acquires  new  front  end 


By  Jim  Rosenberg 

There  was  a  more  noticeable  back¬ 
ground  this  year  to  the  foreground 
developments  in  publishing  systems 
shown  at  June’s  ANPA/TEC  91  in 
Las  Vegas. 

While  vendors  demonstrated  sys¬ 
tems  to  attendees  at  the  annual  news¬ 
paper  technology  show,  prospective 
customers’  newspapers  were  running 
stories  about  the  vendors’  own  tech¬ 
nology  suppliers. 

For  the  last  few  years,  news  from 
ANPA/TEC  featured  alliances  be¬ 
tween  system  vendors.  Last  year  was 
Atex  Inc.’s  turn  in  the  limelight,  when 
it  struck  a  partnership  with  its  own 
supplier,  IBM  Corp.  This  year  it  again 
made  news  when  it  linked  its  front- 
end  fortunes  to  CText  Inc.’s  mostly 
IBM  product  line. 

But,  far  from  Las  Vegas  last  month, 
companies  with  distinct  corporate 
cultures  found  sufficiently  compelling 
common  interests  to  form  a  larger, 
less  likely  alliance  of  their  own. 
Shortly  before  ANPA/TEC  got  under 
way,  Apple  Computer  Inc.  and  IBM 
began  serious  discussion  of  possible 
technology  trades  and/or  joint-devel¬ 
opment  efforts.  A  few  weeks  later  the 
two  computer  makers  reached  an 
agreement  that  may  affect  not  only 
their  products’  interoperability  but 
the  course  of  future  hardware/soft¬ 
ware  development  at  the  high-end  of 
microcomputing.  (See  story,  P.  1.5) 

In  a  changed  world  of  publishing 
systems,  vendors  write  software  for 
standard  platforms  built  by  other 
firms  and  available  to  customers  often 
as  separately  acquired  components. 
So  the  computer  makers  have  inter¬ 
ests  both  in  marketing  their  machines 
and  supporting  the  marketing  efforts 
of  the  publishing  system  developers 
who  are  their  customers. 

Two  years  after  its  first  indirect 
ANPA/TEC  appearance  as  a  sponsor 
for  Macintosh  developers,  Apple 
returned  with  its  own  booth,  joining 
established  exhibitors  DEC  and  IBM, 
both  of  whom  already  had  shown 
renewed  interest  in  newspaper  pub¬ 
lishing.  A  fourth  computer  maker. 
Sun  Microsystems,  took  advantage  of 


last  month’s  show  to  hold  its  own 
publishing  systems  seminar.  Repre¬ 
senting  yet  another  architecture.  Tan¬ 
dem’s  name  stood  atop  one  vendor’s 
booth,  and  the  company  was  repre¬ 
sented  in  a  second. 

Big  Blue’s 
other  big  news 

While  IBM  talked  with  Apple,  its 
ANPA/TEC  booth  featured  custom¬ 
ers’  products  ranging  from  artificial 
intelligence  to  ad  systems;  business 
partners  elsewhere  on  the  show  floor 
also  hoisted  the  IBM  name  in  connec¬ 
tion  with  products  running  on  RISC 
System/bOioO  and-or  PS/2  computers. 


Biggest  business 
partner  gets  bigger 
While  their  papers  covered  the 
computer  makers’  talks,  the  attention 
of  many  TEC  attendees  focused  on 
two  IBM  system  users,  Atex  and 
CText.  For  an  undisclosed  invest¬ 
ment  in  CText,  Atex  acquired  exclu¬ 
sive  marketing  rights  to  its  product 
line  in  all  but  a  few  corners  of  the 
world.  Except  for  established  cus¬ 
tomers,  Atex  will  serve  larger  publi¬ 
cations,  CText  the  smaller  and  mid¬ 
size  ones.  (E&P,  June  15). 

Once  product  lines  are  integrated, 
the  deal  will  provide  each  company’s 


So  the  computer  makers  have  interests  both  in 
marketing  their  machines  and  supporting  the 
marketing  efforts  of  the  pubiishing  system  deveiopers 
who  are  their  customers. 


Over  the  years,  DEC  became  a 
ubiquitous  power  behind  vendors’ 
business,  prepress,  press  and  post¬ 
press  systems.  After  a  time,  attendees 
could  look  in  no  direction  without 
seeing  someone’s  Apple  Macintosh- 
based  system.  More  recently.  Sun 
Microsystems,  the  workstation 
leader  and  an  early  advocate  of  RISC 
(reduced  instruction  set  computing) 
processing,  penetrated  the  show  floor 
with  a  range  of  powerful  Sparc 
machines.  It  continued  to  show  gains 
this  yetu"  in  Las  Vegas. 

All  the  while,  IBM  held  its  own 
with  bigger  computers  in  some  busi¬ 
ness  systems  and  a  desktop  presence 
often  compromised  by  PC  clones  and, 
until  very  recently,  its  PS/2  line  occu¬ 
pied  something  of  a  minority  position. 

That  all  changed  at  ANPA/TEC  91 . 
After  about  a  year,  IBM’s  own 
RSbOOO  seemed  to  have  made  a  big 
dent  in  the  RISC  systems  market  for 
powerful  publishing  workstations  and 
servers.  Companies  moving  up  to 
RISC  processing  adopted  the  new 
IBM  machines;  others  already  run¬ 
ning  on  Unix  systems  added  the 
RS6000. 


customers  with  added  capabilities 
and  choices.  CText  gets  money  and 
marketing;  Atex  gets  a  long-sought 
PC-based  front-end  (CText  has  DOS- 
and  OS/2-based  systems). 

CText  product  development  vice 
president  Eugene  Kiel  said  Tribune 
Co.’s  Daily  Press  and  Times  Herald, 
in  Newport  News,  Va.,  will  begin 
changing  over  from  the  DOS-based 
AFM  system  to  the  OS/2-based  Date¬ 
line  system  after  the  latter  goes  live  at 
the  Chicago  Tribune. 

The  Chicago  editorial  system  proj¬ 
ect  is  being  brought  on  line  in  two 
phases.  The  first  covers  the  350  work¬ 
stations  in  the  Tribune  Tower;  the 
second  will  bring  bureaus  into  the 
new  system.  Kiel  said  CText  is  still 
adding  some  features  and  running 
performance  tests.  The  system  will 
start  up  one  department  at  a  time, 
beginning  with  sports  by  about 
Thanksgiving  and  ending  in  late  Janu¬ 
ary. 

Apart  from  its  acquisition  of  the 
CText  product  line,  Atex  arrived  at 
ANPA/TEC  with  a  raft  of  new  prod¬ 
ucts.  Chief  among  them  were  the 
fruits  of  its  long-term  development  of 
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the  Total  Publishing  Environment. 
TPE  components  are  “now  all  modu¬ 
lar,”  allowing  customers  to  imple¬ 
ment  pagination  according  to  their 
own  means  and  timetables,  with  mod¬ 
ules  integratable  for  eventual  total 
pagination. 

“We’re  not  prescribing  how  they 
should  do  it;  we  set  it  up  so  they  can 
do  it  any  way  they  want,”  said  Atex 
communications  and  public  affairs 
director  Michael  Akillian.  “You’re 
never  done”  developing  a  “mono¬ 
lithic”  system  such  as  TPE,  he  said, 
noting  that  the  old  approach  meant 
Atex  had  ready-to-run  but  unreleased 
TPE  components.  Now,  he  added, 
“it’s  easier  for  us  to  continue  the  flow 
of  products.” 

Two  principal  introductions  were 
EdPage  and  the  Real-Time  Tracker. 
EdPage  is  Atex’s  WYSIWYG  page 
layout  software  that  provides  con¬ 
trol  over  design,  style  and  content. 
The  RS6000-based  product  serves 
front-  or  back-end  pagination  or  some 
combination  of  both.  Layout  can  be 
accomplished  before,  during  or  after 
writing.  When  a  page  is  laid  out  in 
advance,  the  system  generates  an 
appropriate  composition  format  and 
notifies  an  editor  or  reporter  of  the 
required  length.  Used  with  completed 
stories,  the  software  tells  a  layout 
editor  if  there  is  too  much  or  too  little 
text,  with  style  and  geometry  passed 
back  to  a  copy  editor  for  necessary 
changes.  A  user  can  also  choose  to 
modify  the  text  to  fit  a  page  design. 

Real-Time  Tracker  allows  edito¬ 
rial,  advertising  and  production  to 
monitor  the  status  of  a  complete 
publication  —  zones,  editions,  sec¬ 
tions,  pages,  ads,  stories  and  individ¬ 
ual  elements.  The  Windows  3.0  prod¬ 
uct  automatically  displays  page  rep¬ 
resentations  of  pagination  and  pro¬ 
duction  information  as  changes  occur 
without  requiring  user  intervention. 
Color  coding  gives  an  at-a-glance 
update  of  the  disposition  of  elements 
on  up  to  32  pages  at  a  time.  It  can  also 
focus  down  to  individual  elements 
and  provide  page  content  detail  in  list 
form. 

The  user-configurable  system  is 
designed  to  meet  production  needs 
for  each  site.  It  handles  multiple 
zones,  editions  and  publications. 
Described  as  a  “hot  link”  to  all  pro¬ 
duction,  it  allows  pages  to  be  sent  to 
output  the  moment  the  last  element  is 
placed. 

Other  products  included  PC  News 
Layout  for  copy  editing  and  page  lay¬ 
out  functions;  Architect  dummying 
software;  classified  pagination;  the 
Image  Services  database  for  storing 
and  modifying  all  images  from  a  vari¬ 
ety  of  sources;  Display  Ad  Services 
ad  tracking,  linking  the  Atex  ad  data¬ 


base  and  third-party  display  terminals 
to  ensure  that  no  ads  are  lost  between 
order  entry  and  ad  makeup,  and  Full- 
Page  Output  to  bring  together  and 
send  all  editorial  and  ad  elements  to 
an  output  device. 

Lying  behind  the  products  and 
tying  them  together  is  Atex’s  inte¬ 
grated  content  management  system 
(ICMS),  which  provides  all  necessary 
information,  updated  live,  to  all  sys¬ 
tem  users. 

Atex  also  has  linked  PS/2-based 
News  Layout  and  RS6000-based 
Architect  software  so  that  the  former 
can  receive  page  dummies  from  the 
latter.  The  interface  completed  beta 
tests  at  the  Norfolk,  Va.,  dailies  ear¬ 
lier  this  year.  Architect  places  ads 
according  to  size  and  positioning 
information  received  from  the  Atex 
Integrated  Advertising  System. 


released  later  in  the  year,  run  on  IBM 
PS/2s  and  IBM  compatible  PCs  with 
Microsoft  Windows  3.0.  Data  storage 
uses  redundant  Microsoft  SQL 
Server  relational  databases.  Atex 
began  promoting  the  System  3000  in 
the  U.S.  early  last  year.  The  editorial 
system  includes  reporters’  PCs  (using 
Xy  Write-based  Writer  Software)  and 
workstations  for  editors  and  for  pagi¬ 
nation. 

Freedom  on  RISC  server 

At  the  show,  Mycro-Tek  an¬ 
nounced  a  new  product  line;  two 
weeks  later,  it  announced  that  it,  too, 
is  an  IBM  business  partner.  It  will 
purchase  RS6000  and  PS/2  equipment 
from  IBM,  to  be  resold  at  its  own 
package  prices  under  its  own  terms. 

The  company’s  new  Freedom 
Series  9000  comprises  10  software 


Camex,  like  Atex,  featured  the  incorporation  of 
frame-grab  technology  and  a  live  video  window  in  its 
editorial  workstation. 


The  company  also  showed  and  is 
test-marketing  a  color  system,  to  be 
used  as  stand-alone  equipment  or 
integrated  within  the  overall  pagina¬ 
tion  scheme.  As  a  Kodak  subsidiary, 
color  systems  could  always  be  found 
at  or  near  the  Atex  booth,  and  Akil¬ 
lian  said,  “We  think  it’s  important  for 
us  to  have  a  color  offering  in  our  prod¬ 
uct  portfolio.” 

The  PC  Preference  workstation 
that  allows  IBM  PS/2  machines  to  run 
on  Atex’s  existing  DEC-based  sys¬ 
tems  were  given  live  video  display 
and  frame-grabbing  capabilities. 

A  major  thrust  of  Atex  develop¬ 
ment  and  marketing  has  been  the 
preservation  of  the  existing  customer 
base  through  enhancements  to  its 
DEC  Jll-based  front-end  systems 
and  links  to  new  pagination.  “Our  J 1 1 
systems  connect  with  all  that  [new 
pagination  modules]  because  they’re 
designed  to  interoperate.” 

J 1 1  customers  can  now  get  optical 
disc  storage  and  digital  audio  tape 
backup.  Also,  SCSI  farms  storage  is 
available  in  a  3'x3'x2'/2'  package. 
Akillian  said  the  storage  devices, 
improved  PC  Preference  and  links  to 
pagination  products  are  part  of  an 
effort  to  prolong  the  life  of  the  many 
Jll  systems  in  use. 

Shortly  before  the  show,  Atex 
announced  its  marketing  of  the  Fin¬ 
nish  SyPress  classified  ad  system  as  a 
part  of  its  System  3000  for  mid-sized 
newspapers  (E&P,  June  8,  P.  90). 
Seven  separately  available  Advertis¬ 
ing  System  3000  modules,  to  be 


packages  running  under  Unix  and 
employing  client-server  architecture 
with  an  Ethernet  network  linking 
users  to  Oracle  relational  database 
management.  PCs  and  Macs  will  be 
linked  to  IBM  RS6000,  Macintosh 
Ilfx  or  NCR  ’486  servers. 

A  Mac-based  image-handling 
workstation,  compatible  with  several 
scanners  and  wirephoto  capture  pro¬ 
grams,  also  was  launched  at  TEC, 
featuring  third-party  software  for 
image  editing,  color  correction  and 
photo  management.  (See  next  week’s 
E&P.) 

For  the  vendor,  it  marks  a  move  to 
all  standard  platforms. 

“We  plan  to  have  everything  on 
PCs  and  Macs  by  1992,”  said  Mycro- 
Tek’s  Andrea  deVarennes.  The 
server  shown  at  TEC  was  an  RSbOOO, 
but  deVarennes  said  “we  can  run  on” 
any  suitable  Unix  machine  with  Ora¬ 
cle.  By  year’s  end  the  company  said 
it  will  release  all  new  editor!^  and 
advertising  front  ends. 

Like  Atex,  Mycro-Tek  has  a  large 
installed  base  to  serve  (more  than 
1,100  installations  worldwide). 
“We’re  following  two  concurrent 
strategies,”  said  Ray  Harter,  the 
Wichita-based  firm’s  marketing  and 
strategic  planning  vice  president. 
Mycro-Tek  showed  developments  for 
older  Mycro-Comp  newspaper  sys¬ 
tems  and  introduced  its  Freedom 
Series. 

Harter  said  the  approach  allows  his 
company  to  swap  servers  to  upgrade 
(Continued  on  page  28) 
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(Continued  from  page  27) 


existing  customers,  which  he  termed 
“less  traumatic”  than  a  full  system 
change-out.  Many  of  those  custom¬ 
ers,  he  continued,  are  already  familiar 
with  PCs  and  Macs  from  the  Mycro- 
Comp  systems  that  followed  the  older 
proprietary  systems. 

For  existing  installations,  Mycro- 
Tek  offers  Mycro-Comp  PC  Soft  Pre¬ 
view  and  Mycro-Comp  PC  Composi¬ 
tion  Plus,  both  for  ’286  or  higher 
machines.  Soft  Preview  gives  a  WYS¬ 
IWYG  look  at  coded  files  in  eight 
generic  serif  and  sans  serif  fonts.  PC 
Comp  Plus  is  an  option  for  using  more 
sophisticated  typesetting  formats, 
including  modular  makeup  by  col¬ 
umns  and  by  depth,  for  rapid  h&j  in 
the  workstation  (with  support  for  for¬ 
eign  hyphenation  and  exception  word 
dictionaries). 

Series  9000  software  includes  stan¬ 
dard,  advanced  and  expert  text  edi¬ 
tors  and  editorial  layout  and  pagina¬ 
tion  and  products  for  ad  sales,  layout, 
display  and  pagination.  Also,  PC  Sen¬ 
tinel  software  provides  a  link  to  third- 
party  word  processors. 

The  new  system’s  architecture 
allows  for  unlimited  growth  and  the 
integration  of  all  software  packages 
for  full  pagination.  For  now,  the  appli¬ 
cations  are  Mac-based,  but  the  com¬ 
pany  said  it  will  also  port  all  to  the  PC 
platform. 

For  sites  with  more  modest  needs, 
Mycro-Tek  is  also  offering  a  Freedom 
Series  8000,  supporting  up  to  15  work¬ 
stations  on  a  Mac  Ilfx  server  with  a 
lower-cost  database  and  “appropri¬ 
ately  sized  versions”  of  Series  9000 
applications. 

.  .  .  and  Whirlwind,  too 

When  Camex  halted  its  inherited 
Omega  editorial  project  to  proceed 
along  much  the  same  lines  with  its 
own  Whirlwind  editorial  system,  it 
redirected  software  development  from 
OS/2  operating  on  IBM  hardware  to 
Unix  on  Sun  Microsystems  RISC- 
based  workstations  for  its  big  Hous¬ 
ton  Chronicle  project.  Now,  the  RISC 
System  60(X)  brings  Camex  back  into 
the  IBM  fold. 

The  Du  Pont  Printing  and  Publish¬ 
ing  subsidiary  made  its  IBM  business 
partnership  announcement  just  prior 
to  ANPA/TEC.  Camex  workstation 
and  database  server  software  will 
become  available  on  IBM’s  RS6000 
as  well  as  Sun’s  machines. 

Now  occupying  but  a  segment  of 
products  within  the  Du  Pont  universe, 
Camex  showcased  a  new  ad  produc¬ 
tion  system  using  Macintoshes  and 


RISC-based  workstations  from  Sun 
and  IBM  and  RISC-based  database 
servers.  With  completely  compatible 
platforms  showing  a  common  user 
interface,  files  were  said  to  be  easily 
passed  among  unlike  machines. 

Calling  it  the  “foundation”  of  its 
new  Whirlwind  publishing  system, 
the  servers  utilize  Sybase  and  new 
Camex  object-oriented  relational 
database  management  software.  Op¬ 
erating  under  Unix,  they  offer  perfor¬ 
mance  and  security  features,  job 
tracking  and  growth  by  adding  paired 
server  CPUs. 

To  maintain  performance  while 
facilitating  expansion,  Camex 
spokesman  Tim  Flaherty  called  the 
architecture  “a  more  cost-effective 
solution”  than  initially  installing  the 
biggest  CPU  available,  and  later  add¬ 
ing  memory  and  storage. 

The  object  of  Whirlwind  is  no  less 
than  the  “seamless  integration”  of  all 
up-front  publishing  tasks  —  input 
and  assembly  of  news  and  ads,  text, 
photos  and  graphics,  color  and  black- 
and-white  (the  system  is  to  run  off- 
the-shelf  software  as  well)  —  leading 
to  full  pagination  with  managed  and 
tracked  elements,  from  zones  and 
sections  down  to  pages  and  page  com¬ 
ponents. 

Camex  reported  the  addition  of 
new  features  for  Whirlwind’s  class¬ 
ified,  and  progress  on  editorial, 
announcing  Houston’s  output  of  its 
first  editorial  page.  Among  other 
“utilities  built  into  the  system”  at  the 
workstation  level  was  menuing  that 
can  be  tailored  by  users  to  suit  their 
preferences.  The  first  piece  in  pagina¬ 
tion,  said  Flaherty,  is  slated  for  full 
release  in  the  first  quarter  of  1992. 

The  vendor  is  also  working  on 
archiving  graphics  from  paginated 
pages,  with  automatic  categorization 
for  librarians.  As  work  in  various 
areas  is  completed,  Flaherty  said, 
“we’ll  be  spinning  these  off  as  indi¬ 
vidual  products.”  The  spokesman 
insisted  that  “we’re  showing  where 
we  are”  in  editorial  and  pagination 
products,  using  real  code  rather  than 
systems  set  up  strictly  for  demo  pur¬ 
poses. 

Camex,  like  Atex,  featured  the 
incorporation  of  frame-grab  technol¬ 
ogy  and  a  live  video  window  in  its 
editorial  workstation. 

Camex  is  also  offering  Quark¬ 
XPress  as  an  alternative  to  Whirlwind 
pagination.  With  so  many  Macs 
already  installed  at  so  many  sites,  said 
Flaherty,  “why  throw  all  that  away?” 
In  a  Camex  system  with  XTensions, 
XPress  pagination  offers  the  tracking, 
redundancy  and  other  features  “that 
you  can’t  get  on  a  Mac,”  he  added. 

(Camex  also  showed  its  add-on 
pagination  products  for  its  older  sys¬ 


tems  and  is  offering  them  to  those 
with  competitors’  front  ends,  bringing 
in  display  ad  capability.) 

On  the  ad  production  side,  Camex 
showed  its  Breeze  2000,  which  Fla¬ 
herty  described  as  a  workstation  ver¬ 
sion  of  Mac-based  AdStylist  soft¬ 
ware.  The  company  announced  the 
installation  of  AdStylist  on  13  Macin¬ 
toshes  and  Breeze  2000  on  four  Sun 
Sparcstation  2  workstations  at  the 
Baltimore  Sun.  Alt  will  be  linked  on  a 
database  configured  with  six  Sparc¬ 
station  2  servers  offering  10GB  stor¬ 
age. 

The  system  is  designed  to  generate 
pages  electronically  with  all  ads  and 
graphics  in  place.  For  full-color  pro¬ 
duction,  the  system  will  be  linked 
later  this  year  to  a  Du  Pont/Crosfield 
Studio  9500  color  system,  which  will 
also  take  color  ads  for  output  to  Page- 
fax  writers. 

Du  Pont  said  the  Sun’s  new  system 
will  interface  to  its  existing  System 
Integrators  front  end,  Admarc  order 
entry  and  SCS  Layout  8000  systems, 
as  well  as  its  network  of  Macs.  Image 
input  is  from  Xerox  desktop  scan¬ 
ners,  a  Du  Pont  HighLight  1850  full- 
page  scanner,  and  a  new  4200  Power- 
Station  for  gang  scanning  and  image 
enhancement. 

From  dummies  created  by  Layout 
8000,  ADStacker  ad  pagination  coor¬ 
dinates  display  ad  assembly.  Output 
is  through  Camex  StarCaster  RIPs 
and  BitSetter  IV  recorders  based  on 
the  Linotronic  L530. 

In  addition  to  the  PostScript-com¬ 
patible  Studio  9500  with  new  Colorfil 
tinting  and  Studio  Palette  software, 
the  color  system  includes  a  Crosfield 
656  Magnascan  input  scanner  and 
StudioLink  PostScript  interface.  A 
Jetproof  (Iris)  printer  will  provide 
digital  inkjet  color  proofs.  High-res- 
olution  color  imaging  will  use  the 
Sun’s  existing  Crosfield  Wydnet  com¬ 
munications  network  and  six  Pagefax 
writers. 

SII-DTI 

Into  the  third  year  of  their  technol¬ 
ogy  and  marketing  alliance.  System 
Integrators  Inc.  and  Digital  Technol¬ 
ogy  International  each  showed  new 
platforms.  At  the  workstation  level, 
SII  weighed  in  with  its  OS/2-based 
version  of  its  Coyote,  providing  off¬ 
line  subnet  operations  and  other  capa¬ 
bilities  and  features  (E&P,  June  8). 

DTI  announced  its  selection  of 
Sun’s  Sparcserver  for  its  Sybase  SQL 
relational  database  platform.  “They 
work  hand  in  hand  so  it  made  sense 
for  us  to  move  in  that  direction,”  said 
DTI  president  JoAnn  Froelich.  With 
the  SQL  database  management  now 
in  all  products,  she  said,  “It  pulls 
everything  together.  We  had  all  the 
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pieces,”  but  until  now  “lacked  the 
glue  that  holds  it  all  together.” 

New  database  management  and 
Sparc  performance  lift  DTI  systems 
substantially  from  their  previous 
desktop-only  configuration.  Sun- 
based  systems  are  already  installed  at 
mid-sized  dailies  in  North  Carolina 
and  Maryland. 

Macs  are  now  the  workstation  for 
both  news  and  ad  staffers  since  classi¬ 
fied  was  brought  over  from  the  PC. 
Froelich  said  classified  was  written 
around  the  AdSpeed  product,  but 
users  can  go  into  ad  makeup  to  create 
an  ad  without  leaving  the  classified 
package. 

DTI  also  promoted  its  earlier- 
announced  solution  to  faster  handling 
of  PostScript  page  and  graphics  files. 

A  graphics  server  handling  up  to  six 
users  (12  when  two  server  towers  are 
linked)  keeps  graphics  off  the  main 
network,  helping  maintain  network 
performance  while  speeding  access 
and  output. 

Graphics  can  be  accessed  or  routed 
for  output  from  up  to  four  nearby  and 
two  distantly  wired  Macs,  on  which 
they  appear  as  a  local  hard  disk, 
sending  “to  the  typesetter  just  like  a 
save”  and  running  at  SCSI  speeds, 
said  Froelich. 

To  make  PostScript  files  available 
to  AdSpeed  (display  ad),  PageSpeed 
(layout)  and  SpeedPlanner  (tracking, 
pagination)  users,  SpeedNet  uses 
disk-sharing  via  a  Nubus  second 
SCSI  port  on  each  Mac  to  remove 
graphics  transfer  from  the  Ethernet 
LAN,  which  can  then  be  reserved 
solely  for  text  and  layout  descrip¬ 
tions.  A  pointer  system  locates 
graphics  on  the  SpeedNet  disk,  which 
is  accessed  considerably  faster  via 
SCSI  parallel  communications  (like  a 
local  hard  disk)  than  over  the  LAN. 

To  open  up  the  PostScript  output 
path,  SpeedDriver  frees  a  worksta¬ 
tion  from  PostScript  generation  tasks 
and  takes  over  the  job  of  PostScript 
file  transfer  that  would  otherwise  run 
over  a  network  from  spooler  to  RIP.  It 
accepts  and  queues  jobs  from  work- , 
stations  with  access  to  a  common  file ' 
server  and,  using  an  extra  step  in  the 
process,  works  with  PostScript  files] 
from  other  Mac  applications.  i 

Through  its  alliance  with  DTI,  SII 
has  access  to  its  piartner’s  products.  It| 
has  not  decided  how  it  will  use  the 
new  systems.  Configurations  and  sys¬ 
tem  size  may  differ  for  SII  customers. 
A  recent  adjustment  to  the  division  of 
the  market  between  SII  and  DTI  gives 
the  latter  a  somewhat  larger  share  of 
prospective  buyers. 

Spares  at  triple-I 

Sun  Microsystems’  RISC  technol¬ 


ogy  was  also  on  hand  at  Information 
International  Inc’s  exhibit,  where  the 
new  product  line  comprised  output 
technology  and  page  and  ad  makeup. 
Page  Makeup/2  was  introduced  at  the 
show.  Newspaper  systems  director 
Richard  1.  Ritterbush  said  triple-l  is 
“about  done”  porting  all  the  func¬ 
tionality  of  its  old  (Model  2025)  back¬ 
end  pagination  system  to  Sun’s  com¬ 
pact  Sparcstation  2. 

For  editorial  pages,  PM/2  positions 
text,  line  art,  halftones  and  display 
ads  with  process  color  additions. 
Color  and  masking  extensions  are 
planned.  Images  can  also  be  cropped, 
scaled  and  rotated.  Facing  and  jump 
pages  can  be  shown  together,  and 
editors  can  zoom  in  for  detail  or  out 
for  a  view  of  multiple  pages.  Com¬ 
posed  stories  can  be  flowed  into  posi¬ 
tion  and  galleys  can  be  electronically 
cut  and  pasted. 


Ritterbush  said  the  front-end  (pre¬ 
design)  pagination  product.  Editors 
Page  Planner,  will  be  hooked  to  the 
new  pagination  system  because  the 
firm  feels  most  major  metros  paginate 
both  ways  to  varying  degrees  (for 
example,  to  cope  differently  with  fea¬ 
ture  material  and  deadline  news). 

PM/2  availability  was  expected  by 
New  Year’s  and  the  work  on  Editors 
Page  Planner  should  be  completed  in 
the  first  half  of  next  year,  according  to 
Ritterbush,  who  noted  there  had  been 
some  delay  owing  to  the  unavailabil¬ 
ity  of  platform  speed  needed  to  dis¬ 
play  the  same  outline  fonts  on  screen 
as  those  used  on  the  laser  recorder. 

Ritterbush  said  there  will  be  links  to 
all  major  ad  layout  programs.  Work¬ 
ing  within  Unix,  PM/2  offers  the  Open 
Look  user  interface,  three-button 
mouse  and  customizable  menu  set  up 
for  speed  and  ease  of  use.  Boxes,  for 
example,  can  be  arranged  anywhere 
on  the  new  screen,  which  also  pro¬ 
vides  easier  viewing  than  the  previous 
model. 

The  products  include  tools  and 
functions  for  faster  and  easier  page 
makeup,  such  as  alternative  and 
short-cut  processes  for  creating  cer¬ 
tain  page  components.  Once  material 
is  brought  to  screen,  Ritterbush  said, 
the  system  responds  rapidly  to 
changes  to  text,  linework  and  images. 

He  also  noted  that,  with  the  new 
software,  when  an  editor  releases  an 
incomplete  page,  the  system  retains 
the  page  until  any  missings  ads  can  be 


incorporated.  PM/2  will  also  support 
the  Publishing  Interchange  Language 
(E&P,  July  10). 

Also  on  a  RISC  platform  is  the 
new  Model  4500/2  Ad  Makeup  Sta¬ 
tion,  capable  of  producing  entire  dis¬ 
play  ads  of  any  size  up  to  a  full  double 
page  (broadsheet).  It  supports 
scanned-in  and  machine-generated 
art  and  template  layout  aids  and  offers 
image/text  manipulation,  assembly, 
color  work  and  pixel  editing  tools. 
Completed  ads  can  be  pasted  onto 
typeset  pages  or  positioned  electroni¬ 
cally  on  the  Page  Makeup  Station/2. 

Other  new  products  are  the  Video- 
Print  300/C  color  proofer  and  a 
RISC -based  triple-I  PostScript  inter¬ 
preter.  The  thermal  CMYK  printer 
outputs  H"xl7",  300dpi  proofs  and 
connects  to  any  triple-I  RISC  work¬ 
station  running  its  software  pageset- 
ter  and  accepts  images  from  a  triple-l 


3810  Laser  Pagesetter  or  Model  3960 
Raster  Image  Generator.  The  Post¬ 
Script  interface  converts  Adobe  Red 
Book-compliant  PostScript  files  to 
triple-I  line  art  format  for  soft  proof¬ 
ing,  positioning  and  pagesetting. 

Cybergraphic  on  Sun 
With  Cybergraphic  Systems  Inc.’s 
port  to  Sun’s  Unix  operating  system, 
Sparcstations  become  available  as 
servers/workstations.  With  the  com¬ 
pany’s  emphasis  on  portable  Unix 
code  for  multiple-platform  availabil¬ 
ity,  reported  work  on  an  IBM 
RSbOOO-based  server  comes  as  no 
surprise.  The  vendor  also  has  settled 
on  a  third-party  database  product. 

At  ANPA/TEC,  Cybergraphic  gave 
a  look  at  its  new  platform’s  capabili¬ 
ties  in  classified  and  editorial  applica¬ 
tions.  Classified  gives  the  user  an 
automatic  WYSIWYG  representa¬ 
tion  of  possible  upsells  for  ads,  as  well 
as  automatic  pricing  for  each.  The 
user  need  not  create  sample  upsell 
versions  of  the  same  ad  from  scratch. 

The  system  supports  multiple- 
publication  packages,  and  the  demo 
employed  selling  packages  used  by 
Capital-Gazette  Newspapers,  Anna¬ 
polis,  Md.,  a  Cybergraphic  site. 

The  system  can  also  generate 
graphed  advertising  reports  by  day, 
over  a  two-week  period.  The  user  can 
zoom  down  to  the  hours  of  a  day  (e.g. , 
the  number  of  ads  taken  for  each 
hour)  and  the  minutes  of  each  hour  or 
(Continued  on  page  39) 
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Into  the  third  year  of  their  technology  and 
marketing  alliance,  System  Integrators  Inc.  and  Digital 
Technology  International  each  showed  new  platforms. 
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39,357 

Total 

68,063 

87 

147,624 

35,524 

GRAND  TOTAL.. 

...  232,865 

14,823 

352,003 

69,450 

TEAR  TO  DATE. 

...  994,391 

47,188 

1,600,307 

299,761 

BALTIMORE,  MD. 

Sun-m 

ROP  Local . 

65,030 

13,392 

62,660 

8,730 

Preprint  Local . 

10,664 

35,486 

10,989 

25,424 

ROP  Nationol . 

17,076 

2,494 

18,017 

3,576 

Preprint  Notional . 

43 

Finonciol . 

3,733 

385 

3,913 

259 

Clossified . 

47,473 

1,191 

52,773 

4,582 

Total . 

...  143,976 

52,991 

148,352 

42,571 

*lndicates  newspapers  reporting  figures  in 

lines. 

1991  1990 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Sun.* 


ROP  Local . 

60,312 

13,165 

59,512 

8,699 

Preprint  Local . 

10,664 

35,046 

10,985 

25,417 

ROP  Notional . 

13,672 

2,705 

14,477 

3,617 

Preprint  Nationol . 

43 

Finonciol . 

3,398 

385 

3,923 

259 

Classified . 

35,420 

1,181 

39,998 

4,564 

Total. 

123,466 

52,525 

128,895 

42,556 

Sun-S 

ROP  Locol . 

30,916 

18,297 

34,790 

19,957 

Preprint  Locol . 

26,916 

35,252 

34,981 

23,983 

ROP  Nationol . 

10,004 

3,697 

13,410 

3,398 

Preprint  Nationol . . 

12,040 

86 

10,763 

1,309 

Finonciol . - 

2.231 

1,059 

2,130 

1,239 

Clossified . 

44,553 

2,035 

59,775 

4,393 

Total. 

126,660 

60,426 

155,849 

54,279 

GRAND  TOTAL.. 

...  394,102 

165,942 

433,096 

139,406 

YEAR  TO  DATE. 

...  1.684,155 

584,559 

2,001,663 

516,511 

BERGEN  COUNTY,  NJ. 

Record-e 

ROP  Local . 

76,890 

6,553 

72,553 

9,610 

Preprint  Locol . 

4,380 

10,112 

3,927 

14,692 

ROP  Notional . 

11,470 

202 

14,580 

401 

Financial . 

3,119 

322 

4,707 

311 

Classified . 

53,202 

63,760 

Total 

149,061 

17,189 

159,527 

25,014 

Record-S 

ROP  Local . 

33,619 

7.712 

37,887 

11,440 

Preprint  Loco! . 

12,654 

78,734 

14,609 

61,476 

ROP  Notional . 

6,564 

217 

9,794 

419 

Preprint  Notional . 

11,868 

13,054 

274 

Finonciol . 

2,663 

109 

2,681 

301 

Classified . 

28,918 

39,277 

Total . 

96,286 

86,772 

117,302 

73,910 

GRAND  TOTAL.. 

....  245,347 

103,961 

276,829 

98,924 

YEAR  TO  DATE . 

....  1,077,231 

386,236 

1,312,321 

359,601 

BOSTON, 

MASS. 

Globe-m 

ROP  Local . 

60,908 

287 

59,502 

757 

Preprint  Locol . 

9,884 

8,407 

ROP  Nationol . 

16,750 

16,194 

Preprint  Nationol . 

215 

Financial . 

2,906 

48 

2,849 

105 

Clossified . 

61,508 

93,606 

Total 

142,072 

10,219 

174,151 

9,484 

Globe.S 

ROP  Local . 

26,235 

12,411 

31,227 

10,982 

Preprint  Local . 

24,080 

26,628 

21,565 

28,620 

ROP  Notional . 

15,643 

1,217 

19,360 

995 

Preprint  Notional...... 

12,662 

660 

11,353 

603 

FinofKiol . 

1,445 

1,149 

1,721 

1,264 

Classified... . - 

69,465 

81 

93,837 

260 

Totol . 

.  149,530 

42,146 

179,063 

42,724 

GRAND  TOTAL. 

.  291,602 

52,365 

353,214 

52,208 

YEAR  TO  DATE 

.  1,388,242 

229,093 

1,654,265 

219,933 

Herald-m 

ROP  Local . 

29,912 

30,476 

ROP  Notionol . 

8,168 

8,059 

Finonciol . 

1,797 

1,643 

Classified . 

67,927 

74,604 

Total 

107,804 

114,782 

Herald-S 

ROP  LmoI 

4,855 

6,130 

Preprint  Locol . 

660 

38,356 

594 

35,389 

ROP  Notional . 

5,900 

6,424 

Prep*'int  Nationol . 

7,310 

8,125 

Finonciol . 

102 

453 

Clossified . 

14,224 

16,595 

Total . 

25,741 

45,666 

30,196 

43,514 

GRAND  TOTAL 

.  133,545 

45,666 

144,978 

43,514 

YEAR  TO  DATE 

.  615,585 

203,191 

708,378 

194,208 

CINCINNATI,  OHIO 

Enquirer-m 

ROP  Local . 

56,019 

1,076 

59,569 

1,258 

Preprint  Local . 

21,278 

5,480 

24,029 

5,963 

ROP  Notional . 

7,156 

8,251 

Preprint  Notional .... 

516 

46 

85 

Firancioi . . . 

2,360 

4,116 

64 

Clossified . 

82,735 

7,618 

90,880 

5,291 

Totol 

169,548 

14,690 

186,891 

12,661 

1991  1990 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Post.* 


ROP  Local . 

37,210 

772 

36,621 

Preprint  Local . 

22,720 

9,922 

27,161 

9,489 

ROP  Notional . 

4,173 

5,559 

Preprint  Notional . 

172 

46 

Finonciol 

882 

2,142 

Clossllwd 

32,896 

39,488 

1,145 

Totol. 

97,881 

10,866 

111,017 

10,634 

Enquirer-S 

ROP  Locol . 

28,520 

30,566 

Preprint  Local . 

45,276 

5,924 

50,509 

3,507 

ROP  Nationol . 

7,069 

7,416 

Preprint  Nationol . 

11,782 

746 

10,557 

Finonciol . 

813 

2,480 

49 

Classified . 

34,652 

42,524 

Totol . 

128,112 

6,670 

144,052 

3,556 

GRAND  TOTAL . 

395,541 

32,226 

441,960 

26,851 

YEAR  TO  DATE.... 

.  1,746,146 

121,386 

1,925,868 

105,802 

DALLAS,  TEXAS 

Morning  News-m 

ROP  Local . 

112,775 

10,774 

111,171 

12,615 

Preprint  Local . 

34,904 

24,843 

31,842 

21,211 

ROP  Notional . 

12,798 

1,221 

16,347 

1,168 

Preprint  Nationol . 

196 

1,042 

804 

Finonciol . 

4,732 

447 

2,469 

312 

Classifitd 

184,963 

3,844 

194,054 

3,592 

Totol 

350,368 

42,171 

355,883 

39,702 

News-S 

ROP  Local . 

42,587 

777 

41,980 

55 

Preprint  Locol . 

43,780 

10,697 

43.774 

6,218 

ROP  Nationol . 

10,136 

1,347 

11,271 

1,746 

Preprint  Nationol . 

12,910 

11,613 

842 

Financial . 

2,928 

1,881 

Classified . 

81,761 

472 

94,199 

Total . 

194,102 

13,293 

204,718 

8,861 

GRAND  TOTAL... 

544,470 

55,464 

560,601 

48,563 

YEAR  TO  DATE.. 

..  2.447,356 

233,750 

2,568,231 

209,420 

Times  Herald-o/d 

ROP  Local . 

66,865 

7,699 

68,058 

5,078 

Preprint  Local . 

24,456 

5,109 

24,900 

1,318 

ROP  Nationol . 

6,241 

453 

10,252 

326 

Preprint  Notional . 

86 

Finonciol . 

2,434 

360 

878 

100 

Classified . 

108,009 

5,139 

128,175 

5,599 

Totol 

208,091 

18,760 

232,263 

12,421 

Times  Herald-S 

ROP  Local . 

26,954 

29,887 

Preprint  Local . 

39,494 

6.001 

34,851 

12,906 

ROP  Notionol . 

6,297 

6,655 

Preprint  Notional . 

8,256 

8,367 

Financial . 

1,617 

953 

Clossified . 

26,447 

»,637 

Total . 

...  109,065 

6,001 

111,350 

12,906 

GRAND  TOTAL.. 

...  317,156 

24,761 

343,613 

25,327 

YEAR  TO  DATE. 

...  1,388,090 

103,439 

1,572,748 

110,813 

OKEENWiCH,  CONN. 

Time-o/d 

ROP  Local . 

22,403 

24,796 

Preprint  Locol . 

10,871 

8,365 

25,344 

12,037 

ROP  Notional . 

6,348 

5,005 

Financial . 

1,904 

2,616 

CkBSifW. . 

28,702 

36,272 

Totol . 

70,228 

8,365 

94,033 

12,037 

Time-S 

ROP  Locol 

8,142 

6,645 

Preprint  LkoI . 

24,927 

7,632 

33,204 

1,851 

ROP  Notional 

4.161 

4,905 

Preprint  National . 

10.492 

10,504 

Finonciol 

977 

513 

Clouified 

9,890 

15,460 

Total 

58,589 

7,632 

71,231 

1,851 

GRAND  TOTAL. 

....  128,817 

15,997 

165J64 

13,888 

YEAR  TO  DATE 

....  578,580 

84,116 

773,065 

34,331 

30 


Totol. 


(Continued  on  page  32) 
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^  MARKET  GUIDE  and  special  retail 

section,  so  here  is  an  offer  which  you  can’t 
refuse.  Place  your  ad  in  the  retail  section  at  regular 
contract  price  and  your  same  ad  can  be  picked  up  in  the 
^  MARKET  GUIDE  for  only  $100  regardless  of  the  size.  It  must  be  the 

exact  same  ad  and  it  must  run  in  both  the  Retail  Section  and  MARKET  GUIDE  for 
this  $100  offer  to  be  valid.  Call  Steve  Townsley,  Ad  Manager  at  212-675-4380  to  place  your  ad. 


ewspapers  &  Retailers:  Partners  in  Profits  is  a  special 
I  section  which  will  focus  on  changes  taking  place  in  the 
retail  environment  and  how  newspapers  are  coping  with  these 
changes.  With  readership  of  more  than  90,000  (which  includes 
advertising  decision  makers  at  major  retailers  and  their  agen¬ 
cies,)  this  section  will  be  mailed  to  an  additional  2,000  -i-  mem¬ 
bers  of  the  Retail  Advisory  Council. 


Market  Rankings,  US  Newspaper  Market  Surveys,  Population,  In¬ 
come  and  Retail  Sales  Tables,  the  MARKET  GUIDE  is  a  valuable 
resource  for  franchisers,  real  estate  developers,  major  retailers 
and  advertising  agencies.  It  provides  the  reader  and  researcher 
with  the  best  possible  “feel”  for  a  market  and  the  media  serving 
that  market. 


ADVERTISING  DEADLINES 
Space:  September  4  Copy:  September  6 
Publication  Date:  September  14 


Covering  everything  about  a  market  from  the  type  of  tap  water 
and  number  of  gas  meters  to  the  prominent  retailers  and  number 
of  shopping  malls,  the  MARKET  GUIDE  is  widely  used  by  research 
staffs.  These  researchers  feed  data  to  both  advertising  and  sales 
managers  who  decide  on  media  and  specific  medium  as  well  as 
to  site  selectors. 


Your  ad  in  both  of  these  sections  will  show  that  your  company  is 
“advertiser  friendly,”  and  that  you  can  adapt  to  the  changing  re¬ 
tail  environment.  It  will  help  to  ensure  that  your  company  is 
thought  of  as  a  “Partner  in  Profit”  when  advertising  and  market¬ 
ing  decisions  are  made. 


ADVERTISING  DEADLINES 
Space:  September  9  Copy:  September  30 
Publication  Date:  Fall,  1991 
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1991 


1990 


1991 


1990 


1991  1990 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

HARTFOtD,  CONN. 


Couront-m 

ROPlocol .  43,590  25,216  52,899  32,981 

Preprint  Local .  1,444  40,059  38,937 

ROPNotionol .  13,415  4,561  12,968  3,388 

Preprint  National .  6,685  2,199  1,804 

Financiol .  2,895  2,852  4,503  1,969 

Classified .  38,543  512  58,937  3,352 

Total .  106,572  75,399  129,307  82,431 

Couront-S 

ROP  Local .  14,252  4,084  19,979  6,825 

Preprint  Locol .  4,610  140,271  2,748  130,976 

ROPNotionol .  8,644  605  10,363  418 

Preprint  Notional .  13,193  11,279  505 

financial .  1,582  397  1,843  673 

ClassifM. .  19,799  _  28,768  _ 

Total .  62,080  145,357  74,980  139,397 

GRAND  TOTAL .  168,652  220,756  204,287  221,828 

YtARTODATE .  771,533  882,158  983,885  1,096,003 

HOUSTON,  TEXAS 

Chronicle-a/d 

ROP  Local .  85,639  21,948  91,454  12,321 

Preprint  Locol .  2,860  29,083  4,701  54,927 

ROPNotionol .  13,972  1,036  14,105  894 

Preprint  Notionol .  258  958 

Finoncial .  3,267  479  2,303  678 

Classified .  156,360  3,904  186,245  65,633 

Totol .  262,098  56,708  298,808  135,411 


IChronkle-S 

ROP  Local . . .  24,028  2,537  38,212  1,356 


Preprint  Locol .  16,589  32,750 

ROPNotionol .  6,913  11,352  77 

Preprint  Notional .  10,929  166 

fmonciol .  1,772  8  1,749 

'lossified .  50,845  77,728  4,715 

Total .  83,558  2,545  156,559  39,064 

GRAND  TOTAL .  345,656  59,253  455,367  174,475 

YtARTODATE .  1,878,031  501,601  2,088,365  569,199 

Post-m 

ROP  Local .  80,184  2,748  74,313  74 

Preprint  Local .  2,200  30,519  2,343  28,788 

ROPNotionol .  10,944  6  11,653 

Preprint  Notional _ _  368  679 

Financial .  2,400  1,420 

Classified. .  108,335  420  105,867  630 

Totol .  204,063  34,061  195,596  30,171 

Post-S 

ROPlocol .  25,413  822  27,623  55 

Preprint  Local .  14,328  36,262  9,610  34,452 

ROPNotionol .  5,779  U72  7,704  1,226 

Preprint  Notional .  5,018  4,730  3,842  4,189 

financiol . .  1,761  14  1,005 

Clossified .  21,185  1,203  28,199  1,210 

Total .  73,484  44,403  77,983  41,132 

GRAND  TOTAL .  277,547  78,464  273j79  71,303 

YtARTODATE .  1,252,958  325,630  1,277,461  328,246 

LONG  ISLAND,  N.Y. 

Newsdoy-e 

ROP  Local .  36,177  65,271  26861  47,980 

Preprint  Locol .  21,280  5,848 

ROP  Notional .  9,795  14,259  9820  10,371 

Preprint  Notionol .  144 

"nonciol .  3,604  2,768  5815  4,125 

Clossified. .  29,546  69,461  44,401  78,004 

'olol .  79,122  173,183  86,097  146,328 

Nevrsdoy-S 

ROP  Local .  14,958  21,652  13,797  24,791 

Preprint  Local .  18,130  76,653  11,600  57,807 

ROP  Notional .  7,436  2818  5862  2,060 

Preprint  Notionol .  10,578  746  9,843  181 

Financial .  180  606  481  681 

Clossified. .  7801  14,421  12,980  17,971 

.  58,783  116,296  54863  103,491 

grand  TOTAL .  137,905  289,479  140,460  249819 

YEAR  TO  DATE .  642,531  1,310,655  718807  1,126,487 


‘Indicates  newspapers  reporting  figures  in 
lines. 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

L.A./LONO  BEACH,  CALIF. 


Press  Telegrom-m 


ROP  Local . 

41,308 

12,806 

45,822 

10,703 

Preprint  Local . 

12,100 

28,494 

13,080 

24,983 

ROP  Notionol . 

6,692 

316 

8,386 

144 

Preprint  Notional.. _ 

526 

86 

Finonckit . 

1,923 

288 

2,691 

432 

Classified . 

63,743 

65,551 

Total . 

...  126,292 

41,990 

135,530 

36,262 

Press  Teiegrom-S 

ROP  Locol . 

11.814 

26 

11824 

73 

Prepnnt  Local . 

31,082 

3,672 

29,013 

3,433 

ROP  Notional . 

3,787 

183 

5,521 

2,130 

Preprint  Notional . 

11,868 

9,652 

Financiol . 

311 

238 

66 

Classified . 

13,567 

14,180 

Total . 

72,429 

3,881 

70,478 

5,702 

GRAND  TOTAL... 

...  198,721 

45,871 

206,008 

41,964 

YtARTODATE.. 

....  909,481 

178,510 

964,987 

188,502 

LOS  ANOELES,  CALIF. 

Daily  News-ni 

ROP  Local . 

63,095 

16,633 

66,885 

20,472 

Preprint  Local . 

36,898 

28,823 

34,109 

41,893 

ROP  Notional . 

15,740 

163 

20,308 

789 

Preprint  Notionol . 

86 

412 

557 

Financkii . 

1,903 

318 

3,297 

660 

Classified. . 

...  152,718 

183,243 

91 

Totol . 

...  270,440 

46,349 

307,842 

64,462 

News-S 

ROP  Local . 

12,447 

6,287 

13,079 

6,642 

Preprint  Local . 

24,195 

13,693 

23865 

9,576 

ROP  Notional . 

7,268 

157 

9837 

212 

Preprint  Notionol _ 

11,008 

134 

11,665 

438 

Finoncial . . 

154 

138 

143 

870 

Classified . 

50,395 

62,091 

Total . 

....  105.467 

20,409 

119,580 

17,738 

GRAND  TOTAL... 

....  375,907 

66,758 

427,422 

82,200 

YEAR  TO  date.. 

....  1,717,394 

273,961 

1,991,520 

327,769 

Tifnes-m 

ROP  Local . 

...  139,618 

79,135 

149826 

94,221 

Prepnnt  Local . 

17,380 

95,959 

16,461 

79857 

ROP  National . 

24,700 

5,896 

30,705 

11,578 

Preprint  Notional . - 

86 

2,271 

474 

Financiol . 

6,066 

2,770 

8,574 

5,551 

Classified . 

96,863 

134,199 

131,861 

166,102 

Total . 

...  284,713 

320,230 

336,927 

357,183 

Times-S 

ROP  Local . 

39,924 

15,715 

49,907 

25,491 

Preprint  Local _ 

23,932 

31,364 

20,576 

28,559 

ROP  National 

19,518 

1,060 

20,049 

4,025 

Prepnnt  Notionol . 

12,986 

946 

11,021 

Financial . 

1,674 

426 

2,399 

1,383 

Clossified . 

47,836 

53,808 

72,789 

75,641 

Totol . 

..  145870 

103,319 

176,741 

135,099 

GRAND  TOTAL... 

....  4X,583 

423,549 

513,668 

492,282 

YtARTODATE.. 

....  2,031,751 

1,871,339 

2,485,021 

2,217,808 

NEWARK,  N  J. 

Stor-Ledgerm 

ROP  Local . 

80,390 

11,585 

89,677 

14865 

ROP  Notionol . . . 

12876 

315 

15,770 

494 

FinancM. . . . 

3,419 

615 

5,198 

1,422 

Classified . 

74,756 

22,656 

110,251 

Totol . 

...  170,841 

35,171 

220,896 

37,944 

Stor-Ledger-S 

ROP  Local . 

31,250 

50,300 

Preprint  Locol . 

45,352 

54,532 

43,818 

41,771 

ROP  Notional . 

7854 

12,856 

Prepnnt  Notionol . 

12,040 

1,138 

13,063 

169 

Financioi . 

1,843 

3811 

202 

Classified 

37,079 

77,974 

Total 

134.918 

55,670 

201822 

42,142 

grand  TOTAL... 

....  305,759 

90841 

422,118 

80,006 

YtARTODATE.. 

....  1,601,915 

340,857 

1,972850 

310,736 

NEW  TOBK.  N.T. 

Doily  News-m 

ROP  Locol . 

30,508 

24,286 

26801 

47,296 

ROP  Notional . 

7,563 

5,857 

9876 

9,646 

Fmondol _ 

103 

406 

2887 

2,732 

ClossifM. _ 

13,142 

14824 

17814 

18,565 

Tolol _ _ 

51,316 

44,893 

55,778 

78,239 

FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

News-S 

ROP  Local . 

11,470 

6,952 

11,094 

17,341 

Preprint  Local . 

3,166 

21,686 

2,690 

49,472 

ROP  Notional . 

5,293 

1,576 

8,537 

3,275 

Preprint  Notional . 

192 

9,502 

187 

Finonciol . 

56 

153 

Classified . 

2,427 

2,790 

4.747 

3,960 

Total . 

22,548 

33,004 

36,626 

74,388 

GRAND  TOTAL . 

73,864 

77,897 

92,404 

152,627 

YEAR  TO  DATE . 

294,545 

149,388 

442,393 

640,390 

Post-o/d 

ROP  Local . 

39,130 

24,324 

ROP  Notional . 

16,693 

17,226 

Financioi . 

1,073 

1,320 

Classified . 

6,207 

4,931 

GRAND  TOTAL . 

63,103 

47,801 

YtARTODATE . 

340,187 

215,911 

Times-m 

ROP  Local . 

68,956 

6,371 

71,100 

11,981 

ROP  Notionol . 

30,205 

2,099 

36,942 

3,452 

Finonciol . 

6,636 

4,448 

12,848 

4,874 

Clossified . 

38,036 

1,584 

51,279 

2,293 

Total . 

143,833 

14,502 

172,169 

22,600 

Times-S 

ROP  Locol . 

43,557 

25,138 

48,004 

36,814 

Preprint  Locol . 

1,100 

26,900 

31,637 

ROP  Notionol . 

31,995 

6,020 

37,956 

9,072 

Preprint  Notional . 

8,858 

880 

10,512 

Finoncial . 

3,596 

1,941 

5,387 

2,920 

Clossified . 

48,636 

7,340 

74,161 

10,220 

Total . 

137,742 

68,219 

165,508 

101,175 

GRAND  TOTAL . 

281,575 

82,721 

337,677 

123,775 

YEAR  TO  DATE...... 

1,352,834 

390,792 

1,629,554 

587,859 

OAKLAND 

p  CALIF. 

Tribune-m 

ROP  Locol . 

22,462 

5,312 

24,028 

5,381 

Preprint  local . 

20,020 

82,677 

14,041 

88,763 

ROP  National . 

6,785 

603 

6,650 

515 

Prepnnt  Notionol . 

86 

388 

389 

Financial . 

1,483 

1,281 

1,993 

560 

Clossified 

39,923 

48,456 

Total 

90,759 

90,261 

95,168 

95,606 

Tribune-S 

ROP  Local . 

6,851 

8,356 

55 

Preprint  Locol . 

1,320 

51,212 

1,524 

54,201 

ROP  National . 

3,188 

6,430 

1,714 

Preprint  Notionol . 

11,610 

10,253 

Financial . 

262 

98 

77 

Clossified 

11,996 

14,443 

Total 

35,227 

51,212 

41,104 

56,047 

GRAND  TOTAL . 

125,986 

141,473 

136,272 

151,655 

YEAR  TO  DATE...... 

564,493 

607,128 

638,594 

623,311 

SAN  FRANCISCO,  CALIF. 

Chronide-m 

ROP  Local . 

47,562 

13,594 

52,930 

15,226 

Preprint  local . 

47.731 

51,901 

ROP  National . 

12,470 

636 

14,709 

1,256 

Preprint  Notional . 

602 

821 

Finoncial . 

3,286 

5,619 

782 

Classified . 

71,939 

96,046 

1 

Total . 

135,257 

62.563 

169,304 

69,986 

Exominer-e 

ROP  Local . 

40,845 

10,346 

49,995 

11,669 

Preprint  Local . 

45,015 

48,036 

ROP  Notional . 

11832 

423 

14,752 

671 

Preprint  Notionol . 

650 

821 

Financial . 

2,808 

8 

5,120 

445 

Clossified . 

72,551 

96,430 

Total . 

127,836 

56,442 

166,297 

61,642 

Examiner  A  Chronicle-S 

ROP  local . 

21,002 

3,284 

24,437 

4,437 

Prepnnt  Local . 

880 

42,764 

1,721 

45,591 

ROP  National . 

9.101 

148 

11,772 

767 

Preprint  Notionol . 

11,954 

10,424 

Finoncial . 

758 

1,220 

Classified . 

32,206 

44,781 

Totol 

75,901 

46,196 

94J55 

50,795 

GRAND  TOTAL . 

338,994 

165,201 

429,956 

182.423 

YEAR  TO  DATE . 

1,596,646 

707,356 

2,021,895 

742,035 
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1991 

1990 

1991 

1990 

1991 

1990 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

SAN  JOSE,  CALIF. 

WESTCHESTER/ROCKLAND,  N.Y. 

BINGHAMTON,  N.Y. 

Mercury  News-o/d 

78,738 

58,690 

13,370 

86 

4,007 

156,795 

88,728 

63,164 

17,612 

697 

7,575 

Reporter-Dispotch-e 
ROP  Locol . - . 

42,428 

2,5)0 

4U57 

Press  &  Surv-Bulletin-m 

2,678  ROP  Local .  27.705 

59 

31,859 

113 

Preprint  Loco! . 

Preprint  Locol . 

17,140 

11,616 

11,678 

33 

14,541 

17,455 

1 2,536  Preprint  Local . 

27,002 

1,540 

7,328 

21,408 

1,500 

5,703 

Preprint  Notionol . 

Preprint  Notional . 

Finoncial . 

144 

3,711 

172 

48 

6,373 

186  Preprint  Notionol . 

243  Classified . 

434 

23,769 

97 

62 

21,685 

117 

141 

196,829 

Clossified . 

34,956 

50 

34,613 

80,450 

7,546 

76,452 

6,074 

3)1.686 

376,605 

109,995 

14,491 

114,339 

15,643 

Mercury  News*S 

Reporter-Oispotch-S 

Press  &  Sun  Bulletin-S 

13,920 

13897 

ROP  Local . 

23,639 

26,802 

ROP  locol . 

14,228 

407 

17,597 

10.392 

22 

23,370 

873 

9660 

7,220 

10,550 

32 

Preprint  Loco! . 

62,806 

62,174 

10,945 

Preprint  Local . 

33,938 

6,187 

29,252 

143 

39,386 

4,667 

ROP  Notional . 

304 

Preprint  Notionol . 

10,320 

10,682 

Preprint  Notional . 

9,854 

65 

12,927 

Clossified . 

6'048 

316 

587 

1,369 

2,146 

Totol . 

10,414 

55,020 

10,582 

Ckissified 

46,042 

65,085 

Clossified . - . 

11,063 

33 

15,970 

Total 

151,75) 

176,275 

Total . . . . 

76,659 

29,900 

92,693 

GRAND  TOTAL... 

140,471 

17,960 

131,472 

16,656 

GRAND  TOTAL . 

463,437 

552,880 

GRAND  TOTAL . 

186,654 

44,391 

207,032 

33,^  YEAR  TO  DATE.... 

677,773 

79,502 

655,784 

102,557 

YEAR  TO  DATE  ... 

.  2,114,521 

2,525,778 

YEAR  TO  DATE.... 

843,826 

123,040 

953,193 

119,864 

BIRMINGHAM,  ALA. 

SANTA  ANA, 

Oronoe  County  Reoister-o/d 

CALIF. 

Post-Herold-m 

ROP  Local . 

28,577 

61,938 

141,713 

20,554 

33,474 

150,259 

30,080 

Preprint  Local . 

5,314 

3,017 

36,832 

34,553 

21,271 

ROP  Notionol . 

3,030 

4,249 

17,681 

20,352 

32 

AnVCDTIteiMft  HATA  Preprint  Notionol 

185 

1,645 

86 

1,270 

108 

w  M 

Classified . 

26,760 

29,28) 

3,013 

6,114 

SUPPLIED  BY 

63,866 

98,485 

Ckissified . 

146,792 

197,493 

_ _  _  _ 

Total . 

346,117 

55,759 

408,771 

52,761 

PUBLI^nEH 

News-e 

ROP  Locol . 

39,571 

23,734 

44.915 

21,766 

Register-S 

ROP  Local . 

Preprint  Local . 

11,940 

10,101 

30,665 

35,968 

3,692 

33,442 

36,046 

9,662 

10,682 

810 

65,545 

1,592 

ALBANY, 

N.Y. 

ROP  Notionol . - 

Preprint  Notionol _ 

Classified . . 

2,792 

185 

34,185 

3,520 

36,742 

Preprint  National . 

12^384 

86 

Times-Union-m 

ROP  Local . 

32,318 

37,947 

Total . 

88,673 

23,734 

95,278 

21,766 

48,288 

Preprint  Locol . 

38.495 

45,616 

News-S 

ROP  Locol . 

136,606 

3,778 

156,187 

1,592 

ROP  National . 

Preprint  Nationa . 

Clossified . - . 

4.025 

3.261 

28.804 

5,979 

210 

34,305 

22,781 

26,239 

Preprint  Local . — 

12,991 

12,648 

6,746 

3,360 

17,503 

GRAND  lOIAL... 

YEAR  TO  DATE- 

..  2,222,242 

236,173 

2,737,807 

232,600 

Totol . 

)06i903 

124,057 

Preprint  Notionoi . 

4.024 

14,297 

STAMFORD, 

CONN. 

Times-Union-S 

14,480 

18,461 

69,859 

3,005 

14,338 

19,260 

124,923 

Totol . 

59,037 

66,496 

Advocate  o/d 

ROP  Local . 

Preprint  Local . 

68.827 

33,868 

35,18) 

GRAND  TOTAL.. 

211,576 

23,734 

260,259 

21,766 

Preprint  Locol . 

ROP  Notionol . 

*9,139 

7,582 

25,311 

23.195 

5,853 

28,721 

Preprint  Notional . 

16^110 

YEAR  TO  DATE- 

9X,461 

106,325 

1,057,076 

88,732 

Preprint  Notional . 

2,433 

43 

43 

166 

3,013 

43 

Total . 

115,359 

BLOOMINGTON,  IND. 

28,990 

38,844 

— 

Herald-Times-mS 

25,397 

106,252 

8,848 

28,764 

GRAND  TCXTAL... 

..  222,262 

248,980 

32,121 

58,747 

1,572 

3,229 

Advocote-S 

10,340 

YEAR  TO  DATE  .. 

981,787 

ANTIOO, 

WIS. 

1,074,136 

Preprint  Local 

ROP  Notional . 

Preprint  Notionol . 

Clossified . 

60,581 

1,355 

3,909 

31,594 

Preprint  Local . 

21,984 

9,460 

27,519 

5,896 

Daily  Joumol-e 

15,996 

16,187 

415 

30,402 

ROP  Notional 

4,165 

5,047 

10,432 

ROP  Locol ... 

17,824 

157 

GRAND  TOTAL.. 

...  128,245 

126,07) 

Preprint  Notional . 

ROP  National 

YEAR  TO  DATE. 

...  585,908 

589,972 

9,912 

15,474 

Clossified . 

2,189 

2,487 

9,460 

67,953 

5,896 

GRAND  TOTAL. 

35,545 

35,085 

YEAR  TO  DATE- 

...  146,483 

142,020 

BOWLING  GREEN,  OHIO 

GRAND  TOTAL- 

....  139.953 

34,857 

174,205 

34.660 

Sentinel  Tnbune-e 

16  485 

19,240 

35,280 

209 

YEAR  TO  DATE. 

....  607,680 

154,014 

756,717 

139,340 

Doily  News*m 

BANGOR, 

18,519 

MAINE 

9.872 

24,655 

Preprint  Local 

^  iipif  ^OP  Notionol . 

28!728 

55 

4,410 

7,434 

19,287 

17,262 

1,556 

oc  c<v)  Clossified.... 

16,844 

I  Contra  Costa  Times-m 

46,537 

56,735 

9,283 

18 

3,847 

2,025 

GRAND  TOTAL. 

62,1)2 

4,410 

72,912 

7,434 

Preprint  Locol . 

56!292 

Preprint  Notional . 

Clossified.... 

405 

15,556 

188 

972 

18,782 

YEAR  TO  DATE 
388 

„„  275,903 

22,806 

292,656 

36,918 

Preprint  National . 

172 

2,027 

Total . 

48,426 

29,347 

63,227 

44,395 

BUFFALO,  N.Y. 

66,773 

88,012 

News-S 

News.<i/d 

ROP  Local . 

7,425 

1,474 

8,723 

1,447  ROR  local . 

29,908 

Preprint  Local . 

5,273 

792 

16,107 

6,903 

693 

1,539  Preprint  Locol 

2,465 

7,581 

6,631 

2,323 

12,254 

6,076 

18,144 

49,892 

6,390 

Preprint  Notionol . 

11,462 

9,721 

Preprint  Notional . 

359 

208 

20 

91 

P  ■  1  L  1 

Classified....  - 

8,740 

11,401 

Clossified... 

35,756 

42,451 

33,692 

17,581 

37,441 

2,986  Totol . 

76,069 

6,839 

57,048 

6,167 

9,524 

968 

746 

GRAND  TOTAL. 

82,118 

46,928 

100,668 

Ncws-S 

Clossifitd. . 

X.577 

39,696 

YEAR  TO  DATE 

178,104 

420,486 

15,040 

21,063 

Tntnl 

124,614 

4.168 

9,917 

3,07) 

8,524 

3,944 

4,003 

GRAND  TOTAL 

.  285,162 

329,046 

8onner-n> 

Preprint  Notionol. — 

3,547 

2,863 

YEAR  TO  DATE 

1  5ni  rii' 

1,432,984 

12.025 

11,157 

Clossified.- 

9,022 

11,241 

. 

1,5)7 

1,826 

13,464 

39,378 

11,387 

130 

6)5 

Preprint  Notionol . 

126 

GRAND  TOTAL 

.  108,243 

20,303 

96,426 

17,554 

1 

•  r- 

8,940 

11,196 

YEAR  TO  DATE 

400  03** 

92,109 

554,127 

77,579 

"inaicaies  newspapers  reporring  rigures  in 

GRAND  TOTAL. 

22,738 

24,985 

lines. 

YEAR  TO  DATE 

99,107 

112,159 

(Continued 

on  page  34) 
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(Continued  from  page  33} 

1991  1990 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

CASA  ORANDI,  A>IZ. 


Dispatch-c 

ROPLocol .  13,004  20,091 

ROP  No  lonol  1,472  1,459 

Clossif^  11,269  10,702 

GRAND  TOTAL .  25,745  32,252 

YEAR  TO  DATE .  128,039  145,854 

CASPEt,  WYO. 

Slor  Tribune-mS 

ROP  Local .  26,037  27,840 

Preprint  Locol .  53,171  55,074 

ROP  Notional .  904  1,060 

Preprint  Notionol .  9,895  8,983 

Clossified .  20,430  25,072 

GRAND  TOTAL .  110,437  118,029 

YEAR  TO  DATE.....  483,653  499,700 

CENTRAIIA,  III. 

Sentinel -eS 

ROPLocol .  21,607  22,752 

Preprint  Local .  14,923  4,829  18,700  9,509 

ROP  Notional .  992  1,425 

Preprint  Notional .  602  724 

Clossifieri .  17,267  _  14,023  _ 

GRAND  TOTAL......  55,391  4,829  57,624  9,509 

YEAR  TO  DATE...  237,381  20,099  251,448  24,575 

CHAMPAIGN,  ILL. 

News  Gazelte.eS 

ROPLocol .  40,344  36  40,655  290 

Preprint  Local .  106,941  14,964  93,138  12,126 

ROP  National .  1,022  2,748 

Preprint  Notional .  16899  15,222 

Clossifiert .  34,900  _  37,532  _ 

GRAND  TOTAL .  200,106  15,000  189,295  12,416 

YEAR  TO  DATE .....  873,315  64,339  844,361  59,562 

CHAILOnE,  NC 

Observer-mS 

ROPLocol .  62,044  86,368  65,994  93,406 

Preprint  Local .  8,813  64,738  7,785  54,045 

ROP  Notionol .  7,816  674  7,876  672 

Preprint  National .  9,055  1,123  8,834  232 

ClosstfttiL .  80,447  37,464  98,607  44,282 

GRAND  TOTAL .  168,175  190867  189,096  192,637 

YEAR  TO  DATE .  897,751  931,964  1,031,260  930,035 

CHICAGO,  ILL. 

DoIIy  HeroldHtt 

ROPLocol .  71,464  43,245  47,212  61821 

Preprint  Locol .  1,870  65,866  215  80,042 

ROP  Notional .  556  337  416  541 

Classified . .  44,083  _  50,900  _ 

GRAND  TOTAL .  117,973  109,457  98,743  141,904 

YEAR  TO  DATE .  521,935  490,543  454,052  577,460 

CLEVELAND,  OHIO 

Ploin  Dealer -m 

ROPLocol .  79,414  17,215  92,348  17813 

Preprint  Local .  45,970  28,607  45,675  28,606 

ROP  National .  15,071  616  18,129  440 

Preprint  Notional .  11,635  678  10,772 

Classified .  64,015  24,094  71,582  7,558 

GRAND  TOTAL .  216,105  71,210  238,506  53,917 

YEAR  TO  DATE......  946,492  308,746  1,060,921  206,810 

CONWAY,  ARK. 

Log  Cabin  0etnocrat.eS 

ROP  Locol .  19,785  33,923 

Preprint  Locol .  17,193  32,498 

ROP  Notional..... .  21  127 

Classified. .  7,920  8,325 

GRAND  TOTAL .  44,919  74,873 

YEAR  TO  DATE ......  200,818  264,703 

DETROIT,  MICH. 

News  &  Free  Press-meS 

ROPLocol .  103,149  44,552  107,188  44,227 

Preprint  Local .  34,049  75,768  28,605  69,955 

ROP  Notionol .  15,314  769  20,744  1,428 

Preprint  Notionol .  10,743  578  10,890  114 

Clossilied . . .  69,888  75,442  _ 

GRAND  TOTAL .  233,143  121,667  242,869  115,724 

YEAR  TO  DATE .  1,073,154  529,697  1,098,963  463,119 


*lndicates  newspapers  reporting  figures  in 
lines. 


1991  1990 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

DURHAM,  N.C. 

Herald-Sun-mS 

ROPLocol . 

48,590 

61,290 

ROP  Notionol . 

2,603 

3,864 

42,603 

60,792 

GRAND  TOTAL . 

93,796 

125,946 

YEAR  TO  DATE . 

403.546 

515,448 

EAU  ClAIRE,  WIS. 

leoder  Telegrom-eS 

ROP  Local . 

37,183 

37,274 

Preprint  locol . 

36,075  25,838 

37,750 

33,540 

ROP  Notonol 

1,286 

2,188 

Preprint  Notionol . 

11,940 

11,484 

Clossilied 

32,186 

31,006 

GRAND  TOTAL . 

118,670  25,838 

119,702 

33.540 

YEAR  TO  DATE-... 

537,116  124,805 

546,135 

136,921 

iDMONTON,  ALTA. 

Joomol-m* 

ROPLocol . 

959,696 

1,001 .722 

Preprint  Locol . 

1,003,070 

1,127,827 

ROP  Notionol . 

266,970 

343,948 

Preprint  Notionol . 

46,480 

57,845 

813,037 

803,146 

GRAND  TOTAL . 

3,089,253 

3,334,488 

YEAR  TO  DATE ..... 

13,560,342 

14,264,088 

Sun-mS* 

ROP  Local . 

619,800 

588,104 

Preprint  Local . 

113,129 

111,996 

ROP  Notional . 

121,233 

154,265 

Preprint  Notional . . 

28,582 

1,400 

Clossified . . 

408,777 

458,777 

GRAND  TOTAL . 

1,291,521 

1,314,542 

YEAR  TO  DATE . 

6,216,211 

6.206,689 

Note:  Figures  given  in  modular  ogote  lines 

ERIE,  PA. 

Morning  News-m 

ROPLocol . 

21,573 

25,247 

Preprint  Locol . 

27,230 

30,922 

ROP  Notionoi . 

1,251 

1,512 

Preprint  Notional . 

88 

Classified . 

26,569 

27,360 

Total . 

76,711 

85,041 

Times*e 

ROP  Local . 

24,098 

28,251 

Preprint  Locol . 

30,195 

32,407 

ROP  Notionol . 

1,262 

1,572 

Preprint  Notional _ 

88 

X302 

34,516 

Total . 

89,945 

96,746 

Times-NewS'S 

ROP  Locol . 

17,238 

15,437 

Preprint  Local . . 

41,428 

41,104 

ROP  Notional . 

638 

925 

Preprint  Notional . 

9,762 

9,502 

20,295 

20,759 

Total . 

89,361 

87,727 

GRAND  TOTAL.  .. 

...  256,017 

269,514 

YEAR  TO  DATE... 

N/A 

FORT  LAUOIRDALI,  FLA. 

News/Sun-Sentinel-mS 

ROPLocol . 

101,377  145,034 

108,836 

116,948 

Preprint  Local . 

42,580  50,632 

46,444 

50,902 

ROP  Notionol . - 

19,975  684 

22,302 

2,480 

Preprint  Notional . . 

15,488  1,397 

14,125 

495 

Classified . 

175,740  72,872 

184,414 

68,730 

GRAND  TOTAL . 

355,160  270,619 

376,121 

241,555 

YEAR  TO  DATE... 

1,759,289  1,283,176 

2,017,664 

1,122,236 

FREDERICK,  MD. 

Post-m 

ROPLocol . 

52,358 

53,092 

Preprint  Local . 

107,292 

99,558 

ROP  Notional . 

1,248 

2,759 

Clossified . 

40,485 

47,598 

Total . 

201,383 

203,007 

News-e 

ROP  Local . 

52,358 

53,092 

Preprint  Local . 

...  107,292 

99,810 

ROP  Notional . 

1,248 

2,759 

Clossified . 

40,485 

47,598 

Total . 

...  201,383 

203,259 

GRAND  TOTAL... 

....  402,766 

406,266 

YEAR  TO  DATE .. 

....  1,660,266 

1,788,408 

1991  1990 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

GALVESTON,  TEXAS 


Doily  News-mS 

ROPLocol .  41,110  37,669 

ROP  Notional .  552  707 

Classified .  27,256  28,610 

GRAND  TOTAL .  68,918  66,986 

YEAR  TO  DATE .  308,218  319,704 

GRAND  ISLAND,  NEB. 

lndependent.eS 

ROP  Local .  40,424  48,194 

Preprint  Locol .  31,082  9,921  30,637  13,386 

ROP  Notional .  1,286  2,369 

Preprint  Notionol .  125 

Clossified .  16,053  15,889  _ 

GRAND  TOTAL .  88,970  9,921  97,089  13,386 

YEAR  TO  DATE ......  387,582  39,806  414,063  52,206 

GREENSBURG,  PA. 

Tribune-Review-m 

ROPLocol .  27,157  35,648 

Preprint  Local .  12,293  25,914  18,153  14,522 

ROP  Notionol .  887  1,633 

Preprint  Notionol .  520 

Classified .  33,885  35,218  _ 

Total .  74,222  25,914  91,172  14,522 

Tnbune-Review-S 

ROP  Local .  20,490  22835 

Preprint  Local  43875  12847  26,629  35,276 

ROP  Notional  512  431 

Preprint  Notionol .  17,289  15,729 

Classified .  15,216  16,948  _ 

Totol .  96,882  12847  82,572  35,276 

GRAND  TOTAL .  171,104  38,261  173,744  49,798 

YEAR  TO  DATE .  778,257  167,329  785,583  199,347 

HUTCHINSON,  KAN. 

News-mS 

ROPLocol .  26,015  29,748 

Preprint  Local .  21,291  87,284  23,122  78,099 

ROP  Notionol .  1,870  2831 

Preprint  National .  93 

Classified .  24,179  _  26,305  _ 

GRAND  TOTAL .  73,448  87,284  82,006  78,099 

YEAR  TO  DATE .  327,563  313,947  337,144  254,188 

HYANNIS,  MASS. 

Cope  Cod  Times-mS 

ROPLocol .  51,361  55817 

ROP  Notional .  1,015  1833 

Classified .  47,437  59,676 

GRAND  TOTAL .  99813  116,826 

YEAR  TO  DATE..,,..  415,420  499,727 

INDIANAPOLIS,  IND. 

Star*m 

ROPLocol .  53,400  2,437  62,471  1,128 

Preprint  Local .  3,762  4,101 

ROP  Notional .  3,670  5,001 

Preprint  Notional .  457  304 

Classified .  45,221 _  57827  _ 

Total .  102,291  6,656  124899  5,533 

News^e 

ROPLocol .  40,868  2,427  48,913  1,118 

Preprint  Local .  3,762  4,101 

ROP  Notional .  3,442  5,005 

Preprint  Notional .  457  304 

Classified .  44,551  55,794  _ 

Total .  88,861  6,656  109,712  5,533 

Star-S 

ROPLocol .  15,718  20,841 

Preprint  Local  935  9,126  1835  9,473 

ROP  Notional .  2,021  3,052 

Preprint  Notional .  4,094  4,240 

Classified  39,069  _  50872  _ 

Totol  70,963  9,126  80,240  9,473 

GRAND  TOTAL .  262,115  22,438  314851  20,539 

YEAR  TO  DATE .  1,261,845  87,288  1,500,459  88,332 

LAIWAR,  COLO. 

Doily  News.e 

ROPLocol .  7,260  8,155 

Preprint  Locol .  8,283  8873 

ROP  Notionol .  368  251 

Preprint  Notionol .  88  176 

Classified .  2,940  _  2,413  _ 

GRAND  TOTAL .  10868  8871  10819  8,449 

YEAR  TO  DATE .  45845  31802  47,781  30890 
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LINCOLN,  NEB. 

Joomol-Stor-meS 

ROP  Local . 

49,619 

49,010 

Preprint  Local 

62,702 

66,627 

ROP  Notional . 

930 

1,843 

Preprint  Notional . 

12,156 

Classified . 

_  37,964 

41,059 

GRAND  TOTAL.. 

....  163,371 

169,230 

YEAR  TO  DATE. 

....  716,686 

754,378 

LIVINGSTON,  MONT. 

Enterprise-e 

ROP  locol ... 

7,771 

9,291 

Preprint  Local 

43,001 

34,260 

ROP  Notional 

94 

Clossified..... 

5,180 

GRAND  TOTAL.. 

...  56,046 

48,071 

YEAR  TO  DATE. 

...  223,637 

189,886 

IWI  1990 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Union  Leoder-m 


MANCHISTIR,  N.H. 


ROP  local . - . 

55,917 

51,065 

ROP  National . 

2,479 

2,015 

Clossifted . 

32,327 

Total . 

90,723 

91,299 

N.H.  Sunday  News-S 

ROP  local . 

16,931 

18,928 

ROP  Notional . 

963 

Ctossified 

16,256 

19,994 

Totol . 

34,150 

39,260 

GRAND  TOTAL., 

...  J24,873 

130,559 

YEAR  TO  DATE. 

...  538,876 

573,734 

MIDDLETOWN,  N.Y. 

Times  Herold  Record-mS 

ROP  Locol . 

96,015 

114,341 

Preprint  Locol . 

65,733  104,534 

55,980 

ROP  Notional . 

1,374 

1.212 

Preprint  Notionol . 

21,060 

22,940 

Classified . 

64,469 

GRAND  TOTAL. 

.  248,651  104,534 

274,155 

YEAR  TO  DATE.. 

N/A 

MONTBEAL,  QUE. 

Gozette-mS* 

ROP  Locol . 

859,458 

924,543 

Preprint  locol . 

578,916 

674,972 

ROP  Notional . 

405,706 

510,334 

Preprint  Notionol . 

87,862 

153,265 

Clossified . 

842,521 

961,162 

GR/.ND  TOTAL... 

2,774,463 

3,224,276 

YEAR  TO  DATE.. 

11,342,320 

13,745,592 

Mote:  Figures  given  in 

modulor  ogote  lines. 

MOULTRIE,  GA. 

Observer-m 

?OP  Local . 

21,239 

22,386 

Veprint  local . 

3,266 

2,872 

ROP  Notional . 

Preprint  Notional . 

Classified . . 

GRAND  TOTAL.. 


10,493 
35,249 

YEAR  TO  DATE .  155,906 


Tennesseon-S 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional.. 

Clossified . 

Total 


26,124 

27,486 

1,813 

11,412 

19,351 

86,186 


GRAND  TOTAL .  302,194 

YEAR  TO  DATE .  1,310,249 


256 

64 

11,349 

36,927 

159,505 


27,944 

32,519 

1,589 

9,929 

19,767 

91,748 

322,975 

1,414,057 


ROP  local . 

19,952 

21,133 

Preprint  locol . 

2,535 

2,903 

ROP  Notional . 

664 

1,299 

Preprint  Notional . 

47 

Classified . 

.  13,416 

12,695 

Totol . 

36,567 

38,077 

Press-e 

ROP  Locol . . 

Preprint  Local _ 

ROP  Notional . 

Preprint  Notional, . 

Clossified.., 

Total . 

Stor-S 

ROP  Locol . . . 

Preprint  Local . . . 

ROP  Notional . . . 

Preprint  Notionol. . 

Clossified... 

Totol . 

GRAND  TOTAL... 
YEAR  TO  DATE.. 


26,335 

5,891 


15,867 

48,757 


5,414 

5,950 


4,942 

17^84 

102,408 

482,119 


MUNSTIR,  IND. 


29,110 

6,283 

1,299 

47 

14,189 

50,928 


7,210 

6,027 

395 


107,880 

501,620 


Nugget-m 

ROP  Local _ _ 

Preprint  Local 

ROP  Notionol . -- 

Preprint  Notional . . 

Clossified . 

GRAND  TOTAL . 

YEAR  TO  DATE... 


1990 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

north  ray,  omt. 


29,777 

52,603 

6,563 

2,527 

24,485 

1,159,551 

573,838 


27,818 

55,065 

5,454 

2,609 

24,275 

115,221 

571,610 


Telegropli-mS 


north  PIATTT,  NIB. 


ROP  Local . 

42,175 

27,715 

38,580 

Preprint  Locol . . . 

57,005 

45,415 

48,668 

ROP  Notionol . . . 

2,673 

2,819 

Preprint  Notionol- . 

12,005 

10,028 

Classified . . . 

34,112 

GRAND  TOTAL . 

147,970 

73,130 

144,580 

YEAR  TO  DATE . 

663  182 

246,840 

646,887 

4,923 

25,436 


30,359 

162,306 


NASHVIILI,  TENN. 


ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notionol 
Classified . . 

50,022 

19549 

3.047 

428 

35.102 

51,796 

22,317 

4,186 

Totol . 

10ai48 

115,857 

Bonner-e 

ROP  Locol . 

49,911 

51,786 

Preprint  Local . . 

19,549 

22,320 

ROP  Notionol . . . 

3,018 

4,190 

Preprint  Notional . 

428 

Clossilied . 

34,954 

Total . 

107,860 

115,370 

Tennesseon-S 

ROP  Local . 

26,124 

27,944 

Preprint  Locol 

27,486 

32,519 

ROP  Notional 

1,813 

1,589 

Preprint  Notionol . 

11,412 

9,929 

Clossified . 

19,351 

Total . 

86,186 

91,748 

GRAND  TOTAL.  .. 

...  302,194 

322,975 

YEAR  TO  DATE... 

...  1,310,249 

1,414,057 

NEW  HAVEN, 

p  CONN. 

Register-m 

ROP  Locol . . 

43,871 

9,951 

48,945 

14,852 

Preprint  Local . . 

2,520 

35,028 

19,782 

29,421 

ROP  Notionol . 

5,260 

11 

5,834 

93 

Preprint  Notionol . 

630 

504 

756 

Clossified . . . 

24,919 

31,209 

Totol . . 

77,200 

45,494 

106,526 

44,618 

Register-S 

ROP  Local . . . 

15,907 

27,325 

Preprint  Local . 

45,234 

36,414 

42,966 

31,626 

ROP  Notional...- . 

1,744 

1,774 

Preprint  Notionol . 

16,128 

16.002 

Classified . . . 

12,639 

Total . 

91,652 

36,414 

103,446 

31,626 

GRAND  TOTAL . 

.  168,852 

81,908 

_209,972 

76,244 

YEAR  TO  DATE 

747,962 

322,657 

937,097 

284.984 

ROP  Locol .. 

22,462 

23,045 

Preprint  Laol 

21,011 

14,877 

17,748 

ROP  Notionol . _ 

1,312 

2,116 

Preprint  Notional . _ 

392 

Clossified . 

10.863 

GRAND  TOTAL . 

56,040  14,877 

52803 

YEAR  TO  DATE..... 

239,162 

83,521 

221,793 

OP4TARIO, 

ORE. 

Argus  Observer-eS 

ROP  Local . 

14,022 

15827 

Preprint  Local 

5,676 

4,386 

ROP  Notionol 

1,195 

1,184 

Clossified . 

12.171 

GRAND  TOTAL.  .. 

_  33,064 

30.100 

YEAR  TO  DATE . 

295,158 

261872 

OTTAWA, 

ILL. 

Doily  Times-e 

ROP  Locol _ 

21,172 

20,020 

Preorint  Local 

38,216 

3,234 

35,269 

ROP  Notional . 

761 

1,285 

Preprint  Notinnnl 

84 

164 

Classified . 

6,985 

GRAND  TOTAL . 

67.218 

3,234 

64,012 

YEAR  TO  DATE  ...... 

277,767 

12J13 

261.697 

31,190 

106620 


2,957 

9,994 


Doily  Times^e  . 


ROP  Locol . 

20,476 

27,180 

Preprint  Locol . . 

26,712 

7,812 

39,879 

ROP  Notional . 

182 

Preprint  Notional . 

126 

Classified . 

12,062 

GRAND  TOTAL . 

59,558 

7,812 

77,907 

YEAR  TO  DATE,..., 


Arizono  Republic -m 


PHOENIX,  ARIZ. 


ROP  Local . 

60,190 

3,586 

68,680 

3,464 

Preprint  Locol . 

59,357 

25,453 

53872 

19,505 

ROP  Notional _ 

5,347 

8,363 

Preprint  Notional _ 

88 

Clossified . . 

73,450 

2,326 

Totol . 

198,432 

31.365 

212,288 

25,357 

Gozette-e 

ROP  Local . 

58,281 

3,499 

67,442 

3,388 

Preprint  Locol . . 

59,357 

25,453 

53,272 

19,505 

ROP  Notionol _ _ 

5,971 

9,111 

Preprint  Notional..- . 

88 

Clossified . . . 

73,110 

2,504 

81,627 

Total . . 

196,807 

31,456 

211,452 

25.346 

Arizona  Republic-S 

ROP  Local . 

28,596 

37,887 

FYepnnt  Local _ 

49,675 

46,587 

ROP  Notional . 

3,762 

4,512 

Preprint  Notionol _ 

14,180 

13,114 

Clossified . 

38,795 

46.256 

Totol . 

135,008 

148.356 

GRAND  TOTAL . 

530,247 

62.821 

572,096 

50,703 

YEAR  TO  DATE . 

.  2,600,575 

261,584 

2,805,519 

283,551 

NORTHAMPTON,  MASS. 

Doily  Hampshire  Gozette-e 
ROP  Locol . . .  36,270 


‘Indicates  newspapers  reporting  figures  in 
lines. 


Preprint  Locol  . 

ROP  Notional _ 

Preprint  Notional.. 
Classified . 


37,410 
183 
1,032 
16,233 
91,128 

YEAR  TO  DATE .  367,811 


GRAND  TOTAL.,. 


14,061 

68,241 


50,159 

44,763 

263 

1,161 

19,669 

116,015 

469,734 


11,868 

34,830 


PORTAGE  LA  PRAIRIE,  MAN. 

Doily  Graphic -e 

ROP  Locol .  10,780  13,702 

Preprint  Locol .  7,412  12]635 

ROP  Notional . . .  816  1,679 

Clossified. . 2,829  3,650 

GRAND  TOTAL .  21,837  31,666 

YEAR  TO  DATE .  100,679  130,829 

(Continued  on  page  36) 
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1991  1990 


1991  1990 
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FULL  RUN  PART  RUN  FULL  RUN 

PORTLAND,  MAINE 

Press  Herold-m 

ROP  Locol . 

24,158 

28,001 

Preprint  Locol . 

18,430 

20.164 

ROP  Notional . 

1,440 

1,739 

Preprint  Notionol . 

217 

Clossified 

1 4,279 

22,444 

Totol . . 

40,707 

72,787 

Telegrom-S 

ROP  Local . 

14,548 

17,521 

Preprint  Local . 

24,129 

21,373 

ROP  Notionol . 

800 

472 

Preprint  Notionol . 

4,493 

4,113 

Clossified 

14J95 

14,430 

Total..., 

42,285 

60,109 

GRAND  TOTAL.  .. 

...  122,992 

132,894 

YEAR  TO  DATE... 

...  404,884 

454,347 

Joumol-Bulletin-a/d 

ROP  Local . 

Preprint  Local . 

ROP  NotKXiol . 

Preprint  Notionol . . 

CkiUifled 

Total... 


Joumol-S 

ROP  Locol . 

Preprint  Locol . 

ROP  Notionol . 

Preprint  Notional.. 

Clouified . . . 

Total . 


raOVIDENCI,  R.I. 


34,798 

18,814 

4,344 

445 

33,515 

93,940 

19,017 

41,179 

2,998 

12,484 

14,759 

90,439 


12,314 

108,588 

12,404 

1,419 

134,727 


1,947 

130,812 


133,245 


43,283 

15,217 

5,855 

37,822 

102,177 


28,494 

37,233 

3,512 

11,458 

19,885 

100,582 


15,420 

99,244 

5,840 

1,835 

122,541 


4,308 

108,804 


News  &  Obseryer-mS 

ROP  Local . 

42,173 

6.397 

77,439 

Preprint  Local  . . 

882 

13,351 

1,843 

ROP  Notional 

8,903 

181 

10,813 

Preprint  Notionol . 

17310 

41 

17355 

98,349 

118,124 

GRAND  TOTAL . 

188,117 

19,990 

225,574 

YEAR  TO  DATE . 

904,274 

84,153 

1,087,402 

READIF40,  PA. 

Eogle-Times-e 

ROP  Local . 

45,981 

45,057 

Preprint  Local . 

37,095 

25,873 

ROP  Notionol . 

1,591 

2,060 

Preprint  Notionol . 

270 

39,294 

43313 

Told . 

12,431 

114,823 

Eogle*S 

ROP  Local . 

26366 

28,421 

Preprint  Local . 

12,255 

20,270 

11,825 

ROP  Notional . 

914 

1,488 

Preprint  Notional . 

10,980 

10,170 

18,550 

22,422 

Total . 

49,547 

20,270 

74,729 

GRAND  TOTAL . 

81,998 

20,270 

191,552 

YEAR  TO  DATE.... 

855,744 

74,950 

899,545 

tlNO, 

NEV. 

Gozette-Joumal'm 

ROP  Local . 

42,929 

44,405 

Preprint  Local . 

108,383 

107,049 

ROP  Notional . 

1334 

1,938 

Preprint  Notional _ 

13,104 

11,957 

54317 

40,804 

GRAND  TOTAL . 

241,047 

244,153 

1  YEAR  TO  DATE.... 

1,178,754 

1,219,998 

RICHMOND,  VA. 


Times-Dispotch-m 

ROP  Local . 

Preprint  Local . 

ROP  Notional . . 

Preprint  Notionol _ 

Classified 
Total. .. 


47,800 

25,095 

3,748 

434 

33,719 

110,794 


News  Leader.e 

ROP  Local .  35,703 

Preprint  Local . . .  25,095 

ROP  Notional .  3,704 

Preprint  Notionol .  434 

Classified .  29,501 

Total .  94,439 

Times-Dlspotch-S 

ROP  Local .  23,493 

Preprint  Local... .  22,706 

ROP  Notional .  1,214 

Preprint  Notionol .  14,139 

Clossified .  20,592 

Total..  82,344 

GRAND  TOTAL .  287,581 

YEAR  TO  DATE .  1,245,233 


4,442 

3,281 


1,898 

9,840 


4,442 

3,227 


1,898 

9,804 


48,351 

27,133 

5,237 

179 

35,547 

114,447 


37,402 

24,305 

5,440 

179 

32,474 

101,802 


4,492 

4,518 

53 

1,874 

10,937 


4,492 

3,807 

53 

1,874 

10,224 


29,742 
1,537  23,885 

1,451 
8,247 

_  25,184 

1,537  88,531 

21,203  304,800 

83,243  1,349,842 


SACRAMENTO,  CALIF. 


GRAND  TOTAL .  184,379  247,992  202,759  234,441 

YEAR  TO  DATE ......  844,212  1,192,830  981,238  994,572 


RALEIOH,  N.C. 


13,704 

108 


13,812 

55,748 


6ee-mS 

ROP  Local . 

Preprint  Local . 

ROP  Notional . . 

Preprint  Notional . 

Classified . 

GRAND  TOTAL... 
YEAR  TO  DATE., 


Post-Dispotch-m 

ROP  Locol . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notionol . 

Clossified . 

Total 

Post-Dispotch-S 
ROP  Locol 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional . . 

Ckssified . 

Total 

GRAND  TOTAL... 
YEAR  TO  DATE.. 


83,539 

29,631 

100,194 

30,519 

130,131 

52,486 

138,893 

21,004 

18,435 

15,395 

4,810 

18,070 

520 

19,955 

218,573 

7,824 

214,174 

9,984 

448,748 

90,461 

490,413 

66,319 

N/A 

ST.  LOUIS 

MO. 

45,553 

29,941 

48,708 

25,944 

33,242 

18,577 

4,550 

1,556 

5,382 

1,353 

784 

290 

54,544 

9,024 

43,449 

14,757 

140,475 

40,521 

134,426 

44,066 

24,330 

31,057 

47,401 

41,480 

4,005 

4,804 

12,925 

11,559 

34,235 

43,553 

125,094 

132,453 

245,771 

40,521 

269,079 

44,066 

1,135,948 

143,744 

1,197,464 

214,720 

1991 

m 

FULL  RUN  PART  RUN 

FULL  RUN  f 

Exominer-e 

ROP  Local . 

29,758 

11,332 

34,731 

Preprint  Locol . 

54,444 

54,420 

ROP  Notional . 

14,895 

283 

19,942 

Preprint  Notional . 

240 

1,430 

Classified 

40,801 

54,399 

Total... 

142,378 

11,415 

169,142 

Exominer/Chronicle-S 

ROP  Local . 

20,833 

3,274 

24,081 

Preprint  Locol . 

59,924 

43,144 

ROP  Notional . 

7,741 

4 

10,745 

Preprint  Notionol . 

18,070 

15,840 

Clossified . 

20,793 

28,021 

127,343 

3,280 

143,871 

GRAND  TOTAL... 

....  419,990 

27,291 

486,585 

YEAR  TO  DATE.. 

....  1,972,149 

134,289 

2,323,488 

SAN  MATEOs 

,  CALIF. 

Tir»es-e 

ROP  Local . 

22,021 

23,292 

Preprint  Local . 

101,394 

89,139 

ROP  Notionol . 

5,553 

7,832 

Preprint  Notional . 

6,643 

7,849 

Clossified 

21,483 

27,433 

GRAND  TOTAL.. 

.  159,094 

155,545 

YEAR  TO  DATE. 

.  711,241 

718,702 

SANTA  MONICA,  CALIF. 

Outlook-e 

ROP  Local . 

31,224 

33,934 

Preprint  Local . 

10,071 

12,258 

ROP  Notional . 

7,344 

8,944 

Preprint  Notional . 

450 

31,808 

37,185 

GRAND  TOTAL. 

80,921 

92,323 

YEAR  TO  DATE 

.  352,454 

411,426 

12,057 

1,172 


4,975 

32,444 

154,209 


SAULTE  STE.  MARIE,  ONT. 


Souite  Star.e 

ROP  Local . 

Preprint  Locol . 

ROP  Notional . 

Preprint  Notional . 

Clossified . 

GRAND  TOTAL... 
YEAR  TO  DATE.. 


32,442 

39,702 

3,415 

3,532 

14,039 

95,530 

393,491 


SHREVEPORT,  LA. 


32,715 

37,291 

4,192 

2,533 

18,444 

95,397 

420,574 


ROP  Local . 

45,841 

48,259 

Preprint  Locol . 

19,729 

15,595 

22,214 

ROP  Notionol . 

1,737 

2,923 

Preprint  Notionol . 

11,844 

43 

10,234 

Clossified . 

34,452 

32,993 

GRAND  TOTAL . 

115,825 

15,438 

114,425 

YEAR  TO  DATE . 

574,454 

83,471 

607,849 

20,057 

91,197 


SAN  BERNARDINO,  CALIF. 


24,295 


24,295 

89,415 


*lndicates  newspapers  reporting  figures  in 
lines. 


ROP  Locol . 

52,354 

55,280 

Preprint  Local . 

48,531 

57.400 

ROP  Notional . 

4,859 

5,812 

Preprint  Notional . 

11,695 

10,577 

45,240 

52,099 

GRAND  TOTAL.. 

...  142,481 

181,168 

YEAR  TO  DATE. 

N/A 

SAN  DIEOO, 

,  CALIF. 

Unk)n*Tribune'meS 

ROP  Local . 

.  200,313 

37,843 

221,152 

Preprint  local . 

41,400 

77,382 

43,972 

ROP  Notional . 

34,413 

5,930 

34,042 

Preprint  Notional _ 

12,272 

484 

10,858 

Clossifiod . . 

.  170,078 

7,550 

214,838 

GRAND  TOTAL. 

.  480,474 

129,209 

544,842 

YEAR  TO  DATE, 

.  2,535,781 

589,441 

2,871,704 

SAN  FRANCIKO,  CALIF. 

Chronicle-m 

ROP  Local . 

34,439 

11372 

41,236 

Preprint  Local . 

54,444 

54,420 

ROP  Notional . 

15,485 

524 

20,190 

Preprint  Notional . 

240 

1,430 

CloUified . 

41,201 

54,094 

32,975 

45,054 

4,245 

1,440 

13,357 

117,291 

513,222 


TriboneHn 

ROP  Locol . 

Preprint  Locol . 

ROP  Notional . 

Preprint  Notional . 

Clossified . 

Total . 

Tribune-S 

ROP  Local . 

Preprint  Locol . 

ROP  Notional . 

Preprint  Notional _ 

Classified. . 

Total . 

GRAND  TOTAL... 
YEAR  TO  DATE.. 


SOUTH  BEND,  IND. 


3,410 

14,900 


2,747 

47,040 


10,301 

15,340 

750 

14,900 

11,400 

54,891 


SPOKANE,  WASH. 


12,404 

10,270 

1,205 

13,910 

13,149 

50,938 


4,254 

52,450 


130 

57,034 


SpoLestaon-Review-m 

13,127  ROP  Locol . 

Preprint  Local . 

1,115  ROP  Notional 

Preprint  Notional . 

Classified . 


Total .  150,249  12,394  173,572  14,242  Total., 
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1991  1990 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Chronicle-€ 


ROP  Local . 

35,340 

31,956 

Preprint  Locol . 

3,702 

4,503 

ROP  National . 

3,101 

4.764 

Preprint  Notionol . 

22 

51 

Classified . 

42,601 

38,235 

Total . 

84,766 

79,509 

Spokesmon-Revlew-S 

ROP  Local . 

11,414 

10,293 

Preprint  Local . 

6,309 

6,141 

ROP  National . 

1,357 

1,553 

Preprint  National . 

1,490 

1,277 

Clossified . 

17,750 

15,218 

Total . 

38,320 

34,482 

GRAND  TOTAL . 

211,681 

197,900 

YEAR  TO  DATE . 

943,643 

879,519 

SYRACUSE,  N.Y. 

Post  Stondard-m 


ROP  Local . 

31,676 

18,388 

35,977 

18,939 

Preprint  Local . 

89,621 

75,774 

ROP  Notional . 

3,087 

4,710 

Preprint  National . 

401 

277 

Clossified . 

19,405 

23,242 

Total . 

144,190 

18,388 

139,980 

18,939 

Herald  Joumal-e 

ROP  Locol . 

32,257 

9,799 

39,350 

12,824 

Preprint  Locol . 

94.097 

79,461 

ROP  Notionol . 

2,807 

4,463 

Preprint  Notionol . 

401 

363 

Clossified 

19,068 

22,916 

Totol. 

148,630 

9,799 

146,553 

12,824 

Herald  Americon-S 

ROP  Locol . 

16,011 

490 

19,316 

498 

Preprint  Local . 

65,145 

55,893 

ROP  Notional . 

1,743 

1,643 

Preprint  Notional . 

14,486 

11,009 

Clossified . 

13,817 

17,937 

Total . 

111,202 

490 

105.798 

498 

GRAND  TOTAL.  .. 

404,022 

28,677 

392,331 

32,261 

YEAR  TO  DATE ... 

1,677,070 

96,218 

1,727,809 

109,773 

TACOMA, 

WASH. 

News  Tribune-m 

ROP  Local . 

48,334 

4,097 

46,155 

4,299 

Preprint  Local . 

71,735 

17,427 

75,812 

15,139 

ROP  National . 

9,945 

1,203 

14,798 

662 

Preprint  Notional . 

15,639 

8 

16.244 

22 

Classified . 

51,694 

2,389 

50,792 

1,581 

GRAND  TOTAL.  .. 

197,347 

25,124 

203,801 

21,703 

YEAR  TO  DATE... 

864,996 

90,264 

899,233 

74,202 

TOLEDO, 

OHIO 

Blode^e 

ROP  Locol . 

35,159 

8,798 

47,667 

12,102 

Preprint  Locol . 

29,673 

28,980 

ROP  Notionol . 

2,444 

406 

3,167 

381 

Preprint  Notional . 

126 

Clossified . 

18,259 

934 

21,965 

615 

Total . 

85,535 

10,138 

101,905 

13,098 

8lode-S 

ROP  Local . 

16,182 

18,375 

IX 

Preprint  Local . 

53,172 

56,448 

ROP  Notional . 

2,535 

2,644 

Preprint  Notional . 

16,632 

14,616 

Clossified . 

10,986 

13,431 

Total . 

99,507 

105,514 

100 

GRAND  TOTAL... 

185,042 

10,138 

207,419 

13,198 

YEAR  TO  DATE.. 

804,286 

39,942 

877,310 

33,835 

TOPEKA 

icAN. 

Copital-Joumol-m 

ROP  Locol . 

55,945 

51,919 

Preprint  Locol . 

27,155 

64,772 

21,256 

79,359 

ROP  Notionol . 

1,713 

2,984 

Preprint  Notional . 

269 

10,913 

9,194 

Clossified . 

29,389 

31,202 

GRAND  TOTAL... 

114,471 

75,685 

107,358 

88,553 

YEAR  TO  DATE.. 

459,270 

344,536 

478,718 

348,178 

*lndicates  newspapers  reporting  figures  in 
lines. 


1991  1990 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Doily  Breeze-eS 

ROP  Local . 

Preprint  Locol . 

ROP  Notionol . 

Preprint  Notionol . 

Classified . 

TORUNCE, 

58,978 

82.601 

8,476 

18,242 

59,754 

CALIF. 

63,679 

79,613 

10,146 

14,396 

78,941 

GRAND  TOTAL . 

228,051 

246,775 

YEAR  TO  DATE . 

998,620 

1.134,088 

TROYr  OHIO 

Doily  News-eS 

ROP  Local . 

15,703 

17,627 

ROP  Natiofxjl . . 

3X 

182 

Clossified . 

11,204 

11,940 

GRAND  TOTAL . 

27,237 

29,749 

YEAR  TO  DATE . 

121,163 

128,331 

TULSA,  OKLA. 

World-m 

ROP  Local . 

40,371 

1,677 

44,901 

3,359 

Preprint  Local . 

3,170 

1,345 

3,531 

2,232 

ROP  Notionol . 

1,181 

2,539 

Preprint  Notionol . 

160 

Classified . 

34.919 

35,040 

Total . 

79,X1 

3,022 

86,011 

5,591 

Tribune-e 

ROP  Local . 

41,926 

1,677 

45,189 

3,359 

Preprint  Local . 

3,170 

1,345 

3,531 

2,232 

ROP  Notionol . 

1,181 

2,583 

Preprint  Notional . 

160 

Classified . 

34,X7 

34,772 

Totol 

X,444 

3,022 

86,075 

5,591 

World-S 

ROP  Locol . 

19,015 

21,669 

Preprint  Locol . 

6,166 

7,598 

ROP  National . . . 

2,507 

3,103 

Preprint  Notional . 

2,593 

2,513 

Clossified . . . 

18,031 

21,504 

Totol 

48,312 

56,387 

GRAND  TOTAL . 

208,557 

6,044 

228,473 

11,182 

YEAR  TO  DATE  .  .. 

...  1,003,253 

26,248 

1,194,911 

42,957 

VINCENNES,  INO. 

Sun  Commercial-eS 

ROP  Locol . 

21,385 

20,558 

ROP  Notional . 

270 

666 

Clossified . . . . 

7,948 

8,720 

GRAND  TOTAL . 

29,603 

29,944 

YEAR  TO  DATE ... 

...  133,961 

147,542 

WASHINGTON,  PA. 

Observer-Reporter-m 

ROP  Local . . 

21,244 

27,158 

Preprint  Locol . 

36,572 

35,221 

ROP  Notional . 

1,201 

1,512 

Preprint  Notional . 

516 

Clossified . 

27,983 

30.160 

Totol . 

87,000 

94,568 

Observer-Reporter-S 


ROP  Local . 

7,051 

7,914 

Preprint  Lwal . 

27,219 

25,284 

ROP  Notional . 

75 

Classified. . - . 

7,242 

6,363 

Total . - . 

41,512 

39,636 

GRAND  TOTAL . 

128,512 

134,204 

YEAR  TO  DATE . 

534,733 

548,705 

WICHITA  PALLS,  TEXAS 

Times  Record  Mews-mS 

ROP  Local . 

48,875 

48,462 

ROP  Notional . 

1X119 

1,880 

Clossified . - . 

36,489 

44,381 

GRAND  TO'AL . 

86,383 

94,723 

YEAR  TO  DATE . 

377,151 

394,945 

WINDSOR,  ONT. 

Star-e* 

ROP  Locol . 

636,566 

775,304 

Preprint  Locol . 

891,337 

1,042,538 

ROP  Notionol . 

165,7X 

168,768 

Preprint  Notional . 

123,943 

66,534 

Clossified . 

332,154 

405,439 

GRAND  TOTAL . 

.  2,149,7X 

1,458,583 

YEAR  TO  DATE . 

.  8,924,832 

10,685,153 

Note:  Figures  gruen  in  modular  agote  lines 


1991  1990 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

WINSTOf4-$ALEM,  NX. 


ROP  Local . . 

52,629 

12,089 

52,690 

13,655 

Preprint  Locol . 

8,428 

30,163 

15,883 

X.786 

ROP  Notionol . 

3,173 

4,204 

Preprint  Notionol . 

872 

450 

331 

Clossified . 

42,043 

176 

43.172 

90 

Total . 

107,145 

42,878 

116,280 

44J31 

Joumal-S 

ROP  Local . 

15,860 

2,228 

19,746 

4,533 

Preprint  Locol . 

7,044 

27,214 

12,255 

11,271 

ROP  Notionol . 

1,159 

1,757 

Preprint  Notionol . 

11,372 

11,881 

Clossified . 

15,059 

16,451 

Total . . 

50,494 

29,442 

62,090 

15.804 

GRAND  TOTAL . 

157,639 

72,320 

178,370 

60,335 

YEAR  TO  DATE.-_. 

698,906 

265.104 

795,462 

249,417 

Headline  gets 
reader  upset 

John  Newcombe  of  Guelph, 
Ontario,  took  one  look  at  the  front¬ 
page  headline  in  his  local  paper  and 
got  frigging  upset. 

The  headline  in  the  March  16  edi¬ 
tions  of  the  Guelph  Daily  Mercury  ran 
atop  an  article  about  a  woman  stuck  in 
an  unheated  home  because  she  was 
converting  her  furnace  from  home¬ 
heating  oil  to  natural  gas. 

“  ‘It’s  frigging  cold’  says  furnace- 
less  mom,”  the  headline  read. 

Newcombe  took  his  complaint 
about  the  crude  term  —  taken  from  a 
quotation  in  the  third  paragraph  of  the 
story  —  to  the  Ontario  Press  Coun¬ 
cil. 

“While  accepting  that  coarse  lan¬ 
guage  is  a  fact  of  life,  I  believe  it  to  be 
in  the  best  interests  of  society  to  try  to 
encourage  a  correct  use  of  proper 
speech  since  foul  language  is  usually  a 
substitute  for  a  poor  vocabulary,” 
Newcombe  wrote  to  the  council,  a 
voluntary  group  of  provincial  news¬ 
papers  and  the  general  public  which 
hears  complaints  about  news  cover¬ 
age. 

Newcombe  also  complained  that 
young  readers,  “seeing  the  words  in 
an  apparently  responsible  paper, 
[would  conclude]  that  it  was  accept¬ 
able  language.” 

For  its  part,  the  newspaper  said  it 
meant  no  offense.  An  editor  told  the 
council  that  he  thought  about  deleting 
the  word,  but  in  checking  the  dictio¬ 
nary  found  that,  in  addition  to  “copu¬ 
late,”  it  can  mean  “darned”  or 
“damned.” 

The  press  council  declined  to  rule 
on  the  complaint,  saying,  “Because 
community  standards  vary,  the 
Ontario  Press  Council  regards  the 
issue  of  taste  in  language  as  one  for 
each  newspaper  to  judge. 
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Owners  offer  paper  mill  to  community 


The  Ontario  town  of  Kapuskasing 
and  nearby  communities,  500  miles 
northwest  of  Toronto,  were  given  a 
chance  to  become  the  new  owners  of 
the  Spruce  Falls  Power  and  Paper  Co. 
newsprint  mill,  a  mainstay  of  the  local 
economy. 

After  unsuccessful  attempts  to  sell 
the  mill  to  Kruger  Inc.  last  year  and  to 
give  the  mill  to  employees  earlier  this 
year.  Spruce  Falls  owners,  Kimberly- 
Clark  Corp.  and  the  New  York 
Times  Co.,  offered  the  mill  to  the 
communities,  according  to  a  report  in 
the  New  York  Times. 

The  proposed  transfer  of  owner¬ 
ship  to  the  towns  required  that  the 
same  condition  be  met  as  in  the  earlier 


offer  to  employees;  the  $136  million 
purchase  by  the  Ontario  Hydro  pro¬ 
vincial  power  company  of  Spruce 
Falls’  Smoky  Falls  hydroelectric 
facility,  50  miles  from  the  paper  mill. 

Ownership  by  employees  was 
thwarted  when  Ontario  Hydro  failed 
to  meet  a  June  30  deadline  to  agree  to 
acquire  the  power  plant,  which  sup¬ 
plies  half  the  mill’s  electricity.  The 
utility  was  reluctant  to  acquire  the 
plant  without  assurance  it  would  get 
the  required  permitting  for  it’s  expan¬ 
sion.  The  current  offer  expires  July 
20. 

When  the  plan  to  give  the  mill  to 
employees  failed,  Kimberly-Clark 
chairman  and  CEO  Darwin  E.  Smith 


announced  the  idling  of  three  of  four 
paper  machines  and  dismissal  of  1 ,200 
of  1,450  workers  to  make  the  mill 
a  profitable  and  salable  operation 
{E&P,  July  13). 

While  employee  ownership  re¬ 
mained  a  possibility,  the  mill  success¬ 
fully  experimented  with  repulping 
small  quantities  of  undeinked  news¬ 
print.  There  were  also  plans  to  add 
deinking  and  eventually  produce 
newsprint  with  up  to  23%  recycled 
fiber  (E&P,  March  30).  The  Times 
reported,  however,  that  the  latest 
off^er  comes  without  the  parent  com¬ 
panies’  prior  commitment  to  lend  $40 
million  to  upgrade  milt  operations. 

—  Jim  Rosenberg 


Bee  newspapers  proclaim  office  recycling  programs  a  success 


The  McClatchy-owned  Fresno 
(Calif.)  Bee  and  the  Sacramento  Bee, 
are  pushing  office  reycling  programs 
that  have  generated  a  high  degree  of 
employee  enthusiasm,  according  to 
company  officials. 

In  Fresno,  employees  are  now 
wondering,  “Just  how  much  of  my 
garbage  is  realty  garbage?’’  a  spokes¬ 
man  said,  adding  that  nearly  100%  of 
office  “garbage”  is  now  easily  recy¬ 
clable. 

He  said  workers  have  recycled 

Chas.  T.  Main 
gets  design  award 

For  its  design  of  the  New  York 
Times’  Edison,  N.J.,  production 
facility,  Chas.  T.  Main  Inc.  was  pre¬ 
sented  with  an  award  by  the  New 
Jersey  chapter  of  the  American  Con¬ 
crete  Institute  and  the  New  Jersey 
Concrete  and  Aggregate  Association 
for  excellence  in  industrial  architec¬ 
tural  and  structural  design. 

Designed  for  expansion,  the  1.3- 
million-square-foot,  $450-million 
facility  can  accommodate  up  to  10  12- 
unit  press  lines,  it  includes  a  5,000- 
ton  chilled  water  plant,  two  3()0-hp 
firetube  boilers  and  12  custom- 
designed  air-handling  units. 

The  award,  accepted  by  Main’s 
Edison  project  manager,  Nick  Mari- 
ani,  has  been  presented  for  almost  30 
years  for  structures  best  representing 
excellence  in  concept,  originality  and 
the  application  of  structural  concrete 
in  design  and  construction. 


nearly  10,000  pounds  of  white  and 
colored  paper  since  the  program 
kicked  off  during  Earth  Week  in  late 
April. 

At  the  start  there  were  informa¬ 
tional  fliers,  a  promotional  campaign 
and  distribution  of  mugs  made  from 
recycled  materials. 

“We  reclaim  everything  from  plas¬ 
tic  bundle  straps  to  laser  printer  car¬ 
tridges,”  the  spokesman  said. 

As  a  result,  he  continued,  there  has 
been  a  diminishing  reliance  on  solid 
waste  removal.  So  far,  the  Bee  has 
removed  two  large  trash  containers 
form  the  premises. 

Increased  recycling  has  lowered 
yearly  landfill  requirements  by  an 
estimated  2,500  cubic  yards  for  an 
annual  savings  of  nearly  $12,000  in 
container  fees,  the  spokesman  dis¬ 
closed. 

In  two  months,  he  continued,  the 
newspaper  has  reduced,  reused  and 
recycled  its  way  to  a  30%  reduction  in 
solid  waste  removal  needs. 

Following  a  test  program  in  three 
departments,  more  than  250  conve¬ 
nient  desktop  recycling  containers 
were  placed  among  all  departments 
for  employee  use.  In  addition,  some 
50  hallway  containers  are  being  used 
for  white  and  colored  paper,  com¬ 
puter  paper,  newspapers,  glass  and 
aluminum. 

At  the  Sacramento  Bee,  employees 
are  being  counted  on  for  the  success 
of  a  white  paper  recycling  project,  it 
was  reported. 

“Landfill  sites  are  filling  up  at 
alarming  rates,”  said  marketing 


director  Eric  Douglas.  “The  recy¬ 
cling  program  is  one  way  that  we  can 
help  curtail  this  problem  and  our 
employees  seem  eager  to  do  their 
share.” 

As  part  of  the  program,  personnel 
discard  used  white  paper  and  com¬ 
puter  paper  in  cardboard  boxes  stored 
on  their  desks.  Colored  and  fax  paper 
and  other  trash  are  dropped  in  regular 
trash  containers. 

At  the  end  of  the  day,  employees 
empty  their  boxes  into  specially- 
marked  white  trash  cans.  The  Bee’s 
maintenance  department  then  depos¬ 
its  the  contents  into  a  bin  for  recy¬ 
cling. 

To  introduce  the  idea,  a  costumed 
actor  playing  a  “white  knight”  visited 
each  department  to  distribute  fliers 
about  the  program,  answer  questions 
and  stir  up  excitement,  a  spokeswo¬ 
man  said. 

—  M.L.Stein 


Skip  Connors 
named  GMA  mgr. 

Graphic  Management  Associates 
Inc.  announced  the  appointment  of 
John  F.  (Skip)  Conpors  to  the  position 
of  national  accounts  manager  for  the 
post-press  systems  supplier,  based  in 
Southborough,  Mass. 

Connors,  who  Joined  GMA  in  1984 
and  served  in  the  Northeast  region,  is 
responsible  for  the  organization  and 
marketing  development  of  the  major 
newspaper  groups  and  other  major 
newspaper  accounts. 
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step  back  for  a  quarterly  look  at  vol¬ 
ume  trends.  Reports  can  also  look  at 
revenue,  total  ads  or  number  of  ads 
taken  by  each  user  for  a  given  time 
period,  the  value  of  an  advertiser’s 
business,  advertisers’  locations  and 
other  data. 

Along  with  this,  sales  prompts  are 
provided  according  to  advertiser-spe¬ 
cific  information  attached  to  each 
phone  number.  Where  no  such  data 
are  available,  the  system  prompts  the 
user  according  to  ad  group  or  classifi¬ 
cation.  Demonstrating  the  system, 
senior  programmer  Jon  Williams 
noted  a  “tickertape”  that  “shows  a 
one-line  entry  for  each  part  of  the 
[ad’s]  cost,”  as  well  as  a  running  total 
cost. 

A  feature  on  the  editorial  side  is  a 
photo  editor  that  lists  images  from 
any  source  that  are  imported  into  a 
Cybergraphic  directory.  The  photos 
themselves  show  up  as  black-and- 
white  thumbnails  (up  to  eight  on  a  PC 
or  15  on  a  Sun  terminal). 

Though  displayed  at  very  low  reso¬ 
lution,  the  images  are  adequately 
identifiable  for  reference  purposes 
and  for  cropping  and  assigning  to  a 
page,  whereafter,  upon  completion 
and  with  the  entire  assembled  page 
shown  on  screen,  the  RIP  substitutes 
a  high-resolution  version  prior  to  out¬ 
put. 

The  page-tracking  portion  of  Cy¬ 
bergraphic  pagination  begins  with  a 
range  of  pages  from  a  list  of  up  to  64 
pages.  Completion  of  a  category  of 
work  or  component  of  a  story  is  indi¬ 
cated  by  a  red  check.  The  system 
presents  everything  from  the  overall 
progress  of  stories  to  a  list  that  just 
shows  where  heads  have  yet  to  be 
placed.  Incomplete  stories  can  be 
routed  to  the  proper  desk. 

Like  the  ad  system’s  reporting,  edi¬ 
torial  provides  management  features 
that  not  only  track  progress  but  also 
productivity.  For  example,  the  sys¬ 
tem  can  check  time  remaining  for  cer¬ 
tain  jobs,  such  as  writing  a  given 
headline,  according  to  user-supplied 
work  profiles.  An  editor  can  view 
pages  and  see  time  still  needed  for 
certain  tasks  in  order  to  best  allocate 
time  and/or  assign  work  in  the 
remaining  time. 

The  capability  may  be  viewed  and 
used  as  one  to  manage  production  or 
to  measure  productivity,  or  both.  But 
in  a  context  of  pagination  as  organiza¬ 
tion  as  well  as  production,  there 
seems  every  reason  to  automate  also 
this  part  of  an  editor’sjob.  (At  least  one 
other  vendor  has  created  a  similar 


capability  for  ad  production.) 

Williams  was  diplomatic  but  to  the 
point:  “Our  customers  are  already 
paginating.  This  is  the  tool  to  watch  it, 
and  make  decisions.” 

He  said  charting  used  to  represent 
page  completion  grew  out  of  Cyber¬ 
graphic  president  Les  Thomas’s  own 
system  project  planning  needs. 


Alliance 

(Continued  from  page  15) 


Journal,  which  reported  Intel  had 
“got  the  two  companies  to  state  that 
their  software  would  be  developed  to 
run  on  Intel’s  future  chips.” 

Further,  it  is  a  partial  gain  for 
Motorola.  While  that  firm  is  to 
develop  an  IBM-based  RISC  chip 
suitable  in  size  and  cost  for  the  Macin¬ 
tosh  (and  sell  it  also  to  IBM  or  anyone 
else),  its  current  RISC  processor  will 
have  to  find  other  buyers. 

The  manufacturers  will  set  up  a 
separate  jointly  owned  company  to 
develop  a  new  operating  system  com¬ 
mon  to  Apple  and  IBM  machines.  The 
chip  and  the  operating  system  are  not 
expected  for  at  least  three  years. 
Though  published  accounts  differ 
somewhat,  the  new  operating  system 
would  seem  an  outgrowth  of  Apple’s 
own  efforts  in  the  area,  which  report¬ 
edly  have  cost  it  more  time  and 
money  than  anticipated. 

The  new  system  would  amply 
exploit  new  chip  technology  and,  pre¬ 
sumably,  allow  the  companies’ 
machines  to  run  the  same  applica¬ 
tions. 

The  new  product  is  to  employ 
object-oriented  programming  built 
from  versatile  prewritten  software 
modules  that  are  easier  for  developers 
to  assemble  or  customize  and  for 
users  to  work  with.  IBM  had  earlier 
been  given  a  preview  of  Apple’s  work 
in  this  area. 

If  the  partnership  endures,  even 
before  a  new  RISC  chip  and  system 
software  emerge,  IBM  and  Apple 
may  be  selling  each  other’s  comput¬ 
ers,  working  to  run  Mac  software 
under  a  modified,  Mac-like  version  of 
IBM’s  AIX  and  putting  IBM  technol¬ 
ogy  and  programs  on  the  Mac  plat¬ 
form. 

The  near-term  and  longer-range 
efforts  may  induce  third-party  soft¬ 
ware  developers  to  devote  more 
attention  to  a  potentially  much  larger 
customer  base.  The  resulting  soft¬ 
ware  products  are  what  will  deter¬ 
mine  the  partnership’s  market  suc¬ 
cess. 

At  best,  it  may  mean  more  products 
available  to  run  on  more-capable 
machines.  Integration  would  be  a 


design  feature  rather  than  a  post-pur¬ 
chase  chore. 


Letters 

(Continued  from  page  5) 


real-life  news  generated  inside  the 
effete,  self-serving  bureaucracy  at  the 
United  Nations. 

We  need  stories  on  the  death- 
through-random-violence  that 
threatens  kids  and  the  aged  in  Ameri¬ 
can  cities;  on  the  drugs  that  motivate 
cruel,  amoral  youth  gangs  to  such 
murder;  on  the  corrupt,  really  rotten, 
education  system  that  leads  them  into 
crime  as  much  as  drugs  do,  as  it  pro¬ 
duces  less  civilization  at  more  cost 
than  schooling  in  any  other  country; 
on  the  family-destroying  policies  of 
government  that  reject  religion  or 
morality  while  refusing  to  be  “judg¬ 
mental”  about  robbery  or  riots  or  raw 
sex. 

I  agree  with  Winship  that  Ameri¬ 
cans  want  news  in  their  newspapers, 
not  entertainment  —  which  is  tv’s 
ultimate  measure  of  everything.  Even 
Arnett  in  Baghdad  —  and  it  is  impor¬ 
tant  to  recognize  this  —  was  not 
news  as  fact  but  news  as  entertain¬ 
ment.  To  rise  above  that  confusion, 
newspapers  must  deal  with  facts  but 
not  the  tired  “Curmudgeon’s”  facts 
based  on  an  outworn  ideology  and  on 
do-good  abstraction. 

What  I’m  saying  is;  We  need  a  cur¬ 
mudgeon  who  looks  at  today’s  papers 
in  today’s  world  and  guides  the  press 
toward  direct  service  and  information 
on  the  things  that  American  men  and 
women  talk  about  in  their  homes,  on 
their  streets,  at  work,  as  the  life 
around  them  becomes  constantly 
more  threatening. 

The  Kurds  move  us  as  emotional 
abstractions  in  the  news;  but  the 
mothers  and  fathers  I  know  next  door 
want  much  more  in  the  news  about 
the  classrooms  their  kids  populate 
daily,  the  people  on  their  street  where 
a  cop  may  pass  once  a  week,  the  food 
that  is  cheap  or  expensive  or  environ¬ 
mentally  doubtful  in  their  stores. 

William  Rush 
New  Haven,  Conn. 

Donations  total 
more  than  $50,000 

Since  March,  donations  of  cash  and 
services  from  the  Daily  Press  Inc.  of 
Newport  News,  Va.,  to  honor  and 
assist  the  families  of  military  person¬ 
nel  who  served  in  Operation  Desert 
Storm  have  totaled  more  than 
$50,(XX),  the  company  has  reported. 
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Angry  mail  and  ‘hate  speech’  discussed 

The  two  emotional  topics  are  focused  on  at  the  recent  National 
Society  of  Newspaper  Columnists  meeting  in  West  Virginia 


By  David  Astor 

“Hate  speech”  was  on  the  agenda 
and  angry  mail  wasn’t,  but  both  ended 
up  being  discussed  at  the  recent 
National  Society  of  Newspaper  Edi¬ 
tors  convention  in  Huntington, 
W.Va. 

The  NSNC  meeting  opened  with  a 
session  on  the  alleged  William  Ken¬ 
nedy  Smith  rape  which  quickly 
veered  into  a  more  general  discussion 
of  the  critical  mail  columnists  receive. 

Discussion  leader  Ron  Wiggins,  a 
columnist  for  Florida’s  Palm  Beach 
Post,  told  attendees  that  he  recently 
wrote  a  piece  stating  that  women  who 
are  raped  might  consider  filing  civil 
lawsuits  rather  than  criminal  charges 
against  their  attackers. 

Wiggins  said  criminal  cases  (such 


as  the  upcoming  Smith  trial)  are 
harder  for  women  to  win  than  civil 
ones  because  the  accused  rapist  has 
to  be  found  guilty  “beyond  a  reason¬ 
able  doubt”  —  an  especially  tough 
verdict  to  obtain  with  “date  rape.” 

The  columnist  emphasized  that  he 
wasn’t  arguing  for  lessening  the  pun¬ 
ishment  rapists  receive.  Instead,  Wig¬ 
gins  said,  he  thought  the  civil  case 
route  would  assure  more  rape  victims 
of  some  justice  rather  than  none. 

A  female  Post  reader  subsequently 
wrote  Wiggins  an  angry  letter  stating 
that  the  legal  system  is  stacked 
against  rape  victims,  that  there  is  a 
“vast  gap”  between  men  and  women 
in  understanding  the  seriousness  of 
rape,  that  rape  is  a  crime  of  violence 
and  not  sex,  and  that  date  rape  can  be 
worse  for  the  victim  than  rape  by  a 


Arnold  Schwartzman  starts  to  pay 


Disgraced  syndication  attorney/ 
agent  Arnold  Schwartzman  has 
started  paying  back  some  of  the 
money  he  took  from  former  clients. 

Columnist  Martha  Smith  told  E&P 
she  received  a  Schwartzman  money 
order  this  month  for  $1,000  of  the 
$4,000  owed  her  under  the  terms  of 
the  diversion  program  Schwartzman 
entered  this  spring. 

The  program  for  “first-time  non¬ 
violent  felony  offenders,”  kept 
Schwartzman  from  a  possible  jail 
term  after  he  had  used  Smith’s  credit 
card  for  personal  expenses,  forged 
Creators  Syndicate  president  Richard 
Newcombe’s  signature  on  a  fake  con¬ 
tract,  and  more.  A  total  of  about  two- 
dozen  clients  were  affected  by  the 
attorney/agent’s  actions  (see  E&P, 
April  27,  etc.). 

“I’m  amazed  and  astonished,”  said 
Smith,  who  is  based  at  the  Providence 
(R.I.)  Journal-Bulletin.  “I  never 
thought  I  would  see  a  dime.  Diversion 
seems  to  be  working.  I’m  very  pleas¬ 
antly  surprised.” 

Smith  “can  anticipate  a  $750  pay¬ 
ment  in  mid-September,”  according 
to  a  letter  she  received  from  diversion 
officer  Bruce  Henninger  of  the  Mont- 


Schwartzman  Smith 

gomery  County  (Ohio)  Prosecutor’s 
Office.  He  added,  “It  is  the  intention 
of  our  office  to  have  you  fully  com¬ 
pensated  by  next  July.” 

Schwartzman  represented  aspiring 
talent  as  well  as  superstars  such  as 
“The  Family  Circus”  creator  Bil 
Keane  of  King  Features  Syndicate, 
“The  Far  Side”  creator  Gary  Larson 
of  Universal  Press  Syndicate,  and 
“Mother  Goose  &  Grimm”  creator/ 
Dayton  Daily  News  editorial  car¬ 
toonist  Mike  Peters  of  Tribune  Media 
Services  and  United  Feature  Syndi¬ 
cate. 

United  and  Creators  sued  Schwartz¬ 
man  last  year,  and  settled  after  he  had 
admitted  guilt. 

— David  Astor 


stranger  because  the  women  might 
not  trust  men  she  knows  anymore. 

Wiggins  contended  that  parts  of  the 
letter  criticized  him  for  things  he 
didn’t  even  write  about  in  his  column. 

This  launched  the  session  atten¬ 
dees  into  a  discussion  of  how  they 
have  been  receiving  angrier  letters 
from  readers  in  recent  years. 

“Everybody  is  too  sensitive  these 
days,”  said  Jerry  Zezima  of  the  Stam¬ 
ford  (Conn.)  Advocate  and  Los 
Angeles  Times-Washington  Post  News 
Service. 

“You  don’t  even  have  to  be  outra¬ 
geous  to  get  strong  response  from 
readers,”  said  convention  host  Jim 
Casto  of  the  Huntington  Herald-Dis¬ 
patch. 

Mike  Harden  of  the  Columbus  Dis¬ 
patch  and  Scripps  Howard  News  Ser¬ 
vice  agreed,  observing  that  even 
“insignificant”  subjects  can  rouse 
“blood  and  passion”  in  readers. 

“I  once  did  a  whimsical  column 
about  getting  rid  of  moles  in  the  back¬ 
yard,  and  I  got  a  letter  from  a  moles 
rights  group!”  said  the  NSNC  secre¬ 
tary.  “You  have  to  toughen  your  hide 
to  be  a  columnist.” 

Why  the  angrier  responses?  Wig¬ 
gins  cited  the  “agendasizing”  of  the 
U.S.  —  with  attendees  noting  that 
they  receive  very  critical  letters  from 
animal  rights  groups,  environmental¬ 
ists,  right-wingers,  and  others. 

Others  said  a  number  of  readers  are 
very  angry  with  their  lives,  the  eco¬ 
nomy,  and  more  —  and  do  not  hesi¬ 
tate,  in  a  time  of  less  respect  for 
authority,  to  take  their  discontent  out 
on  journalists,  politicians,  and  others 
with  some  power. 

Several  attendees  did  note  that  they 
would  rather  get  angry  mail  than  no 
mail  at  all  because  it  shows  their  col¬ 
umns  are  being  read. 

A  couple  of  columnists  observed 
that  they  get  mail  from  people  who 
vow  never  to  read  them  again  —  and 
then  receive  letters  from  these  same 
readers  criticizing  subsequent  pieces! 

Phil  Mayer  of  the  Honolulu  Star- 
Bulletin  said  it  is  usually  just  a  small 
number  of  readers  who  send  hate 
mail.  He  reported  that  he  gets  anti- 
Semitic  letters,  but  believes  they  are 
(Continued  on  next  page) 
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‘Dykes’  comic  strip  in  syndication 


Alison  Bechdel 


It  may  not  be  appearing  in  Ameri¬ 
ca’s  major  dailies,  but  a  comic  set  in 
the  lesbian  community  has  been 
growing  in  popularity. 

“Dykes  to  Watch  Out  For”  — 
which  mixes  humor  with  more  serious 


Ex-football  player  is  doing  feature 


Former  pro  football  player  Ron 
Marquardt  is  doing  a  syndicated  col¬ 
umn  called  “Feeling  Fit.” 

The  Californian  is  currently  direc¬ 
tor  of  the  Longevity  Center  for  weight 
loss,  weight  maintenance,  and  fitness 
in  Concord  and  Sacramento. 

Marquardt,  who  has  a  doctorate 
degree  in  nutrition  from  the  Univer¬ 
sity  of  California  at  Berkeley,  is  also  a 
consultant  for  football’s  Seattle  Sea- 
hawks  and  basketball’s  Golden  State 

(Continued  from  previous  page)  | 
probably  all  from  one  person. 

Indeed,  NSNC  convention  atten¬ 
dees  emphasized  that  the  great 
majority  of  mail  they  receive  remains 
friendly  as  well  as  helpful  and  insight¬ 
ful. 

“I  really  kind  of  treasure  those  let¬ 
ters,  and  they  may  lead  to  other  col¬ 
umns,”  said  NSNC  president  Mary 
Ann  Lindley  of  the  Tallahassee  (Fla.) 
Democrat  and  KRTN  News  Wire.  “I 
often  learn  from  my  readers.” 

Later  in  the  day,  there  was  a  panel 
session  on  hate  speech,  “political 
correctness,”  and  related  matters. 

One  panelist  —  Dr.  Nell  Bailey, 
vice  president  and  dean  of  student 
affairs  at  Huntington’s  Marshall  Uni¬ 
versity  —  said  “there’s  no  absolute 
right  to  free  speech.”  She  reported 
that  Marshall  has  had  at  least  some 
success  with  educational  programs 
aimed  at  students  who  have  launched 
verbal  and  written  attacks  against 
gays  and  others. 

Another  panelist  —  Dr.  William 
Denman,  professor  of  speech  and 
director  of  the  Yeager  Scholars  Pro¬ 
gram  at  Marshall  as  well  as  an  active 
ACLU  member  —  agreed  that  educa¬ 
tion  can  be  helpful  but  said  even 
objectionable  speech  shouldn’t  be 
censored  if  it  doesn’t  incite  violence. 

“It  is  a  noble  goal  to  try  to  eradicate 
racism  and  sexism  .  .  .  but  you  can’t 
sanitize  a  world  that  is  unsanitiz- 
able,”  he  stated.  “This  is  often  done 
with  the  best  of  intentions,  but  it  vio¬ 
lates  constitutional  liberties.  And 
there  are  far  more  pressing  problems 
[than  hate  speech]  to  deal  with,  such 


Warriors.  He  is  a  former  teacher,  too. 

The  44-year-old  columnist  played 
football  at  the  University  of  Hawaii, 
where  he  earned  a  biology  degree, 
and  then  went  on  to  become  a  240- 
pound  linebacker  for  the  New 
Orleans  Saints.  Marquardt  now 
weighs  180,  and  is  a  cyclist  and  mar¬ 
athon  participant. 

For  more  information,  contact 
Gene  Donner  &  Associates,  3368 
Walnut  Lane,  Lafayette,  Calif.  94549. 

as  bias  in  hiring.” 

Wiggins,  speaking  from  the  audi¬ 
ence,  said  he  prefers  to  see  offensive 
speech  wiped  out  by  being  rejected  in 
the  “popular  marketplace”  rather 
than  by  being  censored.  He  com¬ 
mented  that  the  waning  popularity  of 
Andrew  Dice  Clay  is  an  example  of 
this. 

Panelist  and  moderator  Dr.  Ralph 
Turner,  a  professor  at  Marshall’s  W. 
Page  Pitt  School  of  Journalism,  told 
the  audience,  “Censorship  on  cam¬ 
puses  today  will  be  censorship  in  your 
newsrooms  tomorrow.” 

He  also  remarked  during  another 
part  of  the  session,  “I  wonder  if  any¬ 
one  truly  believes  in  freedom  of 
speech  unless  it  applies  to  them.” 

Turner  did  note  that  he  has  seen 
some  improvement  in  racial  matters 
over  the  years.  He  said,  by  way  of 
example,  that  Marshall  used  to  have  a 
minstrel  show  on  campus. 

But  NSNC  treasurer  Bob  Hill  of  the 
Louisville  Courier-Journal  and  Gan¬ 
nett  News  Service  commented  from 
the  audience,  “When  George  Bush 
can  run  against  Willie  Horton,  have 
things  changed  so  much?” 

The  NSNC  is  meeting  next  year  in 
Columbus,  Ohio,  which  will  be  cele¬ 
brating  the  500th  anniversary  of  its 
namesake’s  voyage.  Portland,  Ore., 
is  the  1993  convention  site. 

*  «  « 

Due  to  a  copy-editing  error  in  last 
week’s  NSNC  convention  article,  it 
was  made  to  seem  as  though  the  orga¬ 
nization  gave  its  Sitting  Duck  Award 
to  three  people.  Roseanne  Barr  was 
the  only  winner. 


material  —  is  now  syndicated  to  more 
than  40  gay/lesbian,  feminist,  and 
alternative  newspapers  in  the  United 
States  and  Canada.  The  strip  has  also 
been  collected  in  three  best  sellers 
published  by  the  Ithaca,  N.Y. -based 
Firebrand  Books. 

Alison  Bechdel’s  comic  features 
eight  regular  cast  members,  three  of 
whom  are  white  and  five  of  whom  are 
of  color.  Several  are  political/social 
activists. 

Characters  includes  Mo,  a  Mad- 
wimmin  Books  shelf  Stocker  who  has 
a  large  capacity  for  anxiety;  Harriet,  a 
state  human  rights  investigator;  Clar¬ 
ice,  a  law  student;  and  Toni,  an 
accountant. 

Toni  and  Clarice  are  a  couple,  as 
are  Harriet  and  Mo. 

There  is  also  Mo’s  co-worker  Lois, 
who  is  into  “flirtation  and  seduc¬ 
tion”;  Ginger,  a  graduate  student  and 
freshman  English  teacher;  Sparrow, 
who  does  individual  and  group  ther¬ 
apy;  and  Jezanna,  the  Madwimmin 
boss  who  holds  annual  coming-out 
parties. 

Bechdel  grew  up  in  rural  Pennsyl- 
( Continued  on  page  42) 


HELP  YOUR 
READERS 
MAKE  GOOD 
BABIES. 


Fashion  magazine  editor  Pam  Satran 
advises  mamas  and  papas  with  her 
weekly  ‘One-Minute  Parent."  Shar- 


how  to  give  their  babies  the  good 
things  in  life.  And  turning  the  baby 
boom  into  a  readership  boom. 

Call  toll-free  800-445-4555  for  a 
free  sanmle  from  our  mini  packages. 
Alaska,  California,  Hawaii  and 
Canada,  call  collect  (619)  293-1818. 
Get  the  package  that  ties  up  reader- 
ship  and  revenues. 


EDITOR  &  PUBLISHER  for  July  20,  1991 


41 


SYNDICATES/NEWS  SERVICES 


Lois,  Sparrow,  and  Ginger  discuss  Ginger's  experience  at  a  recent  conference. 


(Continued  from  page  41) 
vania  and  attended  Ohio’s  Oberlin 
College,  where  she  came  out  as  a 
lesbian  in  1979. 

After  graduation,  Bechdel  moved 
to  New  York  City,  where  the  first 
“Dykes  to  Watch  Out  For”  cartoon 
was  published  in  a  1983  issue  of 
Womanews.  The  current  regular  cast 
of  characters  was  added  later. 

Bechdel  —  now  based  at  P.O.  Box 
41,  Grand  Isle,  Vt.  05458  —  also 
works  as  a  free-lance  cartoonist  and 
illustrator. 

— David  Astor 

Speech  and  awards 

The  president  of  the  International 
Center  for  Human  Rights  and  Demo¬ 
cratic  Development  spoke  at  the 
recent  Association  of  Canadian  Edi¬ 
torial  Cartoonists  convention  in  Mon¬ 
treal. 

“Whatever  the  motives,  you  insane 
people  work  for  the  sanity  of  soci¬ 
ety,”  Edward  Broadbent  told  meet¬ 
ing  attendees.  “You  remind  those 
who  rule  to  remain  humble  and  to 
correct  their  ways  or  they  will  soon  be 
without  power.  And  you  give  to  the 
rest  of  us  that  splendid  momentary 
illusion  that  we  are  superior  to  those 
who  govern.” 

The  convention  also  featured  the 
presentation  of  awards  to  retired 
Montreal  Gazette  editorial  cartoonist 
John  Collins  (the  first  Canadian  to 
serve  as  president  of  the  Association 
of  American  Editorial  Cartoonists) 
and  renowned  Canadian  cartoonist 
Robert  LaPalme  (founder  of  the  Mon¬ 
treal  International  Salon  of  Car¬ 
toons). 

LaPalme  received  a  special  lifetime 
achievement  trophy  on  behalf  of 
American  cartoonists  from  Cartoon¬ 
ists  &  Writers  Syndicate  president/ 
editorial  director/editorial  cartoonist 
Jerry  Robinson.  CWS-represented 


cartoonists  were  among  the  syndi¬ 
cated  creators  in  attendance  at  the 
meeting. 

Speaking  of  honors,  Chris  Britt  of 
the  Houston  Post  and  Copley  News 
Service  won  a  first-place  award  for 
editorial  cartoons  from  the  Press  Club 
of  Houston. 

And  self-syndicated  “Capital  Con¬ 
nections”  columnist  Karen  Feld  has 
been  honored  by  the  Washington, 
D.C. -based  Capital  Press  Women. 

They  succeed  Dallis 

More  details  about  the  continuation 
of  “Rex  Morgan,  M.D.,”  “Judge 
Parker,”  and  “Apartment  3-G”  have 
been  released  by  North  America  Syn¬ 
dicate. 

Dr.  Nick  Dallis,  who  created  the 
three  continuity  comics,  died  this 
month  (see  E&P,  July  13). 

“Rex”  and  “Judge”  will  be  written 
by  the  Arizona-based  Woody  Wilson, 


•LDOK.  sake-  AU  I’M  SAYING  IS 
THAT  WE  DON’T  KNOW  EON  SimE  IF 
IT’S  J2£  TEN-FOOT  SIAMESE  TWIN 
RABBIT." 

Cartoon  panels  such  as  the  above  are 
being  syndicated  by  Rick  Olson,  P.O. 
Box  21302,  Minneapolis,  Minn.  55421. 


who  worked  with  Dallis  for  nearly 
nine  years.  Seven-year  “Rex”  artist 
Tony  DiPreta  and  26-year  “Judge” 
artist  Harold  LeDoux  will  continue 
drawing  the  strips. 

Alex  Kotzky,  who  has  drawn 
“Apartment  3-G”  since  it  began  in 
1961,  will  now  also  write  the  comic. 

From  ‘Family  Circle’ 

A  column  from  Family  Circle 
magazine  has  become  part  of  the  New 
York  Times  Syndicate's  “PageUp” 
lifestyle  and  entertainment  package. 

The  700-word  “Family  Circle: 
Living  in  the  ’90s”  —  available  twice 
a  month  —  offers  hints  in  the  areas  of 
health,  medicine,  consumerism,  and 
the  environment. 

“PageUp”  consists  of  eight  articles 
a  week  from  writers  and  publications 
around  the  world.  Art  is  included. 


Comic  merchandise 

The  retail  value  of  “Peanuts” 
licensed  merchandise  was  an  esti¬ 
mated  $520  million  worldwide  in 
1990,  according  to  last  month’s  issue 
of  The  Licensing  Letter  publication. 

TLL  said  “Garfield,”  the  second 
most  successful  licensed  comic, 
could  have  1991  retail  sales  of  $44() 
million. 

The  two  United  Feature  Syndicate- 
distributed  strips  are  by  Charles  M. 
Schulz  and  Jim  Davis. 


Borgman  exhibition 

Ten  editorial  cartoons  by  1991 
Pulitzer  Prize  winner  Jim  Borgman 
are  on  display  at  the  Cincinnati  Art 
Museum  through  September  1 . 

Borgman,  who  is  with  the  Cincin¬ 
nati  Enquirer  and  King  Features  Syn¬ 
dicate,  spoke  at  the  museum  July  17. 


42 


EDITOR  &  PUBLISHER  for  July  20,  1991 


Closes 

(Continued  from  page  9) 

out-of-state  owners  who  installed  a 
series  of  transient  managers  and 
slashed  product  and  staff  “to  increase 
profit.” 

Since  the  Herald  closed,  Ellis  said, 
the  Journal  Inquirer  had  been 
“deluged”  with  more  than  3,000  new 
subscriptions,  but  had  hired  no  Her¬ 
ald  staffers  because  of  the  weak 
advertising  climate. 

Scripps  League  retains  19  other 
daily  papers,  none  of  which  is  in  trou¬ 
ble,  Warkins  said. 

*  *  * 

In  other  developments,  Charlottes¬ 
ville,  Va. -based  Scripps  League 
announced  it  had  opened  a  new  $1.4 
million  production  plant,  featuring  a 
six-unit  Goss  Community  press,  at  its 
Hanford  (Calif.)  Sentinel.  It  also 
improved  color  production  and  com¬ 
puter  hardware  and  software  at  other 
papers. 

Its  papers  in  Napa,  Calif.;  Flag¬ 
staff,  Ariz.,  and  Provo,  Utah,  added 
Saturday  editions  to  become  seven- 
day  dailies. 

It  moved  its  14-person  accounting 
and  services  subsidiary,  SLN  Service 
Co.,  to  Herndon,  Va.,  from  San 
Mateo,  Calif.,  to  be  nearer  the  head¬ 
quarters. 

Warkins  said  the  company  was  “in 
very  strong  financial  health”  and  was 
actively  seeking  to  buy  dailies  and 
weeklies. 

Hoge  resigns 

James  Hoge,  New  York  Daily 
News  publisher  through  a  bitter  five- 
month  strike  and  the  paper's  transfer 
from  the  Tribune  Co.  to  British 
publisher  Robert  Maxwell,  has  re-  ; 
signed. 

The  move  was  expected,  despite 
denials  that  Hoge  was  believed  to  be 
leaving.  He  left  his  office  weeks  ago, 
ostensibly  to  tour  Maxwell’s  plants  in 
Europe.  Recent  newspaper  reports 
anticipated  his  resignation. 

One  account  quoted  a  secretary  as 
saying  Hoge  no  longer  worked  at  the 
paper  and  its  official  spokesman,  who 
said  Hoge  remained  as  publisher. 

No  replacement  was  announced. 

A  press  release  said  Hoge  was 
named  as  a  senior  fellow  at  the 
Institute  of  Politics  at  the  John  F. 
Kennedy  School  of  Government  at 
Harvard  University  in  Boston. 

The  release  said  Hoge  and  other 
senior  executives,  as  part  of  the  trans¬ 
fer  agreement,  agreed  to  stay  three 
months  after  the  March  20  ownership 


change.  It  said  Hoge  would  remain  as 
a  “consultant”  to  the  Daily  News, 
where  he  has  been  publisher  seven 
years. 

Romano  dies 

Peter  P.  Romano,  former  director/ 
technical  services  for  the  American 
Newspaper  Publishers  Association 
and  director  of  the  annual  ANPA/ 
TEC  conference,  died  of  cancer  July 
12  in  Carteret,  N.C. 

He  was  65  and  had  spent  24  years 
with  the  newspaper  association,  join¬ 
ing  the  ANPA  Research  Institute  in 
1966  and  retiring  in  August  1990. 

He  was  well  known  in  newspaper 
production,  with  41  years  in  the  field. 
Before  joining  ANPA,  he  had  worked 
as  director  and  chief  engineer  of  a 
division  of  Wood  Newspaper 
Machinery  Corp.  (now  MAN-Roland 
U.S.A.  Inc.)  and  a  corporate  officer 
of  that  firm. 

He  leaves  his  wife,  Carolyn,  one 
son  and  two  grandchildren. 


Photographer 
apprehends 
robbery  suspect 

Local  authorities  in  Baton  Rouge, 
La.,  were  given  some  assistance  June 
17  when  State-Times  and  Morning 
Advocate  photographer  Guy  Rey¬ 
nolds  spotted,  pursued  and  appre¬ 
hended  a  robbery  suspect. 

Reynolds,  who  had  been  monitor¬ 
ing  a  police  scanner  and  was  on  hand 
to  photograph  the  canine  manhunt  in 
progress,  spotted  the  suspect 
attempting  to  climb  a  fence.  When  she 
tried  to  run  away,  Reynolds  tackled 
her  and  waited  for  police. 

Local  police  said  Reynolds  may  be 
eligible  for  a  citation. 

Business  monthly 
sold  by 

Times  Publishing 

The  Atlanta-based  business 
monthly  magazine  Georgia  Trend, 
which  previously  was  owned  by 
Times  ^blishing  Co.  of  St.  Peters¬ 
burg,  Fla.,  has  been  sold  to  Grimes 
Publications  of  Athens,  Ga. 

The  critically  lauded  magazine, 
which  has  a  circulation  of  40,000,  lost 
more  than  $5  million  in  its  first  six 
years  of  operation,  according  to 
Andrew  P.  (Torty,  director  of  market¬ 
ing  and  affiliates  for  Times  Publish¬ 
ing. 


The  company  also  reportedly 
stopped  publication  of  its  publication 
Arizona  Trend  in  1990  after  four 
unprofitable  years. 

During  the  last  23  years.  Grimes 
Publications  has  operated  more  than 
20  daily  and  weekly  newspapers  in 
Georgia  and  Alabama. 

The  company’s  owner,  Millard  B. 
Grimes,  a  former  editor  of  the  Colum¬ 
bus  (Ga.)  Enquirer,  has  predicted  a 
successful  future  for  Georgia  Trend. 

“We  .  .  .  plan  to  make  a  profit,  and 
quickly,”  Grimes  told  the  St.  Peters¬ 
burg  (Fla.)  Times,  which  is  published 
by  Times  Publishing.  “That  has  to  be 
the  goal  of  any  magazine,  and  espe¬ 
cially  one  reporting  and  analyzing 
business.” 

NABJ  approved 
as  member 
of  ACEJMC 

The  National  Association  of  Black 
Journalists  was  unanimously 
approved  as  a  new  member  of  the 
Accrediting  Council  on  Education  in 
Journalism  and  Mass  Communica¬ 
tions  at  the  group’s  recent  meeting. 

ACEJMC  president  John  M. 
Lavine,  director  of  the  Newspaper 
Management  Center  at  the  Medill 
School  of  Journalism  at  Northwest¬ 
ern  University  in  Evanston,  Ill.,  said 
he  was  delighted  to  have  the  NABJ 
join  the  Council. 

“This  action,  along  with  the  mem¬ 
bership  of  the  Association  of  Black 
College  Journalism  and  Mass  Com¬ 
munication  Programs  a  year  ago,  will 
allow  us  to  be  more  active  in  our 
commitment  to  fostering  diversity  at 
schools  of  journalism  and  mass  com¬ 
munications,”  Lavine  said. 

In  addition,  the  Council  approved 
two  schools  for  unit  accreditation,  the 
school  of  journalism  and  mass  com¬ 
munication  at  Florida  International 
University  and  the  department  of 
journalism  at  the  University  of  Wis¬ 
consin  at  Eau  Claire. 

According  to  the  ACEJMC,  94 
schools  and  departments  now  are 
accredited  by  the  Council. 


New  golf 
publication 


Gannett  Suburban  Newspapers  of 
White  Plains,  N.Y.,  has  targeted  the 
area’s  golf  enthusiasts  with  the  intro¬ 
duction  of  Suburban  Golf. 

The  publication  will  be  distributed 
inside  local  Sunday  editions. 

GSN  publishes  11  daily  papers  in 
suburbs  of  New  York  City. 
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development  of  potential  whistle¬ 
blowers  as  sources.  It  has  become 
source  journalism,  protecting  high- 
level  sources  against  the  whistle¬ 
blowers. 

Simply  speaking,  the  hard  ques¬ 
tions  are  not  being  asked. 

I  mean,  let’s  face  it,  where  was  the 
press  while  the  Iran-contra  affair  was 
going  on?  Where  was  the  press  while 
America’s  savings  and  loans  were 
being  bilked?  Where  was  the  press 
when  the  U.S.  attorney  general  wiped 
out  the  Strike  Forces  Against  Orga¬ 
nized  Crime  in  the  midst  of  this  coun¬ 
try’s  supposed  war  against  drugs? 

The  only  reason  why  journalists 
rate  a  notch  higher  than  politicians  in 
public  opinion  polls  is  because  of  the 
stringent  public  disclosure  require¬ 
ments  that  politicians  are  subjected 
to. 


testified  against  another  cop. 

In  fact,  the  media  are  at  their  worst 
when  covering  their  own  conflicts  of 
interest.  Newspaper  ombudsmen  are 
nothing  more  than  insulation  between 
newspaper  executives  and  readers, 
and  these  media  critics  hired  by  the 
bigger  newspapers  are  limited  in  the 
nature  and  scope  of  their  criticism 
toward  the  masters  who  pay  their 
salaries. 

Meantime,  the  press  continues  to 
hide  behind  the  First  Amendment  in 
the  midst  of  a  feeding  frenzy  of  irre¬ 
sponsible  journalism  in  which  rape 
victims  are  named  and  judgments  are 
made  about  alleged  promiscuous  per¬ 
sonal  histories;  in  which  accounts  of 
sourceless  gossip  books  wind  up  on 
the  front  pages  of  America’s  most 
respected  newspapers  and  at  the  top 
of  the  evening  news. 

This  feeding  frenzy  is  not  unlike  the 
feeding  frenzy  within  the  business 
community  during  the  mid-1980s  and, 
just  as  big  business  is  now  being 
forced  to  pay  the  bill  in  the  1990s,  so 
too  will  the  media. 


In  effect,  the  First  Amendment  is  applied  only  to 
those  who  can  truly  afford  it.  The  rest  of  us  are  either 
amused  bystanders  or  victims  of  First  Amendment 
abuses. 


If  journalists  were  subjected  to  the 
same  public  standards  of  disclosure 
and  the  degree  of  scrutiny  under 
which  we  place  public  officials,  it  is 
doubtful  that  some  journalists  would 
fare  much  better  than  politicians, 
used  car  salesmen,  and  televangel¬ 
ists. 

Several  years  ago,  I  testified  in  a 
defamation  case  against  a  reporter 
who  had  libeled  two  federal  prosecu¬ 
tors  for  their  investigation  of  a  Mafia 
figure,  who  had  allegedly  paid  the 
reporter  a  considerable  amount  of 
money  in  return  for  good  press. 

Evidence  of  the  relationship 
between  the  reporter  and  the  under¬ 
world  was  made  available  only  as  a 
direct  result  of  the  discovery  process. 
Without  that  discovery,  the  reporter 
could  have  continued  to  conceal  his 
conflicts  of  interest. 

Had  the  traditional  First  Amend¬ 
ment  groups  had  their  way,  this  case 
would  have  never  been  filed  —  and 
that  reporter  for  a  major  newspaper 
would  still  be  publishing  and  in¬ 
fluencing  readers. 

For  years  after  my  cooperation  in 
that  case  —  which  resulted  in  a  large 
cash  settlement  from  this  major  news¬ 
paper  to  the  libeled  prosecutors  —  I 
was  viewed  not  unlike  a  cop  who  had 


The  media  show  no  signs  of  repen¬ 
tance  or  reform.  Real  journalists  no 
more  control  the  media  today  than 
artists,  as  opposed  to  critics,  control 
the  parameters  of  the  arts.  This  tyr¬ 
anny  by  the  press  extends  to  its  day- 
to-day  coverage  of  the  news. 

The  press  demands  totally  unre¬ 
stricted  freedom  to  express  its  views, 
but  routinely  and  arbitrarily  restricts 
the  same  freedom  to  the  targets  of  its 
wrath. 

The  consequence  of  this  is  that 
media  critics  must  become  more 
proactive,  rather  than  reactive,  in 
dealing  with  the  media’s  abuses  of  the 
First  Amendment,  and  they  must  do 
so  from  outside  the  media  in  order  to 
preserve  their  true  independence  and 
objectivity. 

Finally,  1  would  also  like  to  make 
four  recommendations  regarding  the 
future  of  the  press  and  the  First 
Amendment. 

1.  Public  disclosure  should  not  be 
limited  to  public  officials;  it  should 
also  apply  to  those  who  write  about 
them.  This  disclosure  of  individual 
journalists  should  include  details 
about  stock  and  investment  portfo¬ 
lios,  incomes,  speaking  engagements, 
and  other  matters  which  could  dem¬ 
onstrate  the  appearance  of  or  actual 


conflicts  of  interest. 

2.  The  Congress  should  investigate 
the  impact  that  the  increasing  corpo¬ 
rate  concentrations  within  the  media 
have  had  on  the  reporting  of  the  news. 

3.  The  Justice  Department’s  Anti¬ 
trust  Division,  asleep  now  for  over  10 
years,  should  re-examine  recent 
media  mergers  and  where  necessary 
begin  busting  these  violations  to  the 
public  trust. 

4.  Ultimately,  the  only  checks  on 
the  growing  and  abusive  power  of  the 
media  conglomerates  are  the  courts. 
The  courts  are  the  only  places  where 
private  individuals  can  finally  de¬ 
mand  accountability  from  First 
Amendment  abuses.  Consequently, 
the  courts  should  provide  for  a  faster 
track  in  the  hearing  of  libel  suits, 
thereby  creating  a  balance  between 
media  conglomerates  and  the  individ¬ 
ual  who  has  been  defamed. 

What’s  the  First  Amendment  worth 
today?  Frankly,  it’s  worth  more  than 
most  individual  citizens,  like  me,  can 
afford. 

Des  Moines  daily 
cuts  back  state 
home  delivery 

The  Des  Moines  (Iowa)  Register  is 
'  cutting  back  on  home  delivery  again, 
this  time  in  northeast  Iowa. 

Publisher  Charles  C.  Edwards  said 
the  Register  will  convert  459  sub¬ 
scribers  in  24  northeastern  Iowa  cities 
from  home  delivery  to  mail  delivery 
July  22. 

Edwards  said  it  should  be  the  last 
such  move  by  the  newspaper,  which 
has  been  cutting  back  on  statewide 
circulation  and  concentrating  more 
on  serving  central  Iowa.  Earlier  this 
year,  it  discontinued  home  delivery  to 
2,300  subscribers  in  western  Iowa, 
citing  the  high  cost  of  offering  such 
service  in  rural  areas  with  relatively 
few  subscribers. 

The  Register  also  has  announced  it 
is  closing  its  Davenport  news  bureau, 
leaving  the  newspaper  with  bureaus 
in  Ames,  Iowa  City,  Cedar  Rapids 
and  Waterloo. 

—  AP 

USA  Weekend 
adds  11  papers 

The  Gannett  Co.  Inc.  Sunday 
newspaper  insert  USA  Weekend  will 
be  carried  by  1 1  additional  papers 
beginning  Aug.  4,  increasing  to  339 
the  number  of  papers  that  distribute 
the  magazine,  and  expanding  the  total 
circulation  to  more  than  16.55  million, 
according  to  Gannett. 
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For  fast  responses 
to  your  Help  wanted  Ads 
in  Editor  &  Publisher  — 

E&P 


SERVICE 

The  newspaper  industry's  24  hour  phone  resume  hotline 


YOU'RE  IN  CHARGE  OF  THE  HIRING  PROCESS! 

Say  goodbye  to  unwanted  and  inconvenient  teiephone  calis. 
Cone  are  the  days  of  uncomfortabie  and  time-consuming  interviews.  The 
E&P  VOiCE  CLASSIFIED  SERVICE  is  an  automated  audiotex 
telephone  feature  that  allows  you  to  use  a  simple 
touch-tone  phone  to  review  applicants 
and  schedule  interviews. 

E&P  VOICE  CLASSIFIED  SERVICE 

•  Enables  applicants  to  respond  to  your  E&P  Help  wanted  ad 

24  hours  a  day,  7  days  a  week. 

•  Enables  you  to  review  and  respond  to  the  applicants  phone  resumes 

at  your  convenience. 

•  Relieves  you  from  having  to  answer  applicant  phone  calls. 

•  Saves  you  time  —  and  time  is  money. 

•  Helps  you  to  fill  a  vacant  position  faster. 

•  Eliminates  the  response  delay  of  the  U.S.  mail  and  the  restrictions 

of  9  to  5  working  hours. 

CALL  NOW  TO  SIGN  UP  FOR  THE  E&P  VOICE  CLASSIFIED  SERVICE! 

PHONE:  (212)  675-4380  FAX:  (212)  929-1259 

FOR  A  FREE  RECORDED  DEMONSTRATION  CALL  (212)  230-2225 


. . .  gets  results 


Classified  Advertising 


11  W.  19tli  Street,  NY,  NY  10011 
PHONE  (212)  675-4380 
FAX  (212)  020-1250 


FEATURES  AVAILABLE 


ANNOUNCEMENTS 


900  PERSONALS 


900  voice  mail  personals.  No  invest 
ment,  no  risk  trial  period.  Earn  up  to 
85%  of  net  revenues.  Call  Linda  at 
Peeke  LoanFax:  (800)  886-INFO. 


Joint  ventures  available  at  no  cost  for 
DIAL  &  DATE  at  1-900-4LOVERS.  CAR 
QUOTE  LINE  at  1-900-TRADE-IN,  or 
CLASSIFIED  LINE  at 
1-900-321-SELL.  Call  for  complete 
details  Communication  Management 
Senrice,  Inc.  at  1-800-233-7785. 


ASTROLOGY 


Daily-Weekly-Monthly  Features. 
Camera  ready.  Free  trial.  Time  Data 
Syndicate.  1-800-322-5101. 


Over  1,500  programs  from  health  to 
horoscopes  and  many  more.  Call  us, 
we’re  the  best.  Free  information 
1-800-755-5898. 


Revenue  Share  available  at  no  cost.  Over 
70  installations  -  Dailies,  Shoppers  & 
Monthlies.  Complete  system  &  support. 
Call  U  S  Audiotex  (415)  838-7996  or 
(213)  318-8859. 


We  are  audiotex  media  partners  to  the 
Washington  Post,  Time/Warner,  and 
Gannett.  Call  Linda  to  discuss  your 
needs.  Peeke  Loanfax  l-(800) 
886-INFO. 


ENTERTAINMENT 


Free  Music  &  Entertainment  Features 
from  The  Music  News  Network.  Weekly 
columns  about  today’s  breaking  songs, 
popular  music  acts  &  celebrity  news. 
Excellent  for  Entertainment/Weekend 
Pages.  Free  brochure  1(800) 
333-7092. 


“LIVE  FROM  HOLLYWOOD" 

Hook  your  readers  on  this  unique,  origi¬ 
nal,  WEEKLY  column  by  a  top  Holly¬ 
wood  reporter.  Lively  format  with  lots  of 
pictures.  All  CAMERA  READY.  Will  mail 
anywhere  in  U.S.  or  Canada.  For  sample 
and  rates:  1-800-533-0073  or  (708) 
446-4082. 


HUMOR 


IN  A  NUTSHELL.  Give  your  readers  a 
good  laugh  and  keep  them  coming  back 
for  more.  Award-winning,  700  word 
weekly  column  has  fans  coast  to  coast. 
Free  samples.  Barbara  Naness,  119 
',Vashington  Ave.,  Staten  Island,  NY 
10314,  (718)  698-6979. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
(Xir  17th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown,  NY  10940; 
(914)  692-4572. 


NEWS  SERVICES 


ENVIRONMENT  NEWS  SERVICE  (ENS) 
Worldwide  network  professional  journal¬ 
ists  delivers  exclusive  articles  daily  by 
fax,  computer.  Less  than  $l/day.  (604) 
732-4000  FAX:  (604)  732-4400. 


PUBUC  AFFAIRS 


GET  A  UNIQUE  perspective  on  public 
affairs,  every  week.  Free  samples:  Marc 
Desmond,  419  16th  St.,  Brooklyn,  NY 
11215;  (718)  788-8350. 


PUZZLE  FEATURES  SYNDICATE 
Daily  and  Sunday  Crossword  Puzzles 
24515  California  Ave.  #12  Hemet,  CA 
92343  Phone  (714)  926-4843. 


SENIOR  HEALTH 


“Senior  Clinic."  AMERICA’S  ONLY 
doctor  written  column  on  Senior  Health. 
"Excellent  reader  response"  Rochester 
(NY)  Democrat  &  Chronicle.  Now  in  8th 
year.  Weekly,  600  words.  Samples, 
rates-  Frank  Macinnis,  M.D.,  HFM 
Literary  Enterprises,  2100  Benvoulin 
Road,  KELOWNA,  BC,  Canada  VIW 
2C7.  (604)  868-8603. 


SENIOR  TRAVEL 


GET  UP  &  GO!  a  monthly  travel  column 
researched  by  seniors,  written  by 
seniors  and  filled  with  deals  for  seniors, 
trips  and  tips  for  seniors,  and  senior- 
friendly  destinations.  From  the 
publishers  of  The  Mature  Traveler  news¬ 
letter.  For  details:  Get  Up  and  Go!,  PO 
Box  50820,  Reno,  NV  89513-0820  or 
call  (702)  786-7419. 


YOUTH 


I’VE  GOT  WHAT  YOU  NEED.  Artwise, 
that  is.  I’m  making  my  file  of  300  black 
and  white  illustrations  available  for  use. 
Call  (213)  482-8940  for  information  by 
mail  or  fax. 


An  intellectual  mind  is 
someone  whose  mind 
watches  itself. 

Albert  Camus 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


C.  BERKY  &  ASSOCIATES.  INC. 
Consultants  •  Appraisals  •  Brokers 
(407)  368-4352 
900  N.  Federal  Hwy.  -  Suite  160 
Boca  Raton,  FL  33432 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)  566-0170 


NEWSPAPER  APPRAISALS  for  estate; 
planning,  tax,.partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  (4()7) 
820-8530,  205  Worth  Ave.,  Suite  201, 
Palm  Beach,  FL  33480;  or  James  C. 
Sterling,  (816)  374-7645,  2405  Grand 
Ave.  Suite  500,  Kansas  City,  MO 
64108-2519. 


NEWSPAPER  BROKERS 


BUSINESS  OPPORTUNITIES 


CLASSIFIED  NEWSPAPER 
PUBLISHER  with  unique  paid  advertis¬ 
ing  product  on  sale  in  convenient 
stores,  newstands  and  supermarkets  in 
SW  Florida  seeks  business  partner  with 
$100  -  $200K  to  expand.  Prefer  active 
or  semi-retired  publishing  executive. 
Company  has  great  potential  and  sure 
market  niche.  Phone  (813)  725-5388. 


NEWSPAPER  APPRAISERS 


APPRAISALS 

Comprehensive  analysis  meeting  IRS 
guidelines  for  tax  planning,  loans, 
estates,  partnerships,  divorce,  minority 
shares,  net  worth  statements,  etc. 
Reasonable  fees. 

C.  PETER  JORGENSEN 
Media  Consultants  &  Associates 
4  Water  St..  Arlington.  MA  02174 
(617)  64^1863 


"1st  in  RESULTS" 

WEBSTER  &  ASSOCIATES 
131  S.  Gilmer 
Sulphur  Springs,  TX  75482 
(903)  885-7200  (903)  473-2525 


600  sold  -  Est.  1959 
W.B.  GRIMES  &  CO. 

Brokers  •  Appraisers  •  Consultants 
PO  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-President 
(301)  507-6047 

Dick  Smith-South-  (601)  627-7906 
Ed  Travis-East-  (716)  383-8508 
John  McCabe-West-  (213)  459-8123 


Above  Average 
PERFORMANCE 
SYD  S. GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053  daytime; 

(813)  446-0871  nights: 
or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
(407)  820-8530 
205  Worth  Ave.  Suite  201 
Palm  Beach,  FL  33480 
JAMES  C.  STERLING 
(816)  374-7645 
2405  Grand  Ave.,  Suite  500 
Kansas  City,  MO  64108-2519 

BRUCE  WRIGHT,  Media  Consultant 
Newspaper  Sales  -  Consulting 
8937  Laguna  Place  Way 
Elk  Grove,  CA  95758  (916)684-3987 

Brokerage  -  Consulting  -  Appraisals 
BUSHELMAN  &  ASSOCIATES 
8  Gibbons,  Florence.  KY  41047 
(606)  525-6066 


NEWSPAPER  BROKERS 


Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 

C.  PETER  JORGENSEN 
shpd  Media  Consultants  &  Associates 

Representing  newspapers  in  New 
’  England  and  the  Northeast.  Brokers, 
1  Appraisers,  Consultants.  Call  for 
brochure.  (617)  643-1863,  4  Water 
St.,  Arlington,  MA  02174. 

Fournier  Media  Service  Inc. 
Appraisal*Brokerage«Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 
FAX  (205)  566-0170 

5  - 

KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEDIAAMERICA  BROKERS 
Straight  talk.  Hard  work.  Results. 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
FAX  (404)  233-2318 
Lon  W.  Williams 


MEL  HODELL,  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91763 
(714)  626-6440  FAX  (714)  624-8852 


Michael  0.  Lindsey 
Media  Consultants,  Inc. 

PO  Box  650 

Saratoga,  WY  82331  (307)  326-8177 
OR  3465  S.  Oleander  Dr. 
Chandler,  AZ  85248  (602)  899-3698 


PHILLIPS  MEDIA  SERVICES 
Newspaper  Brokers — Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 


Publication  Brokerage  •  Appraisal 
John  T.  Cribb 
CRIBB  MEDIA  SERVICE 
1  Annette  Park  Drive 
Bozeman,  MT  59715 
(406)  586-6621  FAX  (406)  586-6774 


Whitesmith  Publication  Services 
Its  Rod  Whitesmith,  (206)  892-7196 

>  Box  4487,  Vancouver,  WA  98662 

NEWSPAPERS  FOR  SALE 

Florida  monthly  business  journal  in 
second-fastest  growing  metro  statisical 
area  in  U.S.  Over  $200,000  gross, 
0  splendid  net.  Ready  to  go  semi-monthly. 

19  Price:  $185,000  with  $50,000  down. 

-  Present  net  will  handle  contract 

iltant  payments  and  leave  substantial 

ng  income.  Please  contact  Holding-Kramer 

&  Assoc.,  PO  Box  472,  Gibson  City,  IL 
1-3987  60936.  217/784-4736. 

lisals  MOVE  TO  TEXAS.  Send  for  list  of 

ES  publisher  financed  newspapers.  Bill 

)47  Berger,  ATN  Inc.,  1801  Exposition, 

Austin,  TX  78703.  (512)  476-3950. 

EDITOR  &  PUBLISHER  for  July  20,  1991 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 

PRICES  REDUCED! 

Three  paid  circulation  weeklies  priced 
for  quick  sale.  . 

GEORGIA:  Was  $250,000,  now 
$160,000.  Close  by  the  end  of  July  a 
must. 

GEORGIA:  Was  $120,000,  now 
$100,000.  Little  cash  required.  Owner 
anxious  to  retire. 

TENNESSEE:  Was  $350,000,  now 
$225,000.  Nice  real  estate  and 
accounts  receivable  included.  Quick 
close  sought. 

We  also  have  other  properties  in  the 
DEEP  SOUTH  ready  for  a  quick  sale. 
Call  today. 

JIM  HALL  MEDIA  SERVICES 

PO  Box  1088 

Troy,  Alabama  36081 
(205)  566-7198. 

TEXAS  OPPORTUNITIES.  Write  or  call 
for  our  free  list  of  seller  financed  news¬ 
papers.  Bill  Berger,  ATN  Inc.,  1801 
Exposition,  Austin,  TX  78703.  (512) 
476-3950. 

Two  legal  newspapers,  midwest, 
$1,400,000. 

Two  real  estate  buyers’  guides, 
$2,200,000. 

James  Martin  (614)  889-9747. 

NEWSPAPERS  WANTED 

Considering  selling  your  newspaper  and 
have  a  circulation  of  over  4,000?  Write 
Box  3755,  Editor  &  Publisher.  We  are  a 
small  community  newspaper  group  that 
believes  in  local  autonomy. 

INDUSTRY 

SERVICES 

CIRCULATION  SERVICES 

ACCLAIMED  AUTOMATED 
AFFORDABLE 

For  the  rest  of  the  reasons  Circulation 
Professionals  choose  Circulation  Deve¬ 
lopment,  Inc.,  for  telemarketing  prog¬ 
rams  call  for  our  brochure 
l-(800)  247-2338 

CIRCULATION  III 
Telemarketing  Coast  to  Coast 
(214)  352-1123 

John  Dinan  —  John  Lyons 

J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 
Jeff  Blenkarn  (514)  227-6478. 

KEVIN  S.  PAPPERT 
(313)  673-9533 

LEVIS  NATIONAL,  INC. 

“WE  DELIVER  MORE 

HOMES  TO  YOUR  NEWSPAPER" 

For  over  two  decades,  LEVIS  NATION¬ 
AL,  INC.  has  served  more  newspapers 
than  any  other  circulation  telemarketing 
firm  in  the  country.  Backed  by  technol¬ 
ogy’s  latest  computer-assisted  market¬ 
ing  systems,  LEVIS  stands  ready  to  help 
your  newspaper  reach  its  circulation 
goals. 

Call  (201)  263-1500 

TELEMARKETING 
(216)  434-4466 

PRO  STARTS 

VER-A-FAST  CORPORATION 

Start  Verification 

Stop  Saver 

Call  1-800-FAST-INFO 

INDUSTRY  SERVICES 

Accurate  Illustrations,  Technical 
Drawings  and  Image-Processing. 
Camera-Ready  or  Negatives. 

4  Color  Separations. 
PierceAxiom™  718-266-5428 


INDUSTRY  SERVICES 


PRESSROOM  SERVICES 

DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  DRIVE  SYSTEM? 
Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
modernization. 

MASTHEAD  INTERNATIONAL 
1(800)  545-6908  1(505)  842-1357 
24-Hour  Line  PO  Box  1952 
Albuquerque,  NM  87103 


EQUIPMENT 

& 

SUPPLIES 


CAMERA  i  DARKROOM 

SQUeeze  Lens  mfg.  since  1968 
Fine  tune  process  camera  lens 
alignment,  focus  &  calibration 
H.  Carlbom  CKOptical  213/372-0372 


COMPUTER  SOFTWARE 

DISPLAY/390  -  Ad  scheduling,  account 
and  contract  management,  sales 
analysis,  billing  and  accounts  receiv¬ 
able  -  all  in  one  software  package.  IBM 
and  Macintosh.  Nancy  Jacobsen  (415) 
488-9279. 


EXPERIENCE  COUNTS!  SUCCESSFUL 
WRITING  COACH  seeks  computer 
literate  organization  or  free-lancer  with 
need  for  talented  advisor.  Current 
clients  include  The  Associated  Press, 
The  Los  Angeles  Times,  The  Oregonian, 
D'Arcy  Masius  Benton  &  Bowles,  feder¬ 
al  agencies,  and  many  of  the  Fortune 
1000.  Fees:  $249.95  per  person 
(volume  discounts  available).  Call 
800-4-U.S.  SPCS  and  ask  for  Corporate 
Voice,  the  most  innovative  writing  aid 
ever  produced!  For  PCs  and 
compatibles. 


_ MAILROOM _ 

5  Sta-Hi  257S  Counter  Stackers. 
Contact  Ralph  Cantrell,  Mailroom 
Superintendent,  Kansas  City  Star.  Good 
conditioned,  well  maintained.  (816) 
234-4657. 


7  each  1983  Nolan  under  wraps.  Call 
Cathy  Ramsey,  (602)  271-7380. 
Phoenix  Newspapers,  Inc. 

•  24-P,  48-P,  and  72-P  HARRIS  STUF- 
FERS  Reconditioned-Guaranteed 
Production-Training  program  provided. 
JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT  (713)  468-5827. 


GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim  at 
(800)  527-1668  or  (214)  869-2844. 


MAILROOM 

We  have  all  types  of  belt  and  wire 
stream  conveyors 
Spare  parts  for  stream  conveyors 
D.C.  &  A.C.  drive  conversions 
Roller  top  conveyors,  all  sizes 
Belt  conveyors,  all  sizes 
Bottom  wrappers  &  pacers 
Hall  stackers 

Baldwin  Count-O-Veyors  -104,  105, 
106,  108 

Signode  tying  machines 
Conveyor  wire 
Wire  pliers 

Mueller-Martini  inserter,  227  3  into  1 

Northeast  Industries,  Inc. 

(213)  256-4791  FAX  (213)  256-7607 

Mueller-Martini  Inserter.  3  into  One 
Model  227.  Mfgr.  Date,  with  or  without 
compensating  stacker. 

WESCO  GRAPHICS,  INC. 

Phone  (415)  443-2400. 

FAX  (415)  443-0452. 


EQUIPMENT  &  SUPPLIES 


MISCELLANEOUS 

1984  NBI  work  processing  system.  Call 
Cathy  Ramsey.  (602)  271-7380.  Phoe¬ 
nix  Newspapers,  Inc. 


PHOTOTYPESETTING 

Compugraphic  8216  high  range  with 
two  drives,  three  terminals.  $2,000. 
Call  Barrv  French,  broker, 
508-644-5772. 


FULL  SERVICE  FOR  YOUR  COMPOSI¬ 
TION  DEPT:  Remarketed  composition 
equip,  w/90  day  parts  warranty:  parts 
and  PCB’s  at  20  -  70%  off  mfg. 
exchange  prices;  repair  service  on 
PCB’S;  remarketed  digital  font  masters 
at  a  great  savings  and  much  more!!  Call 
or  fax  us  for  a  FREE  catalogue! 

BOB  WEBER,  INC.  (216)  831-0480, 
FAX.  (800)  837-8973. 


PLATEMAKING _ 

1984  Crosfield  digital  color  scanner. 
Model  +645IE.  (602)  271-7380. 
Phoenix  Newspapers,  Inc. 


1986  LOG/E  Excel  32”  processor. 
1984  Halon  system  for  Crosfield  scan¬ 
ner  unit.  1978  register  drill  system  for 
Spartan  camera. 

Call  Cathy  Ramsey,  (602)  271-7380. 
Phoenix  Newspapers,  Inc. 


The  same  God  that  has 
endowed  us  with  sense, 
reason  and  intellect  did  not 
intend  us  to  forego  their 
use. 

Galileo 


_ PRESSES _ 

2  Martin  Splicers 
EC  Series  -  38” 

Martin  (Automatic  Web  Guide  (4  Web) 
Mfgr.  Date:  Jan.  1988 

WESCO  GRAPHICS,  INC. 

Phone  (415)  443-2400. 

FAX  (415)  443-0452. 


DON'T  SELL  YOUR  PRESS 
Until  You  Contact 
Newman  International  Press  Sales 

"Professional  Marketing  Worldwide 
of  Newspaper  &  Commercial  Web 
Presses  and  Large  Sheetfed  Presses” 

For  Sale:  1975  HARRIS  V25  web  press, 
substantial  reconditioned  in  1988, 

8  units,  JF7  &  JF25  folder  w/upper 
former:  6/u  3-web  2  folder  HARRIS 
MIOOO  w/3-pass  Thermo  Electron 
ovens,  delivered  &  financed  $175,000! 

Telephone  (913)  362-8888 
Fax  9133629406  Telex  804294 


•  4  Unit  Harris  V-15A  with  JF-15 
Folder.  50  hp.  Brush  Dampeners,  Air 
Shafts 

•  4  Unit  Harris  V-15D  with  JF-25 
Folder,  50hp. 

WESCO  GRAPHICS,  INC. 

Phone  (415)  443-2400. 

FAX  (415)  443-0452. 


GOSS-PRICED  TO  SELL  NOW!  Can  be 
seen  running  in  our  floor  NOW-  but 
must  be  moved  by  mid-August  to  make 
room  for  new  equipment.  Seven  SSC 
oil-bath  units,  SSC  folder,  DEV  stacked 
unit,  3-color  Universal  UOP  365,  upper 
former,  ink  recycler  acumeter  gluer. 
Available  immediately:  SC  folder  (50 
HP  motor)  and  Count-o-veyor.  (jail 
Steve  Jackson,  Paradise  Post  (916) 
877-4413. 


FAX  AD  TO  E&P 
(212)  929-1259 


EQUIPMENT  &  SUPPLIES 


_ PRESSES _ 

PRESSES 

1  Goss  Metro  Unit,  22  3/4”  cutoff, 

42  inch  R.T.P.,  injection  ink  rails 
and  necessary  super  structure. 

This  unit  is  stackable.  $300,000.  2 
(k)ss  Imperial  Folders  double  delivery 
22  3/4"  cutoff  with  upper  formers  and 
angtebars 

Goss  Urbanite  Folder-918. 

(k>ss  Urbanite  Units 
Goss  Urbanite  Rollstands 
Goss  Urbanite  Drives 
Goss  Urbanite  1/4  folders 
Goss  Urbanite  Balloon  formers 
Hoe  Balloon  formers 
Goss  Balloon  Formers 
Guilmout  Quarterfolder  and  Trimmer 
Goss  RTP’s  40  and  42  inches 
Goss  Mark  2  Half  Decks  and  Humps 
Goss  Double  2-1  folder  22-3/4”  C.O. 
Goss  Skip  Slitters  all  C.O. 

Goss  Portable  Ink  Fountains 
Hoe  Skip  Slitters  all  C.O. 

We  stock  spare  parts  for  most  presses 
We  do  press  rebuilding 
We  do  machinery  moving  and  erecting 
Northeast  Industries,  Inc 
(213)  256-4791  FAX  (213)  256-7607 


PRICED  TO  SELL-GOSS  PRESS.  4  SC 
oil-bath  units  with  SC  folder  (50HP 
motor)  and  count-o-veyor  available 
immediately.  All  in  good  to  excellent 
condition.  ALSO,  7  SSC  oil-bath  units, 
SSC  folder,  DEV  stacked  unit,  3-color 
Universal  UOP  365,  upper  former,  6 
clutches,  ink  recycler,  acumeter  gluer- 
all  n  good  condition  and  can  be  seen 
running;  PRICED  TO  SELL  because  we 
must  move  these  units  off  our  floor  by 
mid-August.  Call  Steve  Jackson,  Para¬ 
dise  Post,  (916)  877-4413. 


SINGLE-WIDTH 

8-Unit  Community,  with  SC  folder  & 
u.f.-1980 

4-Unit  Goss  SSC  w/SSC-135  folder 

8- unit  Urbanite  (600  &  1000  series) 
w/Urb  &  SU  folder 

7- Unit  1000  series  Urbanite  w/u.f. 

Urbanite  add-on  units  500  series 

C-150  21  1/2"  w/four  4-highs,  one 

3-high,  1  mono.  4  pasters  -  excellent 
condition,  1985  vintage 

9- Unit/2-Folder  double-ended  Harris 
V15D,  1980  vintage 

8- Unit/2-folder  News  King,  w/ 
KJ6folders,  1  upper  former  -  66/79 
vintage 

8-Unit/2-folder  News  King  w/KJ8As, 
1984 

Add-on  News  King  units,  folders  and 
upper  formers 

4-Unit  Web  Leader  1982  vintage-avail, 
now 

DOUBLE  WIDTH  EQUIPMENT 

One  brand  new  10-unit  Goss  Metro 
#3392,  22  3/4”,  double  3:2  folder, 
10  RTP's.  Avail,  immediately. 

Two  brand  new  10-unit  TKS  presses, 
22  3/4",  10  RTP’s.  Avail, 
immediately. 

1  Double  3:2  Goss  Imperial  folder  with 
upper  former/angle  bars. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Fax  (913)  492-6217 


WANTED  TO  BUY 

2-Goss  4  highs  21  1/2  cutoff-SCC 
folders  splicers  optional.  Must  be 
running  in  excellent  condition  for 
inspection.  (516)  231-6060. 

Run  your  ad  for 
12,  26  or  52  issues 
to  increase  awareness 
while  benefitting  from 
our  low 
contract  rates 

call 

(212)  675-4380. 


EDITOR  &  PUBLISHER  for  July  20,  1991 


47 


HELP 

WANTED 


ACCOUNTING 


We  are  seeking,  energetic,  career- 
minded,  newspaper  people  with 
accounting  and  business  computer 
skills  for  placement  in  our  mid-Western 
newspapers  and  consideration  for 
future  acquisitions.  Send  resume  tO: 
President,  Gozia-Driver  Media,  Inc.,  PO 
Box  227,  Crystal  City,  MO  63019. 


ADMINISTRATIVE 


GENERAL  MANAGER 
Bring  advertising  news  and  community 
involvement  background  to  one  of  our 
progressive  but  small  suburban  Zone  5 
dailies.  Local  group  in  progressive 
community  needs  your  knowledge  and 
energy.  Box  5422,  Editor  &  Publisher. 


PUBLISHER 

Immediate  opening,  startup  weekly 
legal  newspaper,  sponsored  by  the  New 
Jersey  State  Bar  Association,  seeks 
experienced  executive  to  assume  full 
management  responsibilities.  Please 
forward  confidential  resume,  cover 
letter,  salary  history  and  requirements 
to  Executive  Director,  NJ  State  Bar 
Association,  One  Constitution  Square, 
New  Brunswick,  NJ  08901. 


CONTROLLER 

We  are  seeking  a  motivated  CPA,  with  mini¬ 
mum  7  to  10  years  experience  in  newspaper 
environment.  Controller  will  act  in  a  supervis¬ 
ory  capacity  with  total  responsibility  in  all 
areas,  including  Accounts  Payable,  Accounts 
Receivable.  General  Ledger.  MIS,  Financial 
Reports.  Cash  Management.  Cash  Manage¬ 
ment.  Cash  Flow  Analysis.  Good  people  skills  a 
definite  plus.  Send  resume  to. 

GERALD  0.  KILLIAN 
GENERAL  MANAGER 
THE  SACRAMENTO  UNION 
301  CAPITOL  MALL 
SACRAMENTO,  CA  95814 


HELP  WANTED 


ADVERTISING 


ADVERTISING  DIRECTOR  wanted  for 
7-day  a.m.  newspaper  in  south  Texas. 
Experienced  leadership  and  motivator 
to  continue  excellent  growth  in  high 
quality  of  life  market.  Salary,  incentive 
and  benefits.  Sell  yourself  first  letter, 
including  compensation  and  refer¬ 
ences.  Results  and  goal-oriented  only 
need  apply.  Reply  to: 

E&P  VOICE  CLASSIFIED  SERVICE 
S  24  hour  resume  line  S 
(212)  230-2225  ext.  1098 


Advertising  Sales  Manager 
Suburban  Boston  Publisher  of  13  week¬ 
lies  and  2  dailies  is  looking  for  an  exper¬ 
ienced  and  motivating  manager  to 
further  develop  staff  of  35.  Must  be  an 
energetic  team  leader  with  strong  plan¬ 
ning  skills.  Send  resume  and  salary 
requirements  to  Steven  Dines,  Beacon 
Communications,  20  Main  St.,  Acton 
MA  01720. 


HELP  WANTED 


ADMINISTRATIVE 


CHIEF  OPERATING  OFFICER/Assistant 
to  the  publisher  wanted  for  solid, 
successful,  independently  owned,  six 
weekly  newspaper  group.  Looking  for  a 
highly  motivated  leader  with  a  well- 
rounded  background  in  all  aspects  of 
weekly  publishing  including  bottom- 
line  responsibility.  This  is  an  excellent 
opportunity  to  join  a  growth  oriented 
publishing  group  in  this  newly  created 
position.  Send  resume  and  salary 
history  by  August  10  to  Jim  Gierke,  The 
Press-Journal,  PO  Box  466,  Louisiana, 
MO  63353. 


ADVERTISING 


AD  MANAGER  needed  for  successful 
North  Carolina  community  daily  news¬ 
paper.  Expected  to  handle  accounts, 
lead  by  example,  train  staff.  Good  orga- 
nizor,  heavy  promotions  background 
expected.  Hiring  done  by  newspaper. 
Submit  resume,  cover  letter,  salary 
history  tO:  Michael  Bush,  F^rk  News- 
43apers,  P.O.  Box  550,  Terrace  Hill, 
Ithaca,  NY  14851. 


ADVERTISING  MANAGER 
We  are  seeking  an  experienced  advertis¬ 
ing  manager  for  our  8,000  circulation 
daily  and  Sunday  newspaper.  The 
manager  is  also  responsible  for  a 
10,000  TMC  paper  advertising  staff. 
Junction  City,  Kansas  is  located  on 
Interstate  70, 100  miles  west  of  Kansas 
City.  We  are  near  Milford  Lake  and  Ft. 
Riley.  Please  contact  or  send  resume  to 
Roland  Waechler,  General  Manager,  PO 
Box  129,  Junction  City,  KS  66441 
(913)  762-5000. 


ADVERTISING  MANAGER 
Suburban  Washington  D.C.  newspaper 
group  has  immediate  opening  for 
aggressive,  dynamic,  creative  sales 
leader  who  is  highly  organized  and  moti¬ 
vated.  Supervise  inside  and  outside 
staffs,  handle  some  major  accounts. 
Proven  sales  success  record  and  at  least 
two  years  sales  management  experience 
required.  Send  resume  and  salary 
history  to  Dave  Dear,  Dear  Newspapers, 
PO  Box  580,  McLean,  VA  22101.  or, 
fax  it  to  (703)  556-0825. 


R  I  T 


THE  PAUL  AND  LOUISE  MILLER  PROFESSORSHIP 
IN  NEWSPAPER  OPERATIONS  MANAGEMENT 

The  School  of  Printing  Management  and  Sciences  of  the  Rochester  Institute  of  Technology  invites 
nominations  and  applications  for  appointment  to  The  Paul  and  Louise  Miller  Professorship  in 
Newspaper  Operations  Management.  While  a  graduate  degree  is  preferred,  consideration  will  be 
given  to  candidates  with  a  B.S.  degree  who  are  able  to  demonstrate  extensive  participation  in 
newspaper  operations  management  projects  or  applied  research.  Prior  teaching  experience  is  desir¬ 
able  but  not  essential.  We  prefer  candidates  with  an  ability  to  contribute  in  meaningful  ways  to  the 
College's  commitment  to  cultural  diversity  and  individual  differences. 

Duties  include  teaching,  co-ordination  and  academic  leadership  of  the  Newspaper  Operations  Man¬ 
agement  B.S.  degree  program,  and  liaison  between  the  newspaper  industry,  the  faculty,  and  the 
school’s  Center  for  Newspaper  Operations. 

RIT  enrolls  9,000  full-time  and  3,000  part-time  undergraduate  students  and  1 ,500  graduate  students. 
The  school  has  400  undergraduate  and  40  graduate  students  and  a  full-time  faculty  of  17.  In  addition  to 
its  international  reputation,  the  school  provides  excellent  lab  facilities  and  technical  assistance  to 
support  instruction.  Appointment  is  normally  for  a  five  year  term.  Salary  commensurate  with  a  high- 
level  professional  appointment. 

Individuals  interested  in  this  position  should  submit  a  letter  of  application  and  detailed  resume  to: 
Professor  William  H.  Birkett 
School  of  Printing  Management  and  Sciences 
Rochester  Institute  of  Technology 
PO  Box  9887 

Rochester,  New  York  14623-0887 

_ Rochester  Institute  of  Technology  is  an  equal  opportunity,  affirmative  action  employer. 


Advertising  Manager 

The  Warren  Times  Observer,  a  north¬ 
west  Pennsylvania  daily  with  a  circula¬ 
tion  of  13,000,  seeks  a  qualified  mana¬ 
ger  with  strong  leadership  skills  to  moti¬ 
vate  and  manage  a  small  sales  staff  in  a 
potentially  good  market.  An  exper¬ 
ienced  manager  is  preferred,  but  we  will 
consider  a  sales  rep.  with  a  strong  sales 
background.  We  offer  a  competitive 
salary  and  benefits  package.  Send  your 
resume  and  salary  requirements  to: 

Kevin  Mead 

Warren  Times  Observer 
205  Pennsylvania  Ave.  W 
Box  188 

Warren,  PA  16365 


CLASSIFIED  MANAGER  needed  to 
train,  direct  and  motivate  classified 
staff  in  excellent,  growing  sunbelt 
community.  Good  opportunity  with 
quality  newspaper  group.  Individual 
should  possess  drive  and  determination 
combined  with  creative  ability.  Also 
good  communicative  and  interpersonal 
skills  are  needed.  Need  a  worker  that 
can  sell  and  is  not  afraid  of  hard  work. 
Reply  tO:  Box  5428,  Editor  &  Publisher. 


HELP  WANTED 


ADVERTISING 


CLASSIFIED  ADVERTISING  MANAGER 
We  need  a  seasoned  Classified  Manager 
to  head  a  staff  of  25  at  a  100,000  plus 
daily  in  a  competitive  suburban  market. 
This  is  an  ideal  position  for  an  innova¬ 
tive  and  creative  individual  who  is  goal- 
oriented  and  has  strong  leadership 
qualities.  Candidates  should  be  adept 
at  identifying  sales  opportunities  and 
developing  classified  in  a  rapidly 
expanding  market.  We  expect  a 
polished  professional  with  a  strong 
sales  background  and  good  organization 
and  people  skills.  In  return  we  will 
provide  an  excellent  working  atmo¬ 
sphere  and  salary  and  benefit  package. 
Interested  candidates  should  send 
resume,  including  past  and  present 
earnings  to: 

Daily  Herald 

Human  Resources  Department 
PO  Box  280 

Arlington  Heights,  IL  60006 
No  smoking  company. 

EOE 


Classified  Advertising  Manager 
A  100,000-plus  western  daily  in  Zone  8 
is  seeking  an  experienced  leader. 

The  preferred  candidate  will  have  10 
years  of  demonstrated  classified  experi¬ 
ence  in  a  minimum  of  two  markets  and 
be  committed  to,  and  proven  in,  train¬ 
ing  and  program  development. 

We  offer  a  competitive  salary  and  bene¬ 
fits  package. 

Send  letter  of  introduction,  salary 
history,  resume,  and  two  solid  sales 
program  ideas  to  Box  5424,  Editor  & 
Publisher,  prior  to  July  31,  1991. 


CLASSIFIED  SALES  MANAGER 

Your  creative,  analytical  and  communi¬ 
cation  skills  along  with  a  minimum  of  3 
years  classified  sales  management 
experience  will  qualify  you  for  a  great 
opportunity  at  the  Dallas  Times  Herald. 
Send  resume  &  salary  history  to:  Dallas 
Times  Herald,  Ron  Haas,  (JAD,  1101 
Pacific  Ave.,  Dallas,  TX  75202. 

E&P  VOICE  CLASSIFIED  SERVICE 
8  24  hour  resume  line  8 

(212)  230-2225  ext.  1050 


DISPLAY  ADVERTISING  MANAGER 

Opportunity  for  strong  manager  to  lead 
display  sales  staff  in  highly  competitive 
market.  Lesher  Communications  is 
located  in  the  SF  Bay  Area,  90,000 
Circulation  daily.  Candidates  should 
have  knowledge  of  the  retail  market  and 
be  able  to  manage  budgets.  This  role 
requires  previously  proven  skills  to 
direct,  train  and  motivate  the  staff. 
Send  resume  to:  Lesher  Communica¬ 
tions,  Inc.,  PO  Box  5088,  Walnut 
Creek,  CA  94596.  Attn.  Judy/ 
Personnel. 

Growing  national  newspaper  company 
with  over  200  papers  needs  sales  direc¬ 
tors  for  dailies,  weeklies  and  shoppers 
in  various  locations  in  the  United 
States.  Candidates  should  be  high  ener¬ 
gy,  experienced  marketing  people 
strong  in  special  sections  and  staff 
motivations.  We  offer  very  competitive 
compensation,  health  insurance,  40 IK 
and  the  opportunity  for  advancement 
with  one  of  America’s  fastest  growing 
media  companies.  Send  resume,  cover 
letter,  and  salary  history  to: 

Gene  A.  Hall,  Vice-President 

American  Publishing  Co. 

PO  Box  397 

Charles  City,  Iowa  50616 

We  are  seeking,  energetic,  career- 
minded,  newspaper  people  with  adver¬ 
tising  sales  and  management  skills  for 
placement  in  our  mid-Western  news¬ 
papers  and  consideration  for  future 
acquisitions.  Send  resume  to:  Presi¬ 
dent,  Gozia-Driver  Media,  Inc.,  PO  Box 
227,  Crystal  City,  MO  63019. 
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HELP  WANTED 


ADVERTISING 


New  Position.  Growing  upstate  NY  daily 
and  6  weeklies  needs  hands-on  mana¬ 
ger  to  develop  inside  and  outside  staff. 
Must  be  creative,  enthusiastic  and 
promotions  oriented.  We  offer  a  compe¬ 
titive  compensation  plan  along  with  a 
lifestyle  near  metro  area,  yet  close  to 
the  beautiful  Adirondack  Region. 

Send  resume  and  salary  history  in  confi¬ 
dence  tO:  Box  5415,  Editor  & 
Publisher. 

E&P  VOICE  CLASSIFIED  SERVICE 
S  24  hour  resume  line  S 
(212)  230-2225  ext.  1060 


One  of  America's  fastest  growing  mark¬ 
ets  has  openings  in  the  retail  depart¬ 
ment  for  an  outside  sales  manager  and 
a  telemarketing  manager.  Both  posi¬ 
tions  require  experienced  team  leaders 
with  successful  track  records  in  compe¬ 
titive  markets.  Planning  and  identifying 
opportunities  are  paramount  to  the  new 
management  team  at  Newpaper  Agency 
Corporation.  For  more  information  call 
Tim  Rodriguez,  in  confidence,  at  (801) 
237-2718,  or  mail  resume  to  Newspap¬ 
er  Agency  Corp.  157  Regent  St.,  Salt 
Lake  City,  UT  84111. 


RETAIL  ADVERTISING  MANAGER 

The  Asheville  Citizen-Times,  a 
70,000+  daily  circulation  newspaper, 
seeks  an  experienced  retail  manager. 
Candidate  should  have  a  minimum  of 
4-5  years  experience,  with  ability  to 
hire,  train  and  develop  sales  personnel 
to  achieve  revenue  goals  monthly.  We 
are  searching  for  a  creative  individual 
capable  of  making  major  account 
presentations  while  not  ignoring  the 
small  business  person.  Good  communi¬ 
cations  skills  a  must. 

Come  join  a  winning  team  at  a  growing 
and  dynamic  daily  newspaper  in  beauti¬ 
ful  Western  North  Carolina.  Excellent 
salary  plus  bonus  with  benefits.  Send 
resume  to;  Don  Freeman,  VP/ 
Marketing,  Asheville  Citizen-Times,  PO 
Box  2090,  Asheville,  NC  28802  or  call 
704/252-5611,  ext.  564. 


MANAGEMENT  OPENINGS 

VP  ADV./WEEKLY/S. E.  TO  60  + 

SALES  MGR/SHOPPER/SOUTH  TO 
50  + 

RETAIL  ADV.  TELEMARKETING/E.  TO 
40  + 

ADV.  DIR/DAILY/MW.  TO  65  + 

PUBUDAILY-WEEKLY/N.W.  TO  50  + 

AD  SALES/SHOPPER/NORTH  CENT. 
Open 

AD  DIR./DAILY/WEST  TO  50  + 

Send  your  resume  to  or  call; 

(215)  565-0800 
FAX  -  565-1698 
(800)  523-7112 

GORDAN  WAHLS 
EXECUTIVE  SEARCH 

610  E.  Baltimore  Pike 
Media,  PA  19063 

All  positions  fee  paid. 


REGIONAL  DIRECTOR 
NEWSPAPER  SALES 
TV  Update  seeks  an  aggressive  dynamic 
individual  located  in  California  with  at 
least  ten  years  experience  in  newspaper 
advertising.  Ad  Director  experience 
preferred.  Good  communications  skills 
a  must.  Extensive  west  coast  travel 
required.  Strong  compensation  package 
offered.  Please  call  Dennis  O’Neill  at 
800-634-3419. 


HELP  WANTED 


_ ADVERTISING _ 

RETAIL 
ADVERTISING 
SALES  MANAGER 

Northwest  Pennsylvania  Newspaper 
seeks  an  experienced,  result-oriented 
professional  to  manage  a  14  person 
Retail  Advertising  Department  includ¬ 
ing  4  office  support  personnel.  Quali- 
fi^  candidates  will  have  minimum  of  3 
years  managerial  experience  plus  5 
years  practical  Retail  Advertising 
background. 

Previous  experience  will  include; 

*  Proven  administrative,  organizational 
and  leadership  capabilities. 

*  Ability  to  train,  direct  and  motivate  by 
example. 

This  challenging  career  opportunity 
offers  a  competitive  salary  and  excellent 
fringe  benefit  package.  No  phone  calls 
please.  Send  confidential  resume  with 
salary  history  to; 

Times  Publishing  Company 
205  West  12th  Street 
Erie,  PA  16534 

Attn;  Human  Resources  Manager. 


ARTIGRAPHICS _ 

CREATIVE  SERVICES  MANAGER  -  The 
San  Antonio  Light  is  seeking  a  person  at 
senior  art  director  level  to  maintain  its 
award-winning  graphic  design  status 
and  manage  9  writers  and  designers,  a 
group  producing  retail  and  classified 
display  advertising,  collateral  materials, 
sales  presentations,  promotion 
campaigns  and  a  monthly  magazine. 
Experience  will  include  at  least  three 
years  managing  a  staff,  outstanding 
achievement  as  a  graphic  designer,  in- 
depth  knowledge  of  desktop  publishing 
and  print  production  and  superior  orga¬ 
nizational  skills.  Experience  in  the 
design  and  production  of  publications, 
promotion  materials,  and  other  collater¬ 
al  will  be  given  top  consideration. 
Compensation  commensurate  with 
experience.  Excellent  benefits.  Send 
resume  and  three  samples  to  Promotion 
Department,  San  Antonio  Light,  P.O. 
Box  161,  San  Antonio,  TX  78291.  No 
phone  inquiries,  please. 


CIRCULATION 


CIRCULATION  MANAGER 

Zone  8,  6  day,  PM  daily  has  opening  for 
Circulation  Manager.  Need  self-starter 
strong  in  youth  carrier  management, 
promotions,  and  single  copy  operations. 
Ideal  opportunity  for  circulation  mana¬ 
ger  on  small  daily.  Send  resume  and 
salary  history  to  Box  5427,  Editor  & 
Publisher. 


CITY  CIRCULATION  MANAGER 
Major  Southwest  A.M.  daily  is  seeking 
key  member  of  Circulation  team  who 
possesses  at  least  5  years  supen/isory 
experience  in  home  delivery  and  single 
copy  to  handle  all  areas  of  city  circula¬ 
tion.  Must  be  strong  in  strategic  plan¬ 
ning  and  analysis  and  computerized 
circulation  systems.  Send  resume  and 
salary  history  to  Box  5426,  Editor  & 
Publisher. 


EDITORIAL 


ASSISTANT  METRO  EDITOR 
The  Burlington  (VT)  Free  Press  is  look¬ 
ing  for  an  assistant  metro  editor  with 
three  to  five  years,  experience  to  run  an 
aggressive  nightside  news  operation  on 
this  65,000  a.m.  daily.  Qualified 
candidates  must  have  good  news  judg¬ 
ment,  strong  reporting  skills  and  high 
standards  for  copy.  Send  resume  and 
clips  tO;  Ronald  Thornburg,  Editor, 
Burlington  Free  Press,  191  (Allege  St., 
Burlin^on,  VT  05402.  The  Free  Press, 
a  Gannett  newspaper,  is  an  equal 
opportunity  employer. 

Classifiad  Advertising 
(212)  675-4380 


HELP  WANTED 


_ EDITORIAL _ 

BUSINESS  REPORTER;  Winner  of 
national  award  for  excellence  seeks 
versatile  writer  with  at  least  two  years' 
experience.  Business  background 
preferred.  Send  resume,  clips  to  Dept. 
E,  Rochester  Business  Journal,  1  Mt. 
Hope  Ave.,  Rochester,  NY  14620. 


BUSINESS  WRITER 
The  News  Tribune,  a  McClatchy  paper 
sen/ing  the  hot  Seattle  -  Tacoma  mark¬ 
et,  seeks  an  experienced  business 
writer  to  cover  the  major  employer- 
boeing.  Aviation  experience  helpful; 
solid  business  credentials  required.  Not 
for  rookies,  wannabes.  Send  resume, 
samples  to  Caroline  Ullmann,  Business 
Editor,  PO  Box  11000,  Tacoma,  WA 
98411. 


Bureau  Chief,  Copy  Editor 
17,000-upstate  New  York  seven-day 
a.m.  needs  outgoing  chief  to  head  our 
county-seat  bureau  office  and  a  top- 
notch  copy  editor  with  pagination  skills. 
Bureau  chief  needs  photo  skills  to  cover 
eight  communities  and  produce  a  week¬ 
ly  section.  Copy  editor  will  work  on  our 
universal  copy  desk.  Send  resume  and 
clips  to  Kevin  Polzin,  News  Editor,  The 
Leader,  34  W.  Pulteney  St.,  Corning, 
NY  14830. 


CITY  EDITOR;lmmediate  opening  at 
16,000  6-day  PM,  Zone  5,  for  exper¬ 
ienced  journalist,  someone  who  knows 
what  people  want  to  read  and  isn't  hung 
up  on  government  and  bureaucrats. 
Successful  candidate  will  be  exper¬ 
ienced  in  all  phases  of  reporting, 
possess  a  working  knowledge  of  layout 
and  head-writing,  and  be  hungry  to  play 
a  leadership  role  in  a  competitive  news 
market.  Respond  to  Box  5411,  Editor  & 
Publisher. _ 

To  be  is  to  be  cornered. 
E.M.  Cioran 


CITY  EDITOR;  Seven-day-a-week, 
19,000  circulation  p.m.  seeks  ambi¬ 
tious.  organized  city  editor  to  lead  our 
six-person  reporting  team.  Duties 
include  layout  and  headline-writing  for 
the  daily  newspaper,  copy  editing  and 
working  directly  with  repprters  for  sche¬ 
duling  and  story  planning.  We  are  a 
Stauffer  Communications  Inc.  news¬ 
paper  located  on  the  beautiful  shoreline 
of  Lake  Michigan.  Please  send  a  cover 
letter  and  resume  to  Susan  Sopel, 
Managing  Editor,  The  Holland  Sentinel, 
54  W.  Eighth  St.,  Holland,  Ml  49423. 
No  phone  calls  accepted. _ 

CITY  EDITOR 

The  Dubuque  (Iowa)  Telegraph  Herald 
is  seeking  a  City  Editor.  We  are  looking 
for  an  imaginative  person  with  people 
skills  and  word  skills  who  has  consider¬ 
able  newspaper  experience  and  at  least 
3  years  supervisory  experience.  Scenic 
area  on  Mississippi  offers  a  variety  of 
lifestyles.  We  offer  a  competitive  salary 
and  benefits  package.  Send  resume  to 
Susie  K.  Wells,  Employment/ 
Compensation  Manager,  Telegraph 
Herald,  a  division  of  Woodward  Commu¬ 
nications,  Inc.,  PO  Box  688,  Dubuque, 
I A  52001.  EOE 


EDITORIAL 

We  are  looking  for  a  very  talented  writer 
with  at  least  three  years  experience  to 
join  our  staff.  If  you  would  like  to  work 
as  part  of  a  team  to  create  very  success¬ 
ful  books  about  health  and  fitness,  send 
us  your  resume  and  best  clips.  We  are 
located  in  a  small  town  in  Pennsylvania, 
but  only  one  hour  from  Philadelphia  and 
two  hours  from  New  York  City.  (Company 
benefits  include  a  corporate  fitness 
center  and  a  no-smoking  environment. 
Apply  tO; 

Personnel  Dept. 

RODALE  PRESS,  INC. 

33  East  Minor  St. 

Emmaus,  PA  18098 
E.O.E. 


HELP  WANTED 


EDITORIAL 


Editor-Southern  Middle  Tennessee 
weekly.  5  years  experience  with  at  least 
2  years  editing  copy.  Some  reporting 
required.  Resume,  references,  salary 
requirement  to  Box  5425,  Editor  & 
Publisher. 


EXPERIENCED  BUSINESS  REPOR¬ 
TER;  Fast-growing  business  journal  in 
Central  Florida  seeks  energetic,  exper¬ 
ienced  reporter  who  can  uncover  hard 
news  and  turn  it  into  compelling  copy. 
Minimum  2  years  business  reporting 
necessary.  Knowledge  of  Orlando  area  a 
plus.  Send  resume,  samples  to;  Editor, 
Orlando  Business  Journal,  1221  W. 
Colonial  Drive,  Suite  101,  Orlando,  FL 
32804.  No  phone  calls,  please. 

Expanding  PR  agency  needs  self- 
motivated,  aggressive,  and  productive 
writer/photographer  based  in  southern 
CA,  preferably  close  to  a  major  airport. 
Candidate  wll  work  out  of  their  home 
and  be  available  for  travel,  at  times  with 
short  notice.  Hi-tech  orientation  and 
wrting  ability  are  a  major  plus.  Journal¬ 
ism  degree  and  minimum  of  five  years 
writing  and  photography  experience 
required.  Competitive  compensation 
package  offered.  Send  resume,  writing/ 
photo  samples,  and  salary  history/range 
tO;  Box  5429,  Editor  &  Publisher. 

Growing  medium-sized  Zone  8  daily 
wants  to  update  employment  tiles. 
Fluent  Spanish,  some  experience 
preferred.  Background  in  Mexico  and 
economics  desired.  Send  cover  letter, 
clips  and  resume.  Box  5423,  Editor  & 
Publisher. 


Irrmediate  opening  for  editor  of  4,500 
AM  daily  in<heboygan,  Michigan. 
Heavy  layout,  some  writing,  Mac  experi- 
ence  very  helpful.  Call  Rip 
616-627-7144. 


JOURNALIST/P.R./MEDIA 
3  openings  in  Monrovia,  CA 

'Special  Public  Relations  Projects 
and  Events  Officer 
'National  Projects  Media  Relations 
Officer 

'Internaitonal  Media  Relations  Officer 

•  10-15  years  of  proven  media 
experience 

•Print/computer/electronic  skills 
•Oral/written/persuasion  skills 
•Sawy/accurate/effective/aware 

World  Vision  is  a  Christian  relief,  deve¬ 
lopment  and  evangelical  organization. 

Send  resume  to; 

World  Vision 
919  W.  Huntington  Dr. 
Monrovia,  CA  91016 

MANAGING  EDITOR 
Experienced  newsroom  leader  sought 
fo'  award-winning  staff  on  growing 
Puget  Sound  area  weekly.  News  back¬ 
ground  essential  with  good  news  judge- ' 
ment  and  coaching  skills.  Must  have 
good  writing/editing  skills,  know  Macin¬ 
tosh  programs,  good  people  skills  and 
desire  to  be  leader  in  community.  Send 
resume,  news  philosophy  and  salary 
requirements  by  Aug.  1  to  Tom  Taylor, 
Peninsula  Gateway,  PO  Box  407,  Gig 
Harbor,  WA  98335. 


Newspaper  Jobs! 

Rapoilw,  MofKiglra  EdHor,  Graphic*, 
Copy  Editor  &  Pholograph«r)ot3*. 
Job*  of  daly  popMi  In  ol  mart(«il», 
S«p»ato  Irttor  Entv  L^vl  lob*. 

Fart  torwardAvwtod  fundlorw  M 
you  Man  to  what  you  wont. 

1-900-786-7800 

Newspaper 
JobLIne 

$2.2*p*rttto.  Y~0— r>orlt»»» 
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HELP  WANTED 


EDITORIAL 


METRO  IOWA  EDITOR 

Seeking  experienced  editor  to  direct 
state  and  local  news  coverage  and  oper¬ 
ations  for  progressive  daily.  Plans  and 
coordinates  timely,  comprehensive 
news  content. 

Position  requires  proven  supervisory 
and  editing  skills,  excellent  planning 
and  communication  skills,  and  ability  to 
motivate  people.  Excellent  opportunity 
for  right  candidate  to  grow  into  future 
newsroom  management. 

Send  resume  with  salary  requirements 
and  work  samples  by  July  31,  1991,  to 
P.  A.  Thoms,  The  Gazette,  PO  Box  511, 
Cedar  Rapids,  lA  52406.  EOE 

NEWS  DESK  EDITOR 

The  Jersey  Journal  has  an  immediate 
opening  for  a  seasoned  copy  desk  pro 
who  has  strong  editing  and  layout  skills. 
We  are  a  growing  68,000  a.m.  dally  in 
Hudson  County,  NJ  in  the  highly 
competitive  New  York-New  Jersey 
metro-area. 

We’re  looking  for  an  editor  who  can 
design  section  fronts  and  inside  pages 
on  deadline.  A  versatile  desk  back¬ 
ground  preferred  for  fast-paced,  fully 
paginated  night  operation. 

If  interested,  send  letter,  resume  and 
tearsheets  of  layouts  to: 

Steve  Newhouse 
Editor 

The  Jersey  Journal 
30  Journal  Square 
Jersey  City,  NJ  07306 


NEWS  EDITOR-  Newsroom  leader 
sought  for  small,  but  growing  daily  in 
competitive  Northeast  market.  Must 
have  good  makeup  skills,  a  thorough 
knowledge  of  AP  style,  good  people- 
skills  and  an  ability  to  write  singing 
heads.  Clips,  references  to  Box  5377, 
Editor  &  Publisher. 


Opening  for  managing  editor  of  month¬ 
ly,  national  magazine  for  United 
Methodist  Women.  Focuses  on  women 
and  children.  Requires  degree  in  jour¬ 
nalism  and  three  years  experience. 
Application  deadline:  August  20.  Call 
(212)  870-3663:  director.  Human 
Resources. 


PR  Company  developing  national 
network  of  photojournalists  for  diverse 
assignments.  Strong  feat,  business, 
technical  writing  and  photo  skills 
required.  Send  letter,  clips  and  resume 
tO:  The  Communications  Exchange,  PO 
Box  2025,  Pocono  Pines,  PA 
18350-2025. 


Progressive  42,000  PM  daily  seeks: 
-Assistant  city  editor  to  work  evening 
shift. 

-Weekend  editor  to  spearhead  challeng¬ 
ing  new  project. 

Applicants  for  both  jobs  should  have  at 
least  5  years  reporting/editing  experi¬ 
ence,  be  aggressive,  creative,  competi¬ 
tive  and  highly  motivated.  Send  resume 
and  work  samples  to: 

The  Knoxville  Journal 
P.O.  BOX  59050 
Knoxville,  TN  37950 
Attn:  Betsy  Lumbye  (for  ass’t  city  ed.) 
Larry  Aldridge  (for  weekend  ed.) 


Reporter  needed  for  county  seat  weekly. 
Hands  on  position  includes  writing, 
editing,  photography.  Send  resume  to: 
Morrow  County  Sentinel,  Box  149, 
Mount  Gilead,  OH  43338. 


Reporter  to  manage  4-person  newsroom 
office  of  a  satellite  4,000  circulation 
edition  of  a  6-day  morning  daily  -  circu¬ 
lation  12,500.  Write  Box  5420,  Editor 
&  Publisher. 


HELP  WANTED 


EDITORIAL 


LIFESTYLES  EDITOR 
For  a  progressive,  growing  daily,  Sunday 
in  a  university  town,  we  need  a  lifestyles 
-  features  editor  who  can  take  on 
management  responsibilities,  originate 
and  follow  through  on  assignments  on 
people,  food  and  health,  layout  sharp, 
contemporary  pages  utilizing  full  color. 
You  will  become  part  of  a  young,  spir¬ 
ited  staff  that  still  gets  excited  about 
spot  news  and  great  local  features. 
Please  send  resume,  samples  of  writing 
and  layout  along  with  a  500-word  state¬ 
ment  on  what  you  think  a  nineties  life¬ 
style  section  should  be.  Photography 
experience  a  plus.  Send  tO: 

Ralph  Brem,  Editor,  Dominion  Post, 
Morgantown,  WV  26505. 


SENIOR  NEWS  EDITOR 
Seeking  writer  for  continuing  aggressive 
program  to  build  the  reputation  of 
Washington  University  and  its  schools 
through  national  and  regional  news 
media  placement  in  newspapers  and 
magazines,  wire  and  feature  sen/ices, 
television  and  radio.  Ideal  candidate  is 
a  strong  news  writer  with  story  market¬ 
ing  skiils  and  PR  savvy.  Qualifications: 
Bachelor’s  degree,  preferably  in  jour¬ 
nalism  with  specialization  in  news  writ¬ 
ing;  at  least  five  years’  professional 
journalism  and/or  public  relations. 
Send  resume  and  writing  samples 
before  August  15,  1991,  to  Judy 
Jasper,  Executive  Director  of  University 
Communications,  Washington  Universi¬ 
ty,  Campus  Box  1070,  One  Brookings 
IJrive,  St.  Louis,  MO  63130.  Washing¬ 
ton  University  is  an  Equal  Opportunity/ 
Affirmative  Action  Employer. 


Sports/Editor 

Ready  to  assume  command  at  one  of 
the  best  mid-size  dailies  in  New  York 
State  that  offers  unique  coverage  oppor¬ 
tunities?  Scholastic  sports  is  our  life¬ 
blood  but  we  also  have  the  LPGA  and 
NASCAR  as  big-league  events.  A 
17,000  PM  daily  offers  a  state-of-the- 
art  computer  system  in  a  quality- 
oriented  newsroom.  If  you’re  the  No.  1 
or  2  at  a  comparable  daily  and  can 
provide  the  coverage  and  leadership 
we’re  looking  for,  send  letter,  resume 
and  clips  to  Box  5430,  Editor  & 
Publisher. 


SUNDAY  EDITOR 

Plan  and  direct  staff  to  produce  attrac¬ 
tive,  exciting  Sunday  package  of 
comprehensive  news  and  interesting 
features.  Determine  and  coordinate 
special  story  assignments,  and  design 
of  Sunday  package. 

Experienced  editor  with  proven  news 
skills  and  judgment  ability  to  lead  and 
motivate  people.  Experience  in  layout 
and  editing.  Excellent  communication 
skills,  highTy  creative  with  strong  initia¬ 
tive.  Opprtunity  for  right  candidate  to 
grow  into  future  newsroom 
management. 

Send  resume  with  salary  requirements 
and  work  samples  by  July  31,  1991,  to 
Patricia  Thoms,  The  Gazette,  PO  Box 
511,  Cedar  Rapids,  lA  52406.  EOE. 


THE  LEXINGTON  HERALD-LEADER,  a 
Knight-Ridder  paper  in  the  heart  of  the 
Bluegrass  horse  country  with  a  circula¬ 
tion  of  120,000  daily  and  160,000 
Sunday,  is  looking  for  copy  editors  with 
excellent  word  skills,  an  ability  to  write 
bright,  accurate  headings,  sound  news 
judgment  and  a  penchant  for  accuracy. 
Several  years  of  experience  preferred. 
Previous  duties  in  the  slot  would  be  a 
plus.  If  you  want  to  work  where  copy 
editing  is  valued  highly,  please  write  to 
John  Mueller,  copy  desk  chief,  Lexing¬ 
ton  Herald-Leader,  100  Midland  Ave., 
Lexington,  KY  40508  or  call 
606-231-3269.  EOE  M/F. 


CLASSIFIED  ADVERTISING 
Order  Blank 

Name _ 

Company _ 

Address  _ 

City _ _ 

State _ Zip _ 

Phone  _ 

Classification  _ 

Authorized  Signature  _ 

Copy - 


No.  of  insertions: _ Amount  Enclosed;  $ 


CLASSIFIED  ADVERTISING  RATES 


Effective  January  1,  1991 

POSITIONS  WANTED 


LINE  ADS 

1  week  —  $7.00  per  line 

2  weeks  —  $6.15  per  line,  per  issue. 

3  weeks  —  $5.35  per  line,  per  issue. 

4  weeks  —  $4.60  per  line,  per  issue. 


1  week  —  $3.95  per  line 

2  weeks  —  $3.25  per  line,  per  issue. 

3  weeks  —  $2.75  per  line,  per  issue. 

4  weeks  —  $2.55  per  line,  per  issue. 


Add  $6.50  per  insertion  for  box  service.  Add  $4.25  per  insertion  for  box  service. 
Count  as  an  additional  line  in  copy.  Count  as  an  additional  line  in  copy. 

Voice  Classified  Service  available  upon  request. 

Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  12  Noon  (ET) 

For  Saturday’s  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logo,  etc.,  on  classified  ads 
charged  the  following  rates  per  column  inch  perinsertlM:  1  time,  $85;  2  to 
5  times,  $80;  6  to  1 2  times,  $75;  1 3  to  25  times  $70;  26  to  51  times  $65; 
52  times,  $60. 


DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request 
Box  number  responses  are  mailed  each  day  as  they  are  received. 

MHor  A  PwUialMr 

11  West  19th  Street,  NY.  NY  10011.  (212)  675-4380.  FAX  (212)  929-1259. 
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HELP  WANTED 


We  are  seeking,  energetic,  career- 
minded,  newspaper  people  with  report¬ 
ing  and  news  department  management 
skills  for  placement  in  our  mid-Western 
newspaper  and  consideration  for  future 
acquisitions.  Send  resume  to:  Presi¬ 
dent,  Gozia-Driver  Media,  Inc.,  PO  Box 
227,  Crystal  City,  MO  63019. 


Writer  -  slick  polished  pro  for  Florida- 
based  national  magazine.  At  least  5 
years  magazine  or  newspaper  experi¬ 
ence.  Excellent  pay,  benefits  and  work¬ 
ing  conditions.  Send  clips  and  resume 
to  Writer,  PO  Box  3089,  Boca  Raton, 
FL  33431-0989. 


I  had  rather  be  shut  up  in  a  very 
modest  cottage,  with  my 
books,  my  family  and  a  few  old 
friends,  dining  on  simple 
bacon,  and  letting  the  world 
roll  on  as  it  liked,  than  to 
occupy  the  most  splendid  post 
which  any  human  power  can 
give. 

Thomas  Jefferson 


PRODUCTIONITECH 


PRESSROOM  FOREMAN 

We  are  an  aggressive  and  fast  growing 
newspaper  network  in  Northeastern 
Wisconsin,  the  home  for  deer  hunters, 
nature  lovers,  and  the  year-round  fisher¬ 
man.  Ideal  opportunity  for  person  with  a 
solid  background  in  pressroom  opera¬ 
tions  of  Goss  Community  Press.  Know¬ 
ledge  of  mailroom  equipment  (McCoin 
Stitcher,  Cheshire  Labeler  and  Inserting 
Machine)  and  mailroom  procedures 
would  be  desirable.  Must  be  committed 
to  excellence  in  quality  control,  good 
team  leadership  and  communications. 
Box  5416,  Editor  &  Publisher. 


PRODUCTION;  Chicago  weeklies  need 
person  with  complete  knowledge  of  ad 
design  on  Macintosh,  darkroom  usage, 
page  design  experience  and  ability  to 
work  with  people  and  manage.  Ms.  Rose 
(312)  252-3534. 


PRODUCTION  MANAGER 

Immediate  opening  for  person  to 
manage  all  phases  of  production  - 
composing,  camera  and  press,  for  daily 
and  Sunday  newspaper,  growing 
commercial  business.  Train  and  direct 
staff  to  produce  highest  quality  possible 
on  new  equipment.  Must  have  ability  to 
operate  new  lO-unit  Goss  Urbanite 
press  and  have  good  working  under¬ 
standing  of  front  end  systems,  compos¬ 
ing  functions  and  maintenance  prog¬ 
rams.  We  anticipate  moving  into  new 
plant  in  the  fall.  This  is  a  management 
position  that  provides  an  attractive 
salary  base,  benefits  and  incentive 
program.  Reply  with  resume  to:  Jon  G. 
Starn,  Publisher,  The  Advocate,  25 
West  Main  Street,  Newark,  Ohio 
43055. 


PRODUCTION  MANAGER 
State  of  the  art  daily  newspaper  produc¬ 
tion  facility  has  a  great  opportunity  for  a 
manager  to  coordinate  production 
department  activities  with  all  related 
operational  departments.  Position  avail¬ 
able  due  to  managerial  expansion. 
Bachelors  degree  required  as  well  as 
minimum  5  years  experience  in  news¬ 
paper  production  or  industrial  line 
management.  Competitive  salary  and 
benefits  and  enviable  quality  of  life  in 
rapidly  growing  mid-west  city.  Please 
send  resume  to  Box  5418,  Editor  & 
Publisher. 

Dogma  does  not  mean  the 
absence  of  thought,  but  the 
end  of  thought. 

G.K.  Chesterton 

EDITOR  &  PUBLISHER  for  July  20 


HELP  WANTED 


PROMOTION 


PROMOTION  MANAGER 
The  Marketing  Division  of  the  St.  Louis 
Post-Dispatch,  a  top  fifteen  daily,  has 
an  immediate  opening  tor  a  Promotion 
Manager.  Reporting  to  the  Marketing 
Manager,  this  individual  will  supervise 
professional  and  support  personnel  in 
coordinating  production  of  print,  broad¬ 
cast,  and  outdoor  advertising. 

This  is  an  exceptional  career  opportuni¬ 
ty  for  a  highly  charged  individual  with  a 
combination  of  creative  and  managerial 
ability. 

Candidates  must  have  at  least  a  B.S. 
Degree  (advertising,  communication, 
marketing  or  related  field),  and  5  or 
more  years  professional  experience  in 
newspaper  promotion,  marketing,  or 
advertising  agency  work.  Exceptional 
writing  skills  and  creative  judgment  are 
essential,  with  Macintosh  computer 
experience  preferable. 

We  offer  an  outstanding  starting  salary 
commensurate  with  past  experience, 
supplemented  by  a  strong  benefits 
package  that  includes  hospitalization, 
dental,  generous  vacation  and  much 
more.  We  encourage  women  and  other 
minority  applicants.  Qualified  applic¬ 
ants  send  resume  to  Personnel  Director, 
St.  Louis  Post-Dispatch,  900  N.  Tuck¬ 
er,  St.  Louis,  MO  63101.  This  is  an 
immediate  opening.  Prompt  replies  are 
requested. 


POSITIONS  WANTED 


ADVERTISING  DIRECTOR  STATEWIDE 
NEWSPAPER  AD  NETWORK 
The  New  Jersey  Press  Association  is 
inaugurating  a  statewide  newspaper  ad 
placement  service  that  will  allow  agen¬ 
cies  and  clients  to  place  ads  in  N.J. 
newspapers  with  one  order/one  bill/one 
rate. 

Our  candidate  should  have  a  back¬ 
ground  in  national/regional  newspaper 
sales  and  be  familiar  with  all  aspects  of 
our  industry.  They  will  be  responsible 
for  organization,  sales,  promotion,  and 
administration  of  the  network. 

Your  base  of  operation  will  be  our  office 
in  Trenton,  N.J.,  however  travel 
throughout  the  state  and  region  is  a 
must. 

We  offer  a  competitive  salary  and  full 
range  of  benefits.  Send  resume,  includ¬ 
ing  salary  requirements  tO; 

John  J.  O’Brien 
Executive  Director 
N.J.  Press  Association 
206  W.  State  St. 

Trenton,  NJ  08608 

POSITIONS 

WANTED 

ADMINISTRATIVE 


ADMINISTRATIVE 
LABOR  RELATIONS  CONSULTANT 
Creative,  resourceful  management 
representative  seeks  alignment  with 
single  or  group  newspapers  or 
publishers  associations.  Strong  experi¬ 
ence  contract  negotiations,  arbitra¬ 
tions,  NLRA,  EEOC,  employment  prac¬ 
tices.  Heavy  advocacy  and  communica¬ 
tions  skills.  Flexible  fees,  salary. 
Resume  on  request.  Box  5432,  Editor  & 
Publisher. 


GM/PUBLISHER/ASSISTANT  AD 
DIRECTOR/EDITOR/MARKETING 
Result-oriented  professional  with  excel¬ 
lent  track  record.  Available  now.  Will 
relocate.  (303)  879-9646. 


PUBLISHER/GM/MARKETING  TALENT 
SEEKS  PUBLISHING  GROUP 
Innovative,  resourceful,  self-starter, 
with  energy,  dynamics,  passion  and 
drive  to  stimulate  results.  Looking  to 
match  professional  skills  and  talents  to 
right  publishing  environment.  Profes¬ 
sional  references.  Will  relocate. 

Ron  Unger  1-(817)  370-1442  or  fax 
1-(817)  370-0034. 


Award-winning  news  houno  turned 
editor  at  32,000  daily  needs  hard  work¬ 
ing  staff  and  paper  or  group  which  seeks 
quality  and  integrity.  Box  5404,  Editor  & 
Publisher. 


BUSINESS  EDITOR:  Big-league  experi¬ 
ence  at  major  daily,  AP  and  influential 
trade  magazine.  A^ressive  newsperson 
with  superior  leadership,  people  skills. 
Zones  5,  2,  3  preferred.  Box  5405, 
Editor  &  Publisher. 


Business  Reporter  seeks  new  challenge. 
Versatile.  Amressive.  Great  clips.  (716) 
664-6442.  Zone  2. 


Experienced  sports  and  news  reporter 
seeks  job  on  mid  to  large-sized  daily. 
Graduated  with  M.A.  degree  in  journal¬ 
ism  May  1991.  Call  Allen  Thayer 
(605)-348-8629. 


FEATURES/ENTERTAINMENT  writer  at 
AM  daily  wants  to  move  onward.  Reader 
friendly  style  on  everything  from  social 
issues  to  lifestyle  trends  to  celebrity 
interviews.  Call  Terry  (615)  428-5571. 


Looking  West?  Seasoned  editor  will  cut 
your  start-up  costs  by  running  bureau 
out  of  my  L.A.  office.  Low  overhead. 
Judy  Gish  (213)842-9975. 


Michigan  sportswriter  15  years  seeks 
sportswriting/editing  position  with 
medium  or  large-sized  daily.  Zone  5. 
Contact  John  Raffel,  612  Marion,  Big 
Rapids,  Ml  49307;  (616)  796-2506  or 
796-4831. 

New  York  City  journalist  with  8  years 
business  magazine  experience  seeks 
feature  assignments.  Nancy  Lang, 
1456  Bell  Blvd.,  Bayside,  NY  11360. 
(718)  279-4592. 

Pro-News-editor-reporter,  Oklahoma 
,  Press  Association.  Awardee,  to  join 
I  daily.  Call  Jim,  405-224-1640. 

[  Recent  college  graduate  seeks  writing/ 
design  position  with  newspaper  or 
;  magazine.  Portfolio  of  feature  stories. 
Thorough  knowledge  of  Macintosh 
using  Quark,  freehand.  Pagination  and 
linotronic  output  are  specialties.  Any 
I  zone.  Salary  negotiable.  Box  5431, 

I  Editor  &  Publisher. 

:  Seasoned  reporter  addicted  to  writing 
i  for  readers  in  English  and  Spanish 
seeks  move.  Ample  foreign  and  US 
I  experience.  Prolitic,  accurate,  enter- 
I  prising,  disciplined  and  readable  in 
I  both  languages.  A  rare  find. 

I  (213)  665-4228. _ 

:  SUCCESSFUL  SPORTS  EDITOR  at 
I  15,400  AM  daily  ready  for  next  step  up 
j  career  ladder.  Any  sports  position,  any 
zone.  You’ll  be  glad  you  hired  me.  Call 
Russ  Lemmon  at  (308)  436-3565. 


POSITIONS  WANTED 


EDITORIAL 


WRITER/PHOTOGRAPHER.  6  years 
daily,  4  years  weekly  experience. 
Features,  spot,  outdoors,  courthouse, 
editorial,  investigative,  community, 
arts,  sports  ~  take  your  pick.  Seeking 
new  location,  new  challenges. 
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Experienced  reporter  wants  hornets)  for 
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(412)  297-5157. 
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computer  and  camera,  will  travel.  Call 
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The  defeats  and  victories  of 
the  fellows  at  the  top  aren’t 
always  defeats  and  victo¬ 
ries  for  the  fellows  at  the 
bottom. 

Bertolt  Brecht 


SHOP  TALK  AT  THIRTY 

The  First  Amendment;  What’s  it  worth  today? 


By  Dan  E.  Moldea 

I  should  preface  my  remarks  by 
saying  that  I  have  been  a  writers’ 
rights  activist  for  many  years  and  cer¬ 
tainly  a  strong  proponent  for  a  healthy 
and  flexible  First  Amendment. 

[However,]  as  many  of  you  already 
know,  I  have  a  libel  suit  pending 
against  the  New  York  Times  {E&P, 
Sept.  8,  1990;  P.  24). 

Although  my  attorneys  have 
advised  me  not  to  discuss  the  depth 
and  thrust  of  the  litigation,  I  would 
like  it  understood  that  my  suit  was  not 
intended  to  wreak  havoc  upon  the 
First  Amendment.  Rather,  it  was  the 
only  recourse  I  had. 

Other  than  the  government,  I  can 
think  of  no  institution  in  which  the 
temptations  for  abuses  and  the  poten¬ 
tial  for  sheer  corruption  are  greater 
than  those  within  the  media.  Yet  no 
other  business  in  American  society 
enjoys  the  same  constitutional  privi¬ 
lege  that  the  media  enjoy.  No  institu¬ 
tion  in  America,  not  even  the  govern¬ 
ment,  can  wipe  out  a  person’s  reputa¬ 
tion  as  fast  and  as  thoroughly  as  the 
media  can. 

Now,  all  of  us  can  speak  in  broad 
terms  about  the  principles  of  the  First 
Amendment  being  more  important 
than  the  problems  of  one  individual. 
Thus,  the  individual,  in  view  of  the 


(Moldea  is  a  Washington,  D.C.- 
based  author  and  reporter  who  spe¬ 
cializes  in  organized  crime  investiga¬ 
tions.  The  above  is  excerpted  from 
remarks  he  made  during  a  National 
Press  Foundation  panel  discussion  at  the 
National  Press  Club,  Washington, 
D.C.) 
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overall  principle,  is  viewed  as  being 
dispensable  and  should  be  willing  to 
be  sacrificed. 

However,  speaking  from  experi¬ 
ence,  when  you  become  the  individ¬ 
ual  expected  to  be  sacrificed,  you 
then  develop  a  little  different  perspec¬ 
tive  on  such  matters.  You  find  your¬ 
self  in  a  position  from  which  you  are 
literally  fighting  for  your  own  per¬ 
sonal  and  professional  survival. 

This  entire  matter  has  pitted  me 
against  former  colleagues,  such  as  the 
established  pro-First  Amendment 
groups,  whose  supporters  have  never 
met  a  libel  suit  they  like  or  respect  — 
regardless  of  its  merits,  regardless  of 
the  unjustified  personal  damage  the 
offending  publication  has  done. 


lose  their  own  credibility  and  ulti¬ 
mately  be  viewed  as  nothing  more 
than  shills  for  the  media  corporations, 
which  are,  in  many  cases,  their  princi¬ 
pal  sources  of  funding. 

Furthermore,  the  public  is  starting 
to  react  against  the  arrogance  of  the 
media,  which  have  refused  to  be  held 
publicly  accountable  for  their  ability 
and  willingness  to  defame  at  will. 

The  public  is  getting  hip  to  the  idea 
that  journalists  do  not  work  for  bene¬ 
volent,  non-profit,  501  (c)(4)  organi¬ 
zations.  Today’s  journalists,  more 
than  ever  before,  are  dispensable 
employees  of  major  media  conglom¬ 
erates  whose  executives  are  as 
concerned  with  the  bottom  line  as 
they  are  with  editorial  quality. 


Other  than  the  government,  I  can  think  of  no 
institution  in  which  the  temptations  for  abuses  and 
the  potential  for  sheer  corruption  are  greater  than 
those  within  the  media.  Yet  no  other  business  in 
American  society  enjoys  the  same  constitutional 
privilege  that  the  media  enjoy. 


As  a  consequence,  these  respected 
groups  desperately  search  for  any 
means  available  to  defend  occasion¬ 
ally  indefensible  abuses  of  the  First 
Amendment. 

The  big  media  are  going  to  have  to 
stop  viewing  the  First  Amendment  in 
absolute  terms,  because  they  have 
developed  distorted  views  of  what  the 
First  Amendment  should  and  should 
not  protect.  Every  word,  written  or 
broadcast  by  a  journalist,  is  not 
necessarily  sacrosanct,  endowed  by  a 
divine  spirit  and  protected  from  legiti¬ 
mate  legal  challenge. 

The  media,  on  occasion,  screw  up. 

Now  —  as  even  the  most  respect¬ 
able  of  news  organizations  flirt  with 
tabloid  journalism  in  order  to  increase 
sales  —  more  and  more  gray  areas 
involving  the  First  Amendment  are 
developing.  Pro-First  Amendment 
groups  are  going  to  have  to  recognize 
these  gray  areas  —  that  result  from 
the  deterioration  of  professional  ethi¬ 
cal  standards  —  and,  in  the  end,  hold 
the  media  accountable  for  what  they 
print  and  broadcast. 

They  have  to  end  these  cata¬ 
clysmic,  knee-jerk  reactions  to  what 
they  perceive  as  attacks  on  the  First 
Amendment,  especially  when  they 
have  merit.  Otherwise,  such  First 
Amendment  advocates  are  going  to 


In  effect,  the  First  Amendment  is 
applied  only  to  those  who  can  truly 
afford  it.  The  rest  of  us  are  either 
amused  bystanders  or  victims  of  First 
Amendment  abuses. 

The  public  is  also  getting  hip  to  the 
fact  that  most  political  reporters,  as 
most  sportswriters,  are  essentially 
owned  by  their  sources  and  forced  to 
behave  as  a  condition  of  preserving 
their  jobs,  and  that  the  press  of  the 
1980s  and  1990s  is  not  the  same  press 
of  the  early  1970s  —  when  the  Penta¬ 
gon  Papers  were  published,  when 
Watergate  and  a  variety  of  covert  CIA 
operations  were  exposed  by  the 
media.  Back  then,  the  press  was 
viewed  as  the  watchdog.  Today,  it  is 
viewed  by  many  to  be  nothing  more 
than  a  messenger  for  the  powers- 
that-be. 

The  front  pages  of  America’s  news¬ 
papers  are  filled  with  government 
press  releases,  rewritten  and  further 
sourced  to  give  the  appearance  of 
journalistic  authenticity. 

Style  sections  have  become  noth¬ 
ing  more  than  battlegrounds  for  pub¬ 
lic  relations  firms  engaged  for  the  pur¬ 
pose  of  promoting  clients  who  pay  the 
biggest  bucks. 

Journalism  is  no  longer  recognized 
for  public  records  searches  and  the 
(Continued  on  page  44) 
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